OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

1. APPLICANT
A. Name of Organization: Bart Garrison Agricultural Museum of South Carolina
B. Address 120 History Ln. Pendleton, SC 29670

II. FUNDS REQUESTED

A. ATAX Funds Requested: $.30,000
B. How will ATAX Funds be used?

The ATAX Funds will be used to promote a 3-day, extended weekend event designed specifically for female
ast cancer survivors in partnership with Wildwater Ltd and iple other Oconee County businesses.

The i n includes: social media ads with specific geotargeting, radio ads, brochures, and
giveaways for the participants showcasing Oconee County business logos. Part of these funds will go toward
expenses related to the event, including lodging at Wildwater Ltd, rafling and ziplining with Wildwater Ltd, a
guided fly-fishing excursion with Chattooga River Fly Shop. a banquet held at Chattooga Belle Farm, sunrise
yoga at Chattooga Belle Farm, and a banquet at the Iron Oak Barn, an event space managed by the Bart

Garrison Apricultu uth Carolina, which will open in t inter of 2019. The banguet at the

[ron Oak Barn will include a caterer from Qconee County, chair and table expenses, and a speaker.

To market this event, we will target breast cancer survivors who live i heville, Atlanta, Charlotte, and

Charleston. This will be accomplished by using social media promotion to geotargel our target demographic.

We are also using radio stations in these metro areas that are popular with our target demographic. In
addition 1o these marketing methods, we will also distribute informational brochures about the event to breast

cancer support groups and hospitals in these areas.

The Oconee County ATAX funds will aid in keeping this weekend event package affordable for the breast
cancer survivors who participate. Most weekend event packages aimed at breast cancer survivors cost
between $2.000 and $3.500. We believe that this is too much to ask from a breast cancer survivor to
participate in a weekend event that is aimed to be a positive experience for them. To offer this all-inclusive
ackage at a highly reduced rate of $500 per participant rtion of the fu eceived will aid in paying the
Oconee County businesses who partner with the Agricultural Museum of South Carolina on this community-
oriented event. This event is not intended to place financial stress on the breast cancer survivors who
articipate, It is our intention that they have fun, find healing, and feel a2 sense of community as the

participate in this extended weekend event.

With the help of these Oconee ATAX funds. we wi able to create an affordable price of

survivor for this event. Unfortunately. if the funds are not received for this event, the weekend price must be
increased. This event per survivor is valued at $1,500, which does not include travel

extra amenities, and other travel related expenses. Remaining at t jce of $500 per survivor with 90 people
registered for this event, this weekend package will bring in $45,000 strictly through registration to the
Oconee County area. We also expect a minimum of 180 overnight stays to be generated by this event. We

mved at 180 overmght stgxs by calculatmg the number of pamclpants at the event mult;pl:ed by the number

Oconee Coun . These 90 cl alone. without famll m will createan economic impact of

45.000 in Oconee County.
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This does not include the predicted expenses that the survivors will spend within their free time while
staying in Oconee County. Research shows that people ages 35 - 54 spend an average of $2.628 on summer
getaways and people ages 55+ spend an average of $1.865 on summer getaways;. For the survivors who
bring their families with them, research shows that 30% of families estimate they spend between $2.500 -
$5.000 on traveling with their family,. Based on this research, with the Oconee County ATAX Funds, we

predict that the Outdoor Adventure Package for Breast Cancer Survivors will make a ~$300.000 economic
impact on Oconee County. We arrived at this amount by predicting that 4¢ women will bring their families
with them, 30 will be between the ages of 34-54, and 20 women will be 55+ in age. Therefore, the formula

came out to be (40 x $4.000) + (30 x $2.628) + (20 x $1.865) = $276.140. This estimated amount is revenue
spent on food. accommodations, attractions, and retail.

L Myanaert. L. (n.d). US Family Travel Survey 201 7(Rep.).
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C. Estimated percentage of costs directly attributed to attracting or serving tourists? 100%

D. Funds furnished by your organization _$11,400 from Lake Hartwell Country

Matching Grant Source
Matching Grant Source
Other Funding Source
Other Funding Source

Provide an itemized total budget fovour event gndd an itemized budget only reflecting how ATAX
funds will be spent. THIS IS IRED, attach on a separate sheet

IIl. NARRATIVE PROJECT DESCRIPTION

A. Project Title: Outdoor Adventure Package for Breast Cancer Survivors

B. Description of project:

This project is a 3-day extended weekend getaway aimed towards breast cancer survivors and breast cancer

SUrviv TOUPS. inaugural package will be limited to 90 participants. a majority of whom will
be out of state, in what will become an annual event that we intend to grow year after year. The activities are
going to build a sense of community amongst survivors and allow them an opportunity to experience
comradery with ope another. We are partnering with several businesses in Oconee County to prepare the
lodging, food, activities, and transportation needed for this weekend including Wildwater Ltd, Chattooga

Belle Farm. and Chattooga River Fly Shop. We have included an example itinerary to better illustrate in
detail what the weekend will hold for participating survivors (attachment B).

Prior t vent, after the participants have registered, they will receive a “welcome bag” filled with
giveaways that bear the logos of the participating Oconee County businesses including Wildwater Ltd,
Chattooga Belle Farm, and Chattooga River Fly Shop. These giveaways will act as advertisements for these
businesses even after the event concludes, as the logos will be printed on items such as water bott dt-
shirts that the participants use on a regular basis. In this “welcome bag", the breast cancer survivors will also
receive an Qconee County Visitor Guide, waterfall brochure, and a scenic road map that highlights other
things to see and do in Oconee County.

The breast cancer survivors who attend this extended weekend event will stay in_the accommodations at
Wildwater Ltd. They have booked every room available on their property for the weekend of May 29"
through May 31* 2020. Chattooga River Fly Shop has reserved several puided fly-fishing classes for the
survivors on Friday, May 29™. Throughout the weekend, along with their guided fly-fishing class. they are
going to be rafting and ziplining with Wildwater Ltd. attending a dinner at {ron Oak Barn, and ¢njoying a




banguet dinner and sunrise yoga with Chattooga Belle Farm. The Iron Oak Barn is a new event venue under
the Bart Garrison Agricultural Museum of South Carolina that will open officially in the Winter of 2019.

Participants will be shuttled to each activity throughout the weekend with transportation graciousl vided

by Wildwater Ltd. This includes a shuttle all the way to the Iron Oak Barn banquet dinner in Pendleton.

At the Iron Qak Bam bangquet, we are partnering with Jocasee Valley Brewing Company to provide
refreshments or adult beverages, a caterer from Oconee County. the Salem native band Conservation
Theory. and a special guest speaker. This guest speaker will give an encouraging speech to the survivors in

attendance and create a positive atmosphere for the weekend event to begin, The Chattooga Belle banquet is
going to be a social event for the survivors to continue building their relationships with one another. Dinner

and beverapes are being provided by Chattooga Belle Farm Distillery.

Should the breast cancer survivors choose to bring one or more family members along with them, the family

members will stay in a separate accommodation in Oconee County. Family members are going to receive
the same information that the breast cancer survivors receive along with coupons to Oconee County
restaurants to use during their stay, encouraging more revenue to stay in the county. The family members

will also receive a suggested itinerary for things to do and see in Oconee County during their stay.

This is going to be an economically impactful weekend for Oconee County, especially the community of
Long Creek, which has much potential to become a sought-after destination for outdoor adventure group
tours. This weekcnd will be economlcallx significant for Long Creek, as we are utilizing _many busmesscs in

the area before. This will encourage more tounsm-focused businesses to open in this area and result in what
known asa tounsm cluster A tounsm cluster is “a geoggphuc concentration of comnames and msmungg

and outdoor adventure tourism pu_s_messeg to open in Oconee County when they see the demand and need to
accommodate larger groups.

Oconee County has a chance to leave an impactful impression on a group of women who have experienced
many hardshi ast cancer is physi inful. emotionally draining. and financially stressful. With
this weekend event, we hope to create an everlasting, positive memory and experience that these survivors
can reflect back on for years to come. Cancer can rob survivors of days to experience life, and this weekend
will restore, in some small way, time that they cannot get back.

i Estevao, C.. & Ferreira, J. (2009). THE TOURISM CLUSTERS ROLE IN REGIONAL DEVELOPMENT: PRESENTING A
COMPETITH'ENESS CONCEPTUAL MODEL[Scholarly praject]. Retrieved from
hteps: pdfs.semanticscholar.org af49 38b87ebc9falc37072al [a87celet 4462164 pif

C. Who will benefit from this project?

This project is going to benefit both breast cancer survivors and the partnering businesses in QOconee
County. These businesses include. but are not limited to. Wildwater Ltd. Chattooga Belle Farm. and
Chattooga River Fly Shop. This project is also going to have a significant economic impact on {ocal
restaurants in Oconee County. Research by CRC Sustainable Tourism found that 82% of those who
travel prefer authentic cuisines. That is, the breast cancer survivors and their families are more likely to

spend their money at a local Qconee County restaurant such as Humble Pie or Belle's Bistro than at a
fast food or chain restaurant. These restaurant sales will be encouraged by the coupons provided in the
“welcome bags” that the survivors and their families receive. Research shows that 89% of Baby
Boomers and 90% of Generation Xers use coupons;, which is the majority of our participants.
Additionally, 76% of U.§. adults said they’d try a quick service restaurant they’ve never been to
if it offered a discount on their current orders, and 80% of diners are likely to try a new

restaurant if there is a dealy. According to the World Food Travel Association, “Over a decade of
experience in the food tourism industry has led us to conclude that approximately 25% of visitor




spending can be attributed to food and drink while traveling. This percentage tends to be higher in more
expensive destinations and lower in less expensive destinations.”s

This weekend event is going to benefit Wildwater Ltd. Chattooga Fly Fish Shop, and Chattooga Belle

Farm by bringing in more tourists and increasing the economic impact of tourism. These businesses
have partnered with us to provide lodging. food and drink. activities. transportation, and more to make

this event happen. With the partnerships of these businesses. the survivors are going to depart from the
weekend with a wonderful experience in Oconee County. Therefore, they will be returning home with
recommendations to their friends and extended family’s friends. Research shows that 88% of consumers
placed the highest level of trust in Word of Mouth recommendations from people they know.
Additionally. 64% of marketing executives indicated that they believe Word of Mouth is the most
effective form of marketing. Additionally. people are 90% more likely to trust and buy from a brand
recommended by a friends. With 90 atiendees. not including their families. if each participant tells three
friends about their time spent in Oconee County, we can predict that this event will result in at least 250
more visitors to the county. and these 250 visitors will also bring family and friends with them to
Oconee County.

The community of Long Creek will also benefit significantly from this weekend event. Long Creek is
rich in natural resources that are attractive to tourists who are interested in outdoor adventure. The
average outdoor adventure traveler is a 47 year old woman, which falls directly into our target
demographic for this weekend event; Group tours. much like the one we are planning, have the ability
to fill up the entirety of accommodations that are available in Long Creek. The group of breast cancer
survivors in our event will fill every room available at Wildwater Ltd for the extended weekend that they
participate in the event, which represents the majority of accommodations available in Long Creek. This
is an impactful economic benefit for the community.

Christensen, D (2019, AAprid 24). Coupons by the numbers: Savings up, redemption down in 2017: Doreens Deals Retrieved from
bttps. www sun-sentinel com features deals-shopping fI-bz-doreen-chrisiensen-201 >-coupon-redemption-down-story. htm!
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IV. DATES OF PROJECT
Beginning: May 29, 2020 Ending: May 31, 2020

V. APPLICANT CATEGORY

Government Entity:

Non-profit Organization: Incorporation Date: March 11, 1966




Eleemosynary Organization under IRS Code: IRS # 57-0479280

Date of Determination Letter December 12, 1966



V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County?

This weekend event will influence tourism in Oconee County by bringing in breast cancer survivors and their
families from beyond a 50-mile radius to participate in a 3-day, extended weekend filled with activities in
Oconee County provided by Wildwater Ltd, Chattooga Belle Farm, and Chattooga River Fly Shop. The
positive Word of Mouth created by this event will be a great influence for these businesses. Research shows
88% of consumers place the highest level of trust in Word of Mouth recommendations from people they
knows. There will also be a significant impact on Oconee County restaurants and other accommodations
through the coupons the survivors and their family members receive in their “welcome bag.”

We expeet the majority of participants to be [emales between the ages of 45-65, as this represents the most
common age range lor breast cancer diagnosces in women;. Because many of the breast cancer survivors will

bring family members along. we expect that this positive economic impact will extend to other businesses in
the county as well. Research shows that “For family travelers, 95% said their priority was keeping their

families entertained and happy. while deals and value (89%), outdoor aclivities (85%) and planning travel

around school holidays (85%) or near major attractions or theme parks (85%) were also of utmost
importance.”s Knowing this. Oconee County is the ideal destination for this weekend event because it has so
much to offer for families. There is a plethora of outdoor activities and attractions to keep families entertained
such as the Chattooga River. World of Energy. and the numerous waterfalls in the county.

This weekend event will also positively influence tourism in Oconee County because we are making this an

annual event for breast cancer survivors to attend. About 34% of event attendees said they would make a post
about an experience on their social media pages.; This is significant, because when the breast cancer survivors
post aboult their positive experiences in Oconee County on their social media platforms. they are further
advertising the county and the businesses they have interacted with throughout the weekend. Another
important note is that 70% of event attendees become repular customers after an experiential marketing event:
This means that the breast cancer survivors and their familics are predicted to return to Oconee County o visit
the area after the event is over. With the culmination of this Word of Mouth. we expect to expand this event to

morc participants in the future to create an even bigger economic impact in Oconee County.

Participants are also receiving information on the area in their *“welcome bag” such as the Oconee County
Visitor Guide, waterfall brochure, and a scenic roads brochure prior to arrival encouraging them to extend
their stay to see what other areas of the county have to offer. People who have visitor guides stay at a
destination on average 1.9 days longer than those without. Nearly 70% of travelers who receive a visilor puide
visit that area after receiving it. and over 50% of Americans consult printed material when traveling 10 a
deslination s

According to this research. we expect this weekend event to positively influence tourism in Oconee County.
During this weekend Oconee County will be exposed to a new demographic of tourists, being breast cancer
survivors and their families. This will open the door to more events like this one in the future. We also predict
that Oconee County tourism will be positively influenced by the social media attention on the area during this
weekend event. The women participating in the event are active on social media and will post much about it
for their friends to see.

I oL tnd ) Breast Cancer Fucts and Figires 2017200 8{Pamphle].
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3. Your Primied Visitor Guide Can Be a Destination Marketing Machine. (2019, January 31} Retrieved from
hiips: stampdestinations.com insighis printed-visitor-guide-destination-marketing-machine.

A. How many visitors/participants attended the event last year and are anticipated this year?

Last year: N/A This year: 90
B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year N/A
This Year 90
C. How many overnight stays were created by this event last year and are anticipated this year?
Last year : N/A
This Year: 180

D. How do you plan to advertise this event beyond a 50-mile radius of Oconee County?

We will primarily use social media promotion and peotargeting, radio advertisements, and brochures to target
articipants beyond a 50 mile radius of Oconee County. We will specifically tarpet breast cancer survivors

between ages 45-65 in four major metro areas including Asheville, Atlanta, Charlotte, and Charleston.

Social media promotion and peotargeting is a very effective way to reach our tarpet audience. With Facebook

and Instagram advertising, we are going to specifically target women ages 45-65 in Asheville, Atlanta,
Charlotte, and Charleston, Facebook is a great tool for advertising to Baby Boomers (which is considered
55+) because 82% of Boomers have at least one social media account, with Facebook being one of their
primary platforms. In fact, Facebook is the most used platform for people ages 55+s. Facebook advertising is
also very effective for Generation Xers, who are considered to be 40+ in age and spend an average of 6 hours

and 58 minutes a week on social medja, which is even more than Millennials. 76% of Generation X is on
Facebook, making it a good way to reach our tarpet demographic).

We will be using radio advertisements for the weekend event in metro areas outside of Oconee County,
including Asheville, Atlanta, Charlotte, and Charleston. Research shows that 92% of Americans listen to the
radio every week, 59% listen to the radio every day. and 25% of individuals gain more interest in brands due
1o radio ads;. 91.5% of the United States popuiation listens to AM. FM, or satellite radioz. Radio also remains
the most accessible media to the publice. Since we are tarpeting breast cancer survivors between the ages of
45 6 dio is one of the b ediums to advertise this w event. The average age of a publi

radio listener is 54.1 years olds. Research shows that 80.5 million (97%) of Generation Xers, ages 35 through
55, and 41.2 million (98%) of Baby Boomers. ages 55 through 65, tune into the radio every monthy.

We will be printing 2.000 brochures iling this weekend event that we will distribute to cancer support

groups and hospitals in Asheville, Atlanta, Charlotte, and Charleston. This way, we can reach our target

audience directly in physical locations that they frequent. According to Conquest Graphics, * Marketing
brochures are one of the most effective and versatile marketing tools used to inform customers of their

" services or products.”s In conjunction with the social media peotargeting and radio advertisements, brochures
will be a poed addition for polential participants have a physical reminder about the weekend event.

I Brommck J E (20! 8. Jammry 20). Generanan)( Mare Addrm-d to Social Media Than Miflennials. Report Finds. Reirieved from
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What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners)

This event will open Oconee County up to a new and impaciful demographic; breast cancer survivors and
their families. Specifically. this event will directly impact Wildwater Ltd, Chattooga Belle Farm. and
Chattooga River Fly Shop, as we are partnering with these local businesses to create this weekend event.
Additionally, with the information that the participants receive. it will also positively impact other Oconee

County businesses should the participants choose to extend their stay or plan additional trips to Oconee

County to explore.

Group tours as a whole are more popular with female travelers over the age of 45, which is the demographic
we will reach with this breast cancer survivor package. These group tour travelers also enjoy staying at a_
destination on average for 7-9 days|. As research shows, we believe that given more information about
Oconee County prior to the weekend event. the participants will extend their stay. In addition to this. 24% of
American women have taken a girlfriend trip in the past three years. and 39% of American women plan on
taking one in the next three years. This weekend event will offer a girlfriend getaway for survivors while also
providing a healing getaway that builds communitly amongst other survivors. Furthermore, the average
adventure traveler is a 47 year old female, which falls into the exact age range of the target demographic for
this weekend events.

Research shows that travel is good for one’s health, improving overall physical and mental health ;. One
unfortunate side effect of cancer is feeling symptoms of depressions. Travel alleviates symptoms of
depression by keeping individuals out of isolation. teaching resilience, and with this event, providing an
opportunity to interact with others who have gone through similar experiences;. Additionally. traveling can
also boost one’s happiness and satisfaction with life as well as reduce stresss. According to Macmillan Cancer
Support, “Taking some time to travel can help many people affected by cancer feel better.”s This weekend
event is designed to be one of healing and community for breast cancer survivors, making this the ideal

getaway. Oconee County’s natural beauty and outdoor adventure opportunities add to this ideal getaway.,
making it the perfect place for this weekend event.

Based on the demographics of breast cancer survivors that will participate in the weekend event. we know that
this is a group that is active on social media, and especially on Facebook. They will post about the event and
their experience in Oconee County on Facebook for their friends to see. This acts as positive Word of Mouth,

which is very influential on social media. This will make the survivor's friends interested in Oconee County,
resulting in more trips beyond those of the survivors and their families for this weekend event.

This event will be marketed to breast cancer support groups outside a 50-mile radius. One of the goals of these
support groups is to foster a sense of community among survivors and to make them feel less isolateds.
Oconee County is the perfect destination for a weekend of community and comradery. With the Wild and
Scenic Chattooga River, mountain vistas, and the opportunity for premiere outdoor adventure activities, it is
the ideal location for this weekend package. For these reasons, we know that this will positively affect tourism

in Oconee County by bringing in survivors from these metro areas: Atlanta, Asheville, Charlotte, and
Charleston. Residents of these metro areas enjoy mountain retreats when traveling, making Oconee County

the perfect location for this event. 87% of women want to see beautiful scenery when traveling, which Qconee




County has in abundanceg. Using analytics and metrics gathered from research and geotargeting, we believe

that these areas are the most beneficial to market to, which will be done using radio ads, social media
marketing, and brochures that will be distributed to hospitals and support groups.

L. dnderson, W. (2007). Estimanng the Economic Impact of All-Inciusive Package Tourisnt in the Baleartc istands {Scholarly project].
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F. What records will be kept during this event to obtain the above demographic
data? (i.e. guest logs, phone logs, accommodations contracts, website hits,
advertising demographics)

gvent, each participant will receive a “welcome bag” which will include information multiple giveaways with
logos of Oconee County businesses and tourist attractions, representing what Oconee County has to offer
during and after their stay. With this information. they wikl also receive coupons to restaurants in Oconee

County. We will contact the icipating restaurants for data on the num articipants that used these
coupons within a 3-day, 7-day. and 30-day timeframe following the event. In addition to this, we will create a
landing page on the Bart Garrison Agricultural Museum of South Carolina website with information about
the extended weekend event for breast cancer survivors. Using geotargeting and website analytics. we will
track website traffic to this landing pape to find demographic information about interested participants. We
wil use geotargeling to track the demographics of people who interact wi social media promotions
on Facebook and Instagram. During the event and one week following the event, we will conduct a
articipant survey via email that asks participants about their stay. their impressions of Oconee County, and
eir impressions of the participating busines

Vil. AUDIT

Does your organization perform an independent audit? Yes_X No
Name of the Auditor; Lesley Kelly

VIIL Will vour project be using any funds from another group that received ATAX

funds? No

1 have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree fo

All information required for final reporting M

comply with all rules and requirements. I understand failure to comply may result in a loss of funding for
the project. I will complete interim reporis eve%six days and two final reports at completion of prof;ct.
ST be detailed when project is complete.

Contact Name: 7 Title: Museum Manager and Archivist
Signature M Date, 4




Address 120 History Ln, Pendleton SC 29670

V' Alternate Contact Name: Title
Signature Date
Address
Email Fax No,
Phone Number (s)

OCONEE COUNTY ATAX GRANT



Item B - Weekend Itinerary

Friday

10:00AM - Registration at Wildwater Ltd
11:00AM

11:00AM - Lunch provided by Seneca Chik-fil-a
12:00PM

12:00PM - 1:20PM

Shuttle participants to Chattooga River Fly Shop
Participants ziplining meet at Wildwater Ltd front office

1:20PM - 3:00PM

Fly fishing class on the Chattooga River with Chattooga River Fly Shop OR Ziplining at
Wildwater Ltd

3:00PM - 3:20PM

Fly Fishing class shuttled back to Wildwater Lid

3:20PM - 5:00PM

Leisure time

5:00PM - 5:45PM

Shauttle to Iron Oak Barn at the Agricuitural] Museum of SC

6:00PM - 8:00PM

Evening Banquet at [ron Oak Bamn:
s Social gathering
s DBeverages provided by Jocassee Valley Brewing Co.
« Dinner provided.
» Speaker,
» Music provided by Conservation Theory.

8:00PM - 9:00PM

Shuttle back to Wildwater Ltd

Saturday

8:00AM - 9:00AM

Breakfast provided by Wildwater Lid

9:00AM - 4:00PM

Wildwater Ltd rafting excursion

4:00PM - 6:00PM

Leisure time

6:00PM - 6:15PM

Shuttle to Chattooga Belle Farm

6:20PM - 8:00PM

Banquet Dinner at Chattooga Belle Farm:
+ Social gathering and meet & greet.
» Dinner provided by Chattooga Belle Farm.
s Beverages provided by Chattooga Belle Farm Distillery.

8:00PM - 8:15PM

Shuttle back to Wildwater Ltd

Sunday

7:00AM - 8:00AM

Breakfast provided by Wildwater Ltd

8:00AM - 8:15AM

Shuttle to Chattooga Belle Farm

8:30AM -
10:00AM

Sunrise yoga at Chattooga Belle Farm




10:00AM - Shuttle to Wildwater Ltd
10:30AM
10:30AM - Participants check out & depart

12:00PM




Radio Advertising $4,500
Givcaways $5,000
Registration Bags $800
Friday Night Dinner Banquet $8,000
Saturday Night Iron Oak Barn Banquet $3,300
Total Expense $30,000




QOutdoor Adventure Package for Breast Cancer Survivors

Item A - Project Budget

Income

QOconee County ATAX | $30,000

Lake Hartwell Country | $11,400

Total Income $41,400

Expense

Social Media Marketing and Advertising $6,300
Logo Design £1,000
Brochures $£1,100
Radio Advertising $4,500
Giveaways $5,000
Registration Bags $800
Two Overnight Stays at Wildwater LTD $5,000

Fly Fishing Class with Chattooga River Fly Fishing $800

Sunrise Yoga Class at Chattooga Belle Farm $200
White Water Rafling at Wildwater LTD $1,000
Zip Lining at Wildwater LTD $1,000
Friday Night Dinner Banquet $8,000
Saturday Night Iron Oak Barn Banquet $3,200
Lunch Catering £500
Transportation $3,000
Total Expense $£41,400

Itemized Budget - Oconee ATAX Funds

Social Media Marketing and Advertising $6,300

Logo Design $1,000

Brochures $1,100




OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT

A. Name of Organization  iry .Ef" Qf.;,,ec,q
B. Address 22, o, 4. /-::‘ Sotreer = P, Bow SIS
e ergag, S5, H%e 7 S
H. FUNDS REQUESTED
A, ATAX Funds Requested S /0, coo.00

B. How will ATAX Funds be Lhcd‘.’Awﬂ, ino wiry Fhe evvi/le Mews 7o
oot e Cuz-of - CounTy L cnoance a\f " Race Sor the Green "

C. Estimated percentage of costs directly attributed 1o attracting or serving tourists? /g @ e

D. Funds fumished by your organization —;_E:E__'B_,‘_t_z’ge"' Sheers artachen.

Matching Grant Soureg
Matching Grant Souree
Other Funding Souree
Other Funding Sourgg

Provide an itemized toral budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a sepurate sheet

HIL NARRATIVE PROJECT DESCRIPTION

s S ’
A Project Title i :,-,;.}I ol LQ,,,‘-,; ‘s ¢ /?,q.ce ﬁ.— 7A e &eeu ¥t
B. Description of project 0K g Mm LE G A a8)

. Who will benefit trom this project? BlUSinesses Fa Toviv . 2 £
é’hf’c‘ﬂl COL Ty Fp Fere S ESTDUNEBANTS g o,
~ COee -
IV, DATES OF PROJECT “RiSce/aneous rerrv. .

Begiming _ Sepr. 2479 Ending /- 202 4
V. APPLICANT CATEGOR)Y

Gosernment Entity d;r—y ef Seneca mua-‘dp#/?';‘-y

Non-profit Ovganization In-.'ur]\-w';ui:'-nl date

Eleemosynary Organization under RS Code: IRS =
Date of Determination Letter

—
——




VL DEMOGRAPHIC DATA
How will the project influence wourism in Ocanee County?

7Ais Drojoer peltl Sregre @ra&n:‘?é-}‘ N A OCa L
e — i}

/1_9_,1‘_5/5 e e N Ty UCJ/} u,n C‘gga,_-fj‘ bt} Yo
—_— S Rt i .

A How many visitors. participants attended the event last yearand are anticipated this vear?
Zoo (tsr K€ L, 000 Y Geon
B. How many of the visitors partivipants were from bevond a >Umile vadius of Oconee County
last year and are anticipated this year?
Last Year &Z Vo
This Year 72 &~ o5 5
C. How many overnight Sy Were eleated by this event last vear und are amicipated this year?
Lastyewr; Aeurnistoe Separsre ly
ThisYear Zpppmiss e D Septrarely

D. How do you plan o ads ertise this event beyond a 30 mile radius of Qvonee County?
éee#r://e Mewrs Ans , DOCrR e 2N i — FaceSooe & —2:67»5:2.401

E. What other documencation can you provide demonstrating this evem promotes
Touristm in Ovonee County? (e, photographs, letters from local chambers of
wommerce, restaurants, shop or accommodations owners) —Fheche h_ S Drinr-oter
&-F REG i SINRATIONS  fr 1y FFofr Sriel.
F. What recorf§ will be kept during this event to oblan the above demographic dala?
ti.e. guest logs. phone logs. accommodations contracts, websiie hits. advertising
demographics) hiegsite Cliexs | Jeas ADS |, rerstrgering
£ eeRoam Aon Tering o s7e e Lanicrncl Yog et
VIL AUDIT 7&7.-;;7-7‘:5;;4-,-,- .qa?"';sm.a-ﬁOA o’emogrﬁ)’h e i
Does your organization perforn an independent audit? Yes X No .
Name of the Auditor: STRme: | Coo ley , Esran & Srm o f‘t/
Ed 7
VL Will your project he using any funds from another group that received ATAN

Funds? Ao

S

L have read the guidelines for the Qconee County Accommedutions Grant Request and do hereby agree 1o
comply with all 1iles und reqairements. I understand Suilure to comply may result in a loss of firng ing for
the project. I will complete interim rEporTs every sixty duys and vva final reporis at completion of project,
Al information reguired Jor final reporting MUST be detailed when project is complete.

A Contact Name;
Signatinee

Uaéﬂs'n ~ Tiﬁ,{.’ ﬂ"'ﬂ‘; Cziﬂf'b;nm,- c'v-? pf \f:hem
Date _ - o,
Address s S¥T e

PoLoA & o35 PP
Email A jobn & _Senecq-se Fuv No, Poor— P - Z oo/
Phone Nulher (5] sz ize > 2 &

39,0 :
B. Alternute Contact Name: 2oyt Moce ne,- Title ()? Ao Srocarer, iry o f
Signature Dute _&- e~ S envct
Address 22 7 & A, SIS, Seneed § o G P

Emall Stipucners o Senecq . Faxv Vo,
Phone Nuntber fs) SE, oS5

Slresf- 555 - A 731

OCONEE COUNTY ATAX GRANT



RACE FOR THE GREEN 2020
CITY OF SENECA 5K AND HALF MARATHON

BLUE MOUNTAIN $ . 500.00
AARON SLOAN 555.00
INDEPENDENT MAIL 1,000.00
T & R GRAPHICS 4,000.00
RMS 2,000.00
ACTION SEPTIC _ 250.00
TERRY TIMES 250.00
BEST WESTERN 100.00
ATAX GRANT {GREENVILLE NEWS) 10,000.00
ADVERTISING (WYFF) 5,000.00
HAT ADS 25,000.00
PRIZE MONEY 4,700.00

TOTAL $ 53,355.55



The Greenville News
Option A

72 *15”) Full color ads, 3 times_pér_wéek (Sunday, Wednesday and Friday) for 26 consecutive
weeks beginning the last week of September and ending the 3" week in March, 2020 plus
150,000 impressions on our AdNetwork targeting Runners......ccoiee...510,041.00 Net

Option B

Social Media — Social ads with Smart Optimization Technology

Basically we can target runners using Facebook and Instagram and send your ad directly to
those people most likely interested in running your race.

Social Ads with Smart Optimization Technology

Full service Facebook and Instagram advertising that puts your business in front of users who are most
likely to became your customers. Qur proprietary technology does what no human can, automatically
optimizing your budget acress multiple ad objectives to deliver on your business goal (not just ad clicks) a
service not even Facebook itself offers.

Website Clicks — We can entice more visits to your website with custom CTA's designed to increase
conversions like application farm fills, click to website, etc.

Lead Ads - Lead generation can be simplified with in-ad forms that make it easy for the right prospects to
contact you. We offer the only program that sends your new leads right to your inbox or Client Center
with Lead Engagement software®

Retargeting & Custom Audiences - Retargeting previous site visitors and existing client lists can help drive
new contacts, grow reach plus, increase engagement and reach new “lookalike” audiences who have
similarities to your ideal customers.

Instagram Ads — for many brands, Instagram can help with your website clicks, lead ads, and retargeting.
With over 800 million monthly active users, this might be a great addition to your social advertising mix.
Facebook Audience Network — We might expand your advertising reach beyond Facebook with content on
hundreds of apps within the Audience Network. Best of all it uses the same creative as your existing
Facebook Ads. We can target geographically (for instance target Greenville, Greer and Hendersenville...)
Investment?

We would run this social ad program for 6 months. At the beginning of February we would run z quarter
page, full color ad announcing that the registration close is near. Total investment: $10,350.00

Gr_eenville N@WS ::: eroaost cresnviite sc 29501 18ea 298 4807 | SOLUTIONS GREENVILLEONLINE COM



Option C

We dedicate $500 per month to geofence all sports good stores and all running
clubs/stores in the Upstate. When someone goes into one of these stores we will
place a cookie on their phone and send them messages about the race.

We will also dedicate $S500 per month to geofence all 5k+ races held in the
Upstate between now and the Seneca Race. As people enter into the virtually
“fenced” are they will receive an ad from the Seneca Race.

We will dedicate $500 per month to Facebook, running ads targeted by
geography and age to reach families and people interested in day trips, things to
do, etc.

We will run 3 quarter page full color ads the first week in February 2020 to remind
people that the deadline for applications is near. Total Investment: $10,350.00

Debbie Milteer
dmilteer@greenvillenewscom
864-298-4822

August 11, 2019

Greenvnle News I2E BROADST GREENVILLE, SC 25601 | 864 298 4307 | SOLUTIONS GREENVILLEONLINE COM
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Oconee County ATAX Grant
Application Form

For Tourism Related Projects
I. Applicant
A. Name of Organization: Devils Fork State Park

B. Address: 161 Holcombe Circle, Salem, SC 29676

II. FUNDS REQUESTED

A. ATAX funds requested $7921.26

B. Funding will be used to purchase treated timbers and stone screening to
enlarge tent impact pads.

C. One hundred percent of the requested amount ($7921.26) will directly
attribute to attracting guest and serving tourist,

D. Some Additional funds will be provided by our agency as needed.

III. NARRATIVE PROJECT DESCRIPTION

A. Project Title: Tent Impact Pad Improvement

B. Description of Project

Devils Fork State Park receives heavy use on spring and fall weekends and throughout
the duration of the summer season with a number of our guests camping in tents. A
continuing trend is the increasing size in tents being used by park guests. We can make
our campsites more desirable and lessen the impact on our resources by replacing older
timbers and enlarging tent pads. Providing a larger area for guests to place tents will help
decrease issues like soil compaction and reduce erosion on and around sites.

REEED



C. Project Benefits

This project directly benefits guests visiting Devils Fork and Oconee County.
Devils Fork is a popular tourist destination for numerous guests entering the Golden
Comer, Many of these visitors stay at the park as they enjoy the abundant sites and
opportunities within Oconee County. This proposed project will improve the
overnight camping at Devils Fork by protecting the campground from the impact of
tents being placed in non-designated areas, and provide campers with a larger place to
pitch their tents.

Not only will this project benefit guests, but will also improve the overall
infrastructure of the park and increase the sustainability of the park’s resources. Local
Oconee County businesses will benefit as well as a greater number of park guests will
insure continued tourist spending.

IV. Dates of project

Depending on the approval of the requested funds and when they are released, the
project will begin after December 1, 2019 and completed by June 1, 2020.

V. Application category

X Government Entity: Devils Fork State Park (South Carolina State Park Service).
VI. Demographic Data

The proposed project will serve to strengthen Devils Fork’s influence on tourism in
Oconee County by rehabilitating parts of a heavily used park, thus making the park an
even more desirable destination. Prior to opening in 1991, no appreciable overnight
accommodations providing lake access were available to people visiting Lake
Jocassee. The park operates 20 mountain villas, 13 boat access only primitive
campsites, 59 paved sites with water and electric hook-ups, and 25 rustic tent sites.
The park also operates a Ranger Station/Park Store that provides area information and
brochures. Since opening in 1991, Devils Fork State Park has steadily become a
popular destination for visitors to the Golden Corner, The park staff routinely refers
individuals to local restaurants, bed and breakfast, private cabin rental and county
campgrounds when Devils Fork is full. The park has seen its attendance increase by
providing well, maintained quality facilities from which visitors can enjoy
picturesque Lake Jocassee. The proposed project will improve the quality of the
campground at Devils Fork, thus maintaining the high standards repeat guests and
new guest have come to expect.

A. In 2018, there were over 124,653 visitors to Devils Fork State Park. It’s
anticipated that the attendance numbers will be the same or greater for 2019.



A total of 6,734 overnight reservations were made in 2017 with a total of 20,040
nights stayed. 17,797 of these nights were from reservations made by guests
beyond a 50 mile radius of Devils Fork/Oconee County. The number of overnight
reservations made by guests beyond a 50 mile radius is predicted to be around the
same or higher this year. By the end of April 2019 there were 2,465 overnight
reservations made at Devils Fork State Park by tourists.

Previously there were 6,734 overnight reservations made at Devils Fork State
Park. The number of overnight reservations is predicted to be around the same or
higher this year. By the end of April 2019 there were 2,945 overnight reservations
made at Devils Fork State Park.

SouthCarolinaParks.com is the website for the South Carolina State Park Service
and South Carolina as a whole. Not only is it a website for reserving campsites
and cabins, it serves as a tourism guide as well. This website is connecting people
all over the World Wide Web and throughout the Unites States with South
Carolina. There are also printed material, brochures, television commercials and
other advertisements currently circulating.

With the popularity of social media, the South Carolina State Park Service has
increased its presence on such sites as, Facebook, Twitter, Youtube, Instagram,
and Pinterest. There are currently over 125,617 people following SC State Parks
on Facebook, over 37,000 on Instagram, and over 15,500 followers on Twitter.
Many park guest post pictures and comments to these social media sites.

Demographic data will be obtained from the Itinio reservation system.

VII. Audit

Does your organization perform independent audit? Yes X

Name of the Auditor: Frances Miley, Capital Project and Grants Manager,
SC Department Of Parks Recreation and Tourism, and the State Budget Office

VIII. No additional funding will come from another group that receive ATAX
funds.



I have read the guidelines for the Oconee County Accommodations Grant Request
and hereby agree to comply with the rules and requirements, I understand failure to
comply may result in a lost of funding for the project.

A. Contact Name: Jacob Gantt

Title: Park Ranger II

Signature &D . //M M‘\ Date 7// ‘4//4

Address: 161 Holcombe Circle Salem, SC 29676

Email: jgantt(@scpri.com
Phone Number (s) Office: 864-944-2639

B. Contact Name: Kevin Evang
Title: Park Manager
Address: 161 Holcombe Circle Salem, SC 29676

Email: kevans@scprt.com

Signature Date

Phone Number(s) 864-944-2639



Budget for Tent Impact Pad Improvements

8 x 8 x 16 Ground Treated Timbers (60}........ccc.ccevercrcareenrcvcnarenne $7131.26

Fine Stone Screenings (two truckloads)............ $790

Total Budget From A-Tax Funds: $7921.26



I have read the guidelines for the Oconee County Accommodations Grant Request
and hereby agree to comply with the rules and requirements, I understand failure to
comply may result in a lost of funding for the project,

A. Contact Name: Jacob Gantt

Title: Park Ranger II

Signature .f_j\} . U?Ef%&or -gr Date ’7// 9 / {9

Address: 161 Holcombe Circle Salem, SC 29676

Email: jgantt{@scprt.com
Phone Number (s} Office: 864-944-2639

B. Contact Name: Zachary Setzer

Title: Assistant Park Manager

Address: 161 Holcombe Circle Salem, SC 29676

Email: zsetzer@scprt.com

Signature % | ljg E Date 7// ?// 24! ?

Phone Number(s) 864.944-2639




QUOTE

Store 1130 SENECA,SC
1614 SANDIFER BLVD
SENECA, SC 29678

Page 1 of 2

Phone: (864) 886-0633
Salesperson: KXP0414
Reviewer: KXP0414

Name

GANTT

JACOB

Phone 1

(864) 944-2639

Aadress 161 HOLCOMBE CIR

Phone 2

Company Name

Cht SALEM

Job Description lmpact Pad 2019-07-17 13:55

State SC Zip

29676

County  OCONEE . _Prices Valid Thru: 07/24/2019 :

HOME DEPOT DELIVERY #1

We reserve the right to limit the quantities of
merchandise sold to customers

MERCHANDISE AND SERVICE

A
Pres].sure Treated (MCA Ground Contact) [HDQC2:6272196:43113041:001] «J@
[QC B

I SUMMARY &R
REF # V02 AN\ T
S/O - MDSE TO BE DELIVERED: _ S/O SPARTANBURG REF # SO01 ESTIMATED ARRIVAL DATE: 07/30/20197 .\~
REF # SKU QTY | UM DESCRIPTION o Pl | TAX[PRISE EACH | EXTENSION
S0101 | 1000-021-623 60.00| EA[88240/8x8-16' SYP #2/Btr Pressure Treated (MCA / 8x8-16' SYP #2/Btr > $110.81 $6,648.6(

o

MERCHANDISE TOTAL:]| $6,648.6(

DELIVERY INFORMATION:

SICHEDULED DELIVERY DATE: Will be scheduled upon arr%@
TIME:

| A

Merchandise SCHEDULED DELIVERY

Will be scheduled upon arrival of all S/O Merchandisg\

| 0000-515-663 [

V02 1.00] __[Outside Delivery TN [ [v] $79.00 $79.0C
#(\%\XD’V | DELIVERY SERVICE SUBTOTAL:] $79.00
WILL DELIVER MDSE TO: |GANTT, JACOB NP
ADDRESS: 161 HOLCOMBE CIR AR\ SETY: SALEM
S
STATE: SC ZIP: 29676 <O “® COUNTY: OCONEE SALES TAX RATE: 6.000
PHONE:  (864) 944-2639 CALTERNATE PHONE: (864) 944-2639
i $6,727.60
DRIVER SPECIAL INSTRUCTIONS: __ <\ \>"
ol B> * CONTINUED ON NEXT PAGE **

o

No. H1130-64111

’age 1 of 2

Customer Copy



AUOTE - Continued Name: GANTT Page2of2 NO. H113U-64111

+I|REF #V02

- END OF HOME DEPOT DELIVERY SREE #Vo02":

TOTAL CHARGES OF ALL MERCHANDISE & SERVICES

ORDER TOTA $6,727.60

Policy Id (PI): . :
A: 90 DAYS DEFAULT POLICY; SALES TAX $403.66
TOTAL $7,131.26
BALANCE DUE $7,131.26

'The Home Depot reserves the right to limit / deny retumns. Please see the refurn policy sign in stores for details."

R P

END OF ORDER'NG, HIT30:6417;

Yama 2 nf 2 Nn H 1 1 3"-641 1 1 ’ Cructamar Come



OMZR130A LOWE'S HOME CENTERS, LLC PAGE: 1

SNS 1635
PROJECT ESTIMATE 8X8 QUOTE
CONTACT: , SALESPERSON: HEDLUND, JERAMY
CUST #: 113983129 ‘SALES #: 146298
PROJECT NUMBER: 585321255 DATE ESTIMATED: 07/17/1%
QTY ITEM # ITEM DESCRIPTION VEND PART # PRICE
60 88919 8X8X16 PT | 7275.00
TOTAL FOR ITEMS 7275.00
FREIGHT CHARGES 0.00
DELIVERY CHARGES 20.00
TAX AMOUNT 437.70
TOTAL ESTIMATE 7732.70

This Quote is valid until 08/16/19.

MANAGER SIGNATURE DATE

THIS ESTIMATE IS NOT VALID WITHOUT MANAGER'S SIGNATURE.

THIS IS AN ESTIMATE ONLY. DELIVERY OF ALL MATERIALS CONTAINED IN THIS
ESTIMATE ARE SUBJECT TO AVAILABILITY FROM THEfM!NUFACTURER OR SUPPLIER.
QUANTITY, EXTENSION, OR ADDITION ERRORS SUBJECT TO CORRECTION. CREDIT
TERMS SUBJECT TO APPROVAL BY LOWES CREDIT DEPARTMENT.

LOWES IS A SUPPLIER OF MATERIALS ONLY. LOWES DOES NOT ENGAGE IN THE PRACTICE
OF ENGINEERING, ARCHITECTURE, OR GENERAL CONTRACTING. LOWES DOES NOT ASSUME

ANY RESPONSIBILITY FOR DESIGN, ENGINEERING, OR CONSTRUCTION; FOR THE
SELECTION OR CHOICE OF MATERIALS FOR A GENERAL OR SPECIFIC USE; FOR

QUANTITIES OR SIZING OF MATERIALS; FOR THE USE OR INSTALLATION OF MATERIALS;

OR FOR COMPLIANCE WITH ANY BUILDING CODE OR STANDARD OF WORKMANSHIP,



COMMERCIAL:
11 GENEVA CT.

GREENVILLE, SC 28607

MAULDIN:
103 OLD MILL RD.

GREENVILLE, SC 29607

HENDERSONVILLE:
507 DUNCAN HILL RD.
HENDERSONVILLE, NC 28793

SIX MILE:

148 S MAIN ST.
SIX MILE, SC 29682

\ (864)286-2364 (864)288-6754 828)697-2471 (864)868-9900
. FAX(864)286-2386 FAX (864)297-8809 AX (828)697-5739 FAX (864)868-4488
ANDERSON:
BUILDING 100 ASHELY RD.
ANDERSON, SC 29622
SUPPLY  iimeo
PRODUCTS = SERVICE » SOLUTIONS FAX(864)222-1220
SOLD TO SHIP TO
CASH-CONTRACTOR SC PARKS AND REC
SIX MILE J. GANTT
r S8 : SE
ACCOUNT # QUOTE # TERMS DATE ENTERED SLSMN EXPIRATION DATE
GCCONG& 6004523 CASH 07/17/19 2306 08/01/19
QTY. U/M DESCRIPTION PRICE EXTENTION
% kR K QUOTE ok oWk
60 EA |BX8X16 GROUND TREATED 162.707 9762.42¥4
|
|
{
July 17, 2019 14:58:50 OT: PHOLM2306 MERCHANDISE: 9762.42
PRICES GOOD FOR 7 DAYS MAXIMUM. PAGE 1 OF 1 OTHER: 0.00
GBS NOT RESPONSIBLE FOR ERRORS IN TAX: 7.000% 683.37
QUANTITIES, PRICE EXTENSIONS, OR MATERIAL FREIGHT: 0.00
DESCRIPTION.QUOTE CAN BE CONVERTED TO BID TOTAL: 10445.79

FOR POSSIBLE TIME EXTENSION.

www.gbsbuilding.com




_ DUEDATE | WORKORDER

-QUANTITY. - ST "'-.B.E:SIGNPT’QN' T P _-"-'_PR:ICE EACH A _AMOUN;I'

-~ dld. | . Screenings.(20tons) . $395.00

_-'Arh'ount.'D.u'e-_- . $395.00




Fines Delivered to Devils Fork State Park

Lynlee Turner <lynlee@mcneelyco.com>

Wed 7/17/2019 2:34 PM

To:Jacob Gantt <jgantt@scprt.com:;

Fines: $26.50/TON + 6% SC tax delivered

approx $600 for full load only

Lynlee Turner
Salem Stone
864-~966-7625

www.meneelycompanies.com



Unlimited Landscapes, Stone and Granite LLC
PO BOX 964

Seneca, SC 29679

(864)885-9292
unlimitedlandscapes688@gmail.com
www.unlimitedlandscapes.net

Estimate

ADDRESS

Jacob Gantt

Devil's Fork State Park
161 Holcombe Dr.
Salem, SC 29676

ESTIMATE # 4067

DATE 07/19/2019

ACTIVITY

Crusher Run
Delivery of 20T of crusher run to Devil's Fork State Park

Thank you for the opportunity to serve you, We

look forward to working with youl!

Accepted By

feqpribii

TAX (6%)
TOTAL

Accepted Date

" RATE
650.00

SUBTOTAL

- AMOUNT
650.00T

650.00
39.00

$689.00



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT
A. Name of Organization: Discover Upcountry Carolina Association
B. Address: PO Box 3116, Greenville, SC 29602
II. FUNDS REQUESTED
A. ATAX Funds Requested: $10,000.00
B. How will ATAX Funds be used?

Ads will be placed in publications such as Southern Living, South Carolina Living, The SC Travel
Guide, Southbound Magazine, America’s Best Vacations, Woman's Day, Re‘cr’booﬁ. Georgia Magazine,
AAA Living, and Newcomer Magazine. Additionally, digital advertising will be done, primarily through
Facebook advertising and Search Engine Optimization (SEO) campaigns.

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 88%

D. Funds furnished by your organization _$321 500

Matching Grant $42.000 Source — SC ﬂr-‘r\t of Parks Recreation & Tourism
Matching Grant _$200 000 Saurce — ATAX prants

Other Funding _$79.500 Source — SCPRT appropriation

Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet.

IIl. NARRATIVE PROJECT DESCRIPTION
A. Project Title: Upcountry Advertising and Marketing

B. Description of project: Discover Upcountry Carolina Association was founded in 1978 for the purpose
of promoting tourism as an economic development activity in the six northwestern counties of Soutl::
Carolina. Through a comprehensive advertising, marketing and public relations program, our
organization’s efforts draw over 583,000 visitors to the region each year.

C. Who will benefit from this project?

The primary beneficiaries will be accommodations, restaurants, attractions and recreation
providers/outfitters. Retail stores will also benefit, as well as festivals and special events that are held in
Oconee County.

IV. DATES OF PROJECT
Beginning  9-1-19 Ending  6-30-20

V. APPLICANT CATEGORY

Government Entity
Non-profit Organization: Incorporation date

X Eleemosynary Organization under IRS Code: IRS # _ 501(c)6

Date of Determination Letter January 14, 1998

VI. DEMOGRAPHIC DATA BEEERINIE
How will the project influence tourism in Oconee County? @




The entire advertising budget is targeted to audiences that are within a 50 to 500-mile radius of Oconee
County. The majority of our ads feature outdoor recreation and the scenic attributes of the area, so the
numerous watertalls, Lakes Jocassee, Keowee and Hartwell, the National Wild & Scenic Chattooga River,
and the four state and three county parks are all featured prominently in our advertising and marketing
efforts.

A. How many visitors/participants attended the event last year and are anticipated this year?
32,500 in FY 2018. Projected 35,000 in FY 2020.

B. How many of the visitors/participants were from beyond a 50-mile radius of Oconee County
last year and are anticipated this year?
Last Year — 32,500 This Year — 35,000

C. How many overnight stays were created by this event last year and are anticipated this year?
Last Year— 45,000 This Year - 48,000

D. How do you plan to advertise this event beyond a 50-mile radius of Oconee County?

The primary target markets for the Upcountry are South Carolina, North Carolina, Georgia and Florida,
so the bulk of our advertising is placed in publications (and online) that reach these geographic markets.
Other feeder markets for the region are Alabama, Mississippi, Louisiana and Tennessee, so a portion of
the advertising dollars are spent in these markets.

E. What other documentation can you provide demonstrating this event promotes tourism in Oconee
County? (i.e. photographs, letters from local chambers of commerce, restaurants, shop or
accommodations owners)

We have numerous members and partners in Oconee who have provided testimonials that our efforts are
bringing visitors to their business or organization. We also receive a great deal of feedback on our
social media channels from visitors about their experiences in the area.

F. What records will be kept during this event to obtain the above demographic data? (i.e. guest logs,
phone logs, accommodations contracts, website hits, advertising demographics)

Visitor data is collected in several ways by our organization. Website visits are tracked via Google
Analytics. Our site currently gets approximately 250,000 unique visits per year. Inquiries are generated
from advertising and marketing efforts. These inquiries will be fulfilled with the Upcountry Visitors
Guide and they will also be added to our e-newsletter mailing list. Facebook Analytics are also tracked
to evaluate our engagement. We currently average over 110,000 engagements per month on our page.

VIL AUDIT
Does your organization perform an independent audit? Yes.

Name of the Auditor: Lee, Broome, MacBay and Associates
VIIL. Will your project be using any funds from another group that received ATAX funds? Yes.
1 have read the guidelines for the Oconee County Accommodations Grant Request and do hereby e:free fo
comply with all rules and requirements. I understand failure to comply may result in a loss of funding for
the project. I will complete interim reports every sixty days and two ]gn al reports at completion of project. All
information required }:rr Jfinal reporting MUST be detailed when project is complete,

A. Contact Name: Tim Todd Title: Executive Director
Signature: - Z’* g"‘ Date: August 9, 2019

Address: PO Box 3116, Greenville, SC 29602 Email: Tim@UpcountrySC.com
Phone Number: 864-233-2690




Membership Dues
Advertising Revenue

Grants

State Appropriations
Accommodations Tax Funding
Wildlife Grants

Total Income:

Salaries and Wages

SC Deferred Compensation Plan
Employee Insurance
Contract Services

Rent

Office Insurance

Auto Expenses

Utilities
Telephone/Internet
Office Supplies/Expenses
Computer Services
Maintenance
Furniture/Equipment

asy

Upcountry

f’r;r;ﬂ'r'!f_.'y Sewsomed

Discover Upcountry Carolina Association

FY 2020 Budget

Income

Operating Expenses

Printing (Letterhead, envelopes, etc.)

Travel Expenses
Membership Dues
Subscriptions

Meeting Expense
Conference Registration Fees
Professional Services

Board Development
Miscellaneous Expenses
Total Operating Expenses

12,000
36,000
42,000
275,000
200,000
20,000
$585,000

78,000
2,000
18,000
55,000
20,000
1,000
15,000
3,000
4,500
5,000
8,000
1,000
4,000
500
10,000
2,000
500
500
2,000
8,000
500
1,500

—m

$240,000



country

Advertising and Promotions Expenses

Literature — Visitors Guide, niche brochures
Media Advertising

Website & App Development & Marketing
Travel/Trade Shows

Shipping/Postage

Photography & Video

Promotions/Public Relations
Familiarization Tours

Special Projects

Total Advertising and Promotions Expenses:

Total Expenses:

Contingency Fund

51,500
176,500
18,000
1,000
17,500
25,000
12,000
5,000
27,000
$321,500

$561,500

$23,500
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Upcountry
f !-'r:.’.:n"@ .'In:..cmrm’
Discover Upcountry Carolina Association

FY 2020 Budget for Accommodations Tax Grant Funds
from Oconee County

Print Media Advertising $7,000
(Southern Living, Georgia Magazine, SC Living, etc.)

Videos featuring Oconee County $2,000
Social Media Campaigns featuring Oconee County $1,000

Total $10,000



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT
A. Name of Organization \'nb F(}{)-H\';“b f&ari;gmeM /R eSO {M‘C/

B. Address 0 (% y 24D ~ Marketing Cende C?D’W‘*"(MT
o : ' -) &1 ﬁI‘JH/\N b.
B Play_ SC 2a042 ersbge e

II. FUNDS REQUESTED
A. ATAX Funds Requested §$ | 500 . =

B. How will ATAX Fundsbe used? _ vadio ¢ lnderned  mar beding
] —

C. Estimated percentage of costs directly attributed to attracting or serving tourists? | Cl) Y% tr( :H\\.b

| - . repuast
D. Funds furnished by your organization ___(p00."
Matching Grant Source
Matching Grant Source
Other Funding i Source__ :
Other Funding _(900." Source 2.4 Qdiw’f@]ﬂ_’g .t\_,“d’,*‘ﬁ-+

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

ITI. NARRATIVE PROJECT DESCRIPTION

apajeative Qo (palnn Costhills Werbage Gor
B. Description of project A\ (dvicstltaet - wazed  spnenitiik Hav Yl Yeadhs

Visikors abpd witedz  ohd W ' o Dlbduted 1 a Lun~{illed
C. Who will benefit from this project? PWW htmesphete:

IV. DATES OQPROJ'ECT . :
Beginning ept 24 7004 Ending g,‘phmbg 28 2014
V. APPLICANT CATEGORY
Government Entity:

Non-profit Organization: Incorporation date 3. ! 0= ! 2 004

Eleemosynary Organization under [RS Code: IRS # D -N58G 3172
Date of Determination Letter | !u I[ 2001 =

SN

Risnocall



Vi. PEMOGRAPHIC DATA o
How will the project influence tourism in Oconee County?

e o N AN, O Ea bt by W:]n d pinme -
AACLAAY e  AvnereAS NG ane LEeWhotd PNy w700k 0 Ded Y Aderis t\'j
hednf SV XD0S -

A How rlnanr)&isitorsfpmﬁcipams attended the event last year and are anticipated this year?
| ,
B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year _ ‘A 1000
This Year = jOp0
C. How many overnight stays were created by this event last year and are anticipated this year?
Last year ; ol AT
This Year: rz Y0

D. Howdo yoxi_plan to advertise this event beyond a 50 mile radius of Oconee County?
-teeop b T n:;—\rlgmm _radiv .

E. What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners)

F. What records will be kept during this event to obtain the above demographic data?
(1.e. guest logs, phone logs, accommodations contracts, website hits, advertising
demographics)

VIL AUDIT o ) )
Does your oriamzat:on perform an independent audit? Yes Ne \//
Name of the Auditor;

VIII. Will your project be using any funds from another group that received ATAX
funds? -

1 have read the guidelines for the Oconee County Accommodations Grant Reguest and do hereby agree to
comply with all rules and requirements. I understand fallure to comply may result in a loss of ﬁrmg‘n Jor
the project. I will complete interim reporis every sixty days and two final reports at completion of profect.
All information required for final reporting MUST be detailed when praject is complete.

A Contact Name Ay Title 2 E:@Mf'ﬂ'
f mr ~ Pl A A i Dﬂte ?/I’f ?
Address 0 Voudde La. <N

3 S 7 Ik
Email wi 2 1 ax No.
Phone N%ﬁer fs; ? #bg ﬁ %%‘7‘-— g%’#d
B. Alternate Contact Name: Title
Sipnature Date

Address
Email “Fax No.
Phone Number (s)

OCONEE COUNTY ATAX GRANT



SCFHF 2019 Proposed Budget

Income:

Commercial Vendors
Dinner Sponsors
Rodeo Sponsors
Food Vendors

Craft Vendors
Re-seller Fees
Livestock entries
Carnival Proceeds
Barrel Racing

Gate proceeds (less change total of $9000) Added back C:

Expenses

Security (Daytime Local)
Convention Reglstration
Hog premiums

Goat premiums

Cattle premiums

Fuel

Ticket sales

Water line

Security shirts

Show judges
Ribbons/awards
Videographer

Billboard

Print ads

Radio Spots

FB/Snapchat

Gravel

Tent rentals
Entertainment

Moving buildings

Tables & chairs

Trash bags/signs/fuel/msc.
Water

Rodeo

Music

Draft Horse pull

Electrical

Sound

Radios

Scholarships (Masons and bees)
Printing (sign updates/shirts, etc)
Trash Pickup

Buildings

Bathroom cleanup
Porta-potties

Power

Insurance

Security (armed, night)
Bathroom privacy construction

Total expenses:

2018 actual
$ 15,450.00
S 4,100.00
$ 1,000.00
S 2,375.00
5 425.00
$ 200.00
S 960.00
S 13,640.00
S 130.00
3 33,381.71

2018 actual
S 1,660.00

260.00
200.00
220.00
25.00
1,420.00
644.27
199.21
750.00
635.78
750.00
350.00
100.00

R T Y R Y R T R T A T W VNV

250.00
1,400.00
6,566.29

1 N

400.00
618.81
592.90
161.37
8,100.00
2,000.00
2,275.00
2,003.04
3,000.00
268.00
3,500.00
718.24

R L e Ve V¥ e Ve ¥ R VS VS VN 7 S T

800.00

U

4,921.00
1,440.39
3,842.50
2,320.00

1n 0 n

S 55,241.80

2019 Budget

Vv n

v

16,000.00
4,000.00
1,000.00
2,000.00

500.00
200.00
900.00
14,000.00

35,000.00

2019 Budget

s
$
5
$
S
$
$
$
$
$
5
$
$
S
$
S
5
s
S
5
5
$
$
$
$
S
$
$
$
$
$
$
$
$
$
$
$
s
S
5

1,700.00
100.00
260.00
200,00
200.00
100.00

1,500.00
500.00
200.00
750.00
700.00
750.00

1,200.00 —

2,400.00 ~

1,800.00 -

1,500.00 ~_

1,000.00 hauling fee

4,500.00

5,000.00

650.00
750.00
175.00
9,000.00
3,000.00
2,000.00
4,000.00
300.00
3,500.00
1,000.00
2,000.00
800.00
500.00
5,000.00
1,500.00
4,000.00
2,500.00
500.00

65,535.00




OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

1. APPLICANT

A. Name of Organization:  Historic Old Pickens Foundation

B. Address Mail: P. O. Box 149 Salem, SC 29676

Il. FUNDS REQUESTED

A. ATAX Funds Requested $ 500

B. How will ATAX Funds be used?

To place Interpretative markers at site of Historic Old Pickens Presbyterian church

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 100%

D. Funds furnished by your organization $2,562.34

Matching Grant Source
Other Funding X Source Membership donations $1,562.34
Other Funding X Source In-kind Installation $1,000.00

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

lll. NARRATIVE PROJECT DESCRIPTION

A. Project Title  Interpretive Signs

B. Description of project

Replace 2 interpretive markers (panels with graphics) which have faded over time; refurbish existing

display stands and install new graphic panels
IE BRI @
[ 8. 1319 ]



C. Who will benefit from this project?

New markers will foster interest and help assure continued support for preservation of the Historic Old
Pickens site, and keep it looking well maintained. The existing interpretive markers explaining the

importance of this site and its relation to General Andrew Pickens are so sun-faded that they are nearly
illegible. These markers are located at the entrance to the Historic Old Pickens Presbyterian Church on

pedestals serve to protect the cemetery from vehicles.

IV. DATES OF PROJECT
Beginning  10/01/19 Ending 05/30/20

V. APPLICANT CATEGORY
Government Entity:

X

Non-profit Organization: Incorporation date 08/31/1999
__X%__  Eleemosynary Organization under IRS Code: IRS # IRS # EIN 57-1084542
X Date of Determination Letter 03/03/2000

V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County?

Refreshing these signs will make this important historical site more attractive to visitors and give
evidence that Oconee County recognizes the value of maintaining historical sites in the county. HOPF
uses its funds to maintain the grounds. If HOPF receives funding from Oconee County ATAX,

recognition of this funding will be included on the new signs.

A. How many visitors/participants attended the event last year and are anticipated this year?
2018 — 465 2019=400 (Wedding and musical event planned for October 2018. If new

signs are in place by the Oct. 13 event featuring the Young Appalachian Musucuans, we will have a
dedicarion ceremony then. )

B. How many of the visitors/participan;s were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year? :

Last Year 200

This Year_ 200

C. How many overnight stays were created by this event last year and are anticipated this year?

Last year . 100
This Year: 100




How do you plan to advertise this event beyond a 50 mile radius of Oconee County?

Brochures placed at State Line SC Welcome Centers and World of Energy, Upstate Heritage Quilt Trail,
Newsletters Website, Trip Advisor, Facebook: “Historic Old Pickens”, (We had to create a new page and
plan to ‘boost’ the upcoming October event.)

D. What other doc_umentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of Commerce}

Musical event _-the Seneca High School Madrigal Singers 4/28/19, (Flyer and YouTube video)
Trip Advisor , Visitor log

Wedding planned for Oct. 5, 2019

Musical event planned for Oct. 13, 2019 — Young Appalachian Musicians

E. What records will be kept during this event to obtain the above demographic data?
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising

demographics) Website hits, Visitor logs, Trip Advisor
Vil. AUDIT
Does your organization perform an independent audit? Yes No_ X
Name of the Auditor:

VIll.  Will your project be using any funds from another group that received ATAX
funds? No

! have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to
comply with all rules and requirements. | understand failure to comply may result in a loss of funding for
the project. 1 will complete interim reports every sixty days and two final reports at completion of project.
All information required for final reporting MUST be detailed when project is complete.

A. Contact Name: Martha Parris Title Sec/Treasurer, HOPF

Pt S \
Signature ﬂw— Date . F AN

Address 1158 E Preston McDaniel Rd. Pickens, SC 29671
Emall __maddvstuart@msn.com Fax No.
Phone Number (s) 364-878-9966

B. Alternate Contact Name: Ben Gantt Title Vice-President, HOPF
Signature 4,;’-'\!\ M, Date X-1-19

Address 48 Mainsaif Drive, Salem, SC 29676
Email _ganttpb.a@charter.net Fax No.

Phone Number (s) 864-906-7246



Historic Old Pickens Foundation

PROJECT BUDGET, IN-KIND CONTRIBUTIONS Project Budget

Provide a detailed cost breakdown for the proposed project.

*See attached Quote from ‘Print It.”

GRANT FUNDS SECURED
HINE ITEW REQUESTED FUNDS TOTALCOST
Design/print 2 new graphic panels (on exterior panels) $500 $1,562.34 $2,062.00.34
Refurbish existing display stands and install new graphic $1,000.00 $1,000.00
panels (in-kind)
Totals: $500 $2,562.34 $3,062.34

1. In-Kind Contributions

PROJECT IN-KIND CONTRIBUTIONS

1. Donor: Jackson A. Pairis

Describe Contribution:

Refurbish existing display stands and install new graphic panels.




864-882-3609 « PrintitinColor.com : Print It Quote
a [
PRBeE 1 oraecy, SC20000 . No: 17713 Date: 11/07/18
SHIP TO:
Martha Parris Historic Old Pickens Foundation
Historic Old Pickens Foundation PO Box 149
PO Box 149 Salem SC 29676
Salem SC 29676 - USA
usa

. Acct.No Ordered by P.O. No Prepared by Sales Rep Ship By
Martha Parris

_ Customer Pickup |
: Price

j _Mike Wallace |
Quantity  Description : .

1 Sign - Recreate similiar Design for Interpretive Signage 40" x 25" 2 Originals 600.00
Size: 40"x25"
Originals: Two different originals

1 Sign - Interpretive Graphic Panels 2 Originals 1,175.00
Size: 40" x 25"

Originals: Two different originals

Material: 1/2" Thick Exterior CHPL Graphic

" FREIGHT ON BILLING

2 Sign - Remove old sign, repaint on site and install new sign 1 Original ’ 1,000.00
Thank you for the opportunity. Subtotal 2,775.00
Shipping 114.00

Tax 173.34

TOTAL 3,062.34

Terms Net 30 Days

Print It! - PO Box 1707 - Seneca SC 29679 - 864-882-3608



Virginia C. Haas, Regent
42 Quartermaster Drive

* Salem, SC 29676
703-282-4147

Dardginger@gamail.cotm

To: Special Projects Grants Commiitee
Ms. Jeanne Steele Preston, Chair

Dear Madam,

It is with honor and great enthusiasm that the Wathalla Chapter, NSDAR, is sponsoring the Historic Old
Pickens Foundation's grant request to replace the signage at the site of the Old Pickens Presbyterian
Church and the original site of the town of Pickens Cowrthouse in Oconee County, SC. As a new county
resident who found the site out of curiosity and was not there on a day the church was open, therefore
not signing the goest register, I believe many more people walk the grounds and read the graphic panels
than are officially recorded as visitors! There is so much history to record here and it ts therefore
important to both Pickens and Oconee Counties to make it available and readable for the visitors to the
site,

There are two patriots of the American Revolution buried on the property, only because their original
graves were in the river valleys that were flooded by Duke Energy to form Lakes Jocassee and Keowee
in the 1970s. Duke moved all of the known graves out of the valicys before flooding began and the Old
Pickens site was chosen for its high ground and historical significance. Hoth of the patriots were *
honored in 1935 with NSDAR Patriot markers at their original locations by the Walhatla Chapter. The
SC State Regent and other dignitaries attended the ceremonies. At this time, only ong of the graves has
a marker. The Walhalla Chapter is willing to clean the other patriot tombstone and find a way to finance
a new marker for the grave of John Gresham/Grisham.

Respectfully submitted.

g Ao

Virginia C. Haas, Regent



FREE CONCERT
HISTORIC OLD PICKENS

Seneca High School Madrigal Singers

APRIL 28, 2019

2:30 - 3:30 PM

(SUNDAY)

HISTORIC OLD PICKENS PRESBYTERIAN CHURCH

Hwy 183 NEAR THE WORLD OF ENERGY
LOOK FOR SIGNS.

Come to appreciate the marvelous acoustics
in this historic landmark! Everyone is invited!

FOR MORE INFORMATION CONTACT: JACK OR MARTHA PARRIS (@ 864-878-9966




APPALACHIAN HERITAGE CELEBRATION

HiSTORIC OLD PICKENS PRESBYTERIAN CHURCH

Free! Refreshments too!

Come appreciate the marvelous
acoustics in this historic landmark!
Everyone is invited!

et Potato Pie

Sunday, October 13

2:30 pm Hwy 183
NEAR THE WORLD OF ENERGY
LOOK FOR SIGNS




OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT

A. Name of Organization OCOﬂf’E HI\S‘I'()W’ MUSfum
B oadess 0 box 395 \Jahalla  Sc 29441
123 brown's %:ruaw’ Or. Walhglla oc 2909

I1. FUNDS REQUESTED
A. ATAX Funds Requested $ 700

B. How will ATAX Funds be ysed? :tn 11”11%9}]&; Q “tL | \ 5|
i'd Omﬂep \-\r\sjcuw usewmts ' ouddog_exinbi .

C. Estimated percentage of‘ costs directly attributed to attracting or serving tourists?

D. Funds furnished by your organization %

Matching Grant Source
Matching Grant Source
QOther Funding Source
Other Funding Source

Proids an itomized total budget for eﬁmr event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

TIL NARRATIVE PROJECT DESCRIPTION /

A. Project Tltle_@ , l‘)\“' g\aﬂamé/
iy M e

B. Description of project
5

C. o will benefit o tlnspro{ect'? -+ 0 Mm and p v
X! € _nhle ) 2 y exhibi-te " ang
r 255 GE ynuseum .

Iv. DATES OF PROJECT .
Beginning . ¢. 4. 0 Ending C;‘c.a.g?.

V. APPLICANT CA'I'EGORY

Government Entity:
Non-profit Organization: Incorporation|date M{ MI [ 444

Eleemosynary Organization under IRS Code: IRS # -
Date of Determination Letter fd{_] - 99 ?) ‘ [0 050 L{ 7

N




00 (Jiected J00)

B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year q 17 .
This Year _},07Y {grojectof)
C. How many oyernight sta}?s were created by this event last year and are anticipated this year?
Last year ; __UQ nod =ra

This Year: dg yigP Hrack

D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County?
okklonr  exhibits ore dea red on our Wehsie

E. What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners) __ 1} v ¢ H—o Y ] 0o

with 7z (odes il

F. What records will be kept during this event to obtain the above demographic data?

(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising

demographics) __ \\Si+dr \{JB\S

A H wmaaly visitors/partict antgatten ed the eyent last year and are anticipated this year?
o

VIL AUDIT ] . /
Does your organization perform an independent audit? Yes No

Name of the Auditor:

VII. Will your project be using any funds from another group that received ATAX
funds? _(\()

1 have read the guidelines for the Oconee Coanty Accommodations Grant Request and do hereby agree to
comply with all rules and requirements. 1 understand failure to comply may result in a loss of ﬁzn ing for
the project. Iwill complete interim reports eI‘I’;EfV sh?r days and two final reports at completion of project.
All information required for final reporting MUST be detailed when project is complete.

A. Contact Name: | ¢ zdv Title DI‘N’(‘hf/ {urator
Signature Ho 7 Date _&-1519 '’
Address |

B, Alternate Contact Name: Title
Signature Date
Address
Email Fax No.
Phone Number (s)




Oconee History Museum - Outdoor Exhibit Signage BUDGET

Item Cost
24" x 36" x 1/8” HPL panel 5330
Interpretive pane! design $300
Tax & Shipping $70

TOTAL $700

*Frame for sign already exists, Museum staff can install panel into frame.



A
&

VACKERSIGN

SIGNS FOR PARKS AND TRAILS

Sian: Proeilals

2019 Pricing

ENTRANCE SIGNS
Routed Bi-color HDPE ... 2-3
TRAIL MAKERS
HDPE Trail Marker Posts ... 4
INTERPRETIVE
Mount Style Options....5
Sign Panel Material Options ... 6
Frame Mount Styles ... 7-11
Frameless Mount Styles .. 12-13
BULLETIN CASES AND UPRIGHTS ... 14
TRAIL BLAZERS, PLANT STAKES, EXTRAS .. 15
RAIN GARDEN, WATER QUALITY, HABITAT SIGNS

vackersign.com | (877)487-3101 | (651) 487-3100

i 16T



Sign Panel Materal Options

Vacker offers two durable sign panel material
options to meet your interpretive, map/wayfinding

and trail marker needs.
1/2" Thick 1/8" Thick
HPL panel Tuff panel in
mounted to angle mount
framelass frams
angle mount
pedestal
HPL - High Pressure Laminate Panel TUFF Panel - Traditional marking film /
(Embedded Phenolic Resin) special protective over-laminate
1/2" Thick (self-supporting) for use with frameless 1/8" Thick (non self-supporting) for use with a frame or
mount plate(s) trail marker post
1/8" Thick (non self-supporting) for use with a frame This economical panel is similar to the graphics you pass each and every

day on signs, vehiclas, and super market floors, What sets it apart is the
protective ovar-laminate. Developed specifically for demanding exterior
applications (subways, bus stops, zoos, parks, etc.), it has Iwice the UV
inhibitors than comparable protective films. Independent outdoor & QUA
tests have proven 9+ years of UV protection in the Arizona desert. Thicker
than comparable protactive films, it offers good resistance to scratching
and abrasions. This graphic marking film / protective over laminate
combination can be applied to polymetal, (aluminum / thermoplastic
composite} or aluminum, depending on the application.

Think cutdnor durable kitchen ¢ounter top. HD printed papers are
impregnatad with melamina resins and consclidated at extreme high heat
and pressurs. The result i a durable, fade resistant panel with unlimited
design potential. This panel type, (available in 1/87, 174", 1/2", 3/4" and 1"
thicknesses, is manufactured by spin-offs of the major laminate countar
top manufacturers and Vacker is an authorized reseller for one of tha
world's leaders in HPL manufacturing. HPL panals are warranted to nat
delaminate, peel, blister, crack or fade for a 10 year periad from the time of
purchase, as noted in the Limited Warranty.

HPL (High Pressure Laminate Panel) and TUFF Panel Pricing”

12"x18" 18"x24" 24"x30" 242427 36"%356" 36" x48"

1/8" Thick HPL (High Pressure Laminate) &850 $182.00 $267.00 $382.00 $400.00 $510.00 |
Panel for mount in frame |

1/8" Thick TUFF Panel for mount in frame 578.0( | 5124.00 $150.00 £165.00 5181.00 $204.00 $272.90 i!
'r-,‘r-rrr—ria- NG .'_‘:31'1 J“;-_:-r"‘h.-antt‘fj by g J'-'|f;r"|'ir'.‘.‘i and whsthar the r<‘~'.f:fﬁ.'.-\.'r; -; pang! q.-i-anrl'rr-.; are “originals” {all diffarent) u; ‘

fils praparalion services ara aoditionial. Please call or amal to request a quatation

“duplicates” (all amsa). Shippng and any design [

for your specmc projsct

Sign Panel Design N&&OO fhom UO'PGD

You define the message and wa'll do tha rast. Our professional design team can create a panel layoul with your provided copy, photos, and logos. Contact us for
our *Guide to Flanning your Interpretive Project” for assistance in developing an effective message for your interprative panels and completing a successiul project.
Above pricing is for panel fabrication only. Please call for to discuss any desired design / filz prapartion services so that we can provide you with an estimate.

vacker .CO A 487-3101 | (651)487-3100




Print it - S

854-882-3609 « PrintitinColor.com ‘ Print It Quote

]

SHIP TO:
Leslie White Hagerty Oconee Heritage Center
Oconee Heritage Center PO Box 395
PO Box 395 Walhalla SC 29691
Walhalla SC 29691 Usa

USA

“prone | PO.No " Preparedby
864-638-2224 _ —

" Sales Rep.

1 Sign - Design 24x36 Panel 1 Original 240.00
Design & Layout panel from customer supplied images and text
1 Sign - Interpretive 1 Criginal 595.00 ‘

Material: 1/8" Exterior CHPL
Imprint: one side
Finishing: Customer to install

Size: 24"x36" ‘

Thank you for the opportunity. Subtotal 835.00

! Tax 50.10
TOTAL 885.10
Terms Net 30 Days |

Print It - PO Box 1707 - Seneca SC 29679 - B64-882-3609



= Upstate Heritage Quilt Trail

ﬁ%& PO Box 333
Upstate Heritage Quilt Trail Walhalla, SC 29691
www.uhat.ora. email info@uhat.ora

August 15, 2019

Mr. Phil Shirley

South Cove Park

1099 South Cove Park Road
Seneca, SC 29672

Dear Mr. Shirley,

Enclosed is an application from the Upstate Heritage Quilt Trail (UHQT). This request is
to update, produce and distribute the Upstate Heritage Quilt Trail map/brochure. Additionally,
we are requesting the opportunity to development and produce rack cards for the walking trails
in Westminster and Walhalla. This will help promote the walking trails and place a guide into the
hands of visitors. The current UHQT Map only has space to add the new locations and not
enough space to included walking trail information and maps. The UHQT Map is not planned for
format revisions until 2021.

I would like to take this opportunity to thank you and the Commission for your
consideration of this request and would appreciate the opportunity to answer any questions you

may have.

Sincerely,

. Ao

Martha File

President Oconee Conservatory of Fine Arts/ dba Upstate Heritage Quilt Trail

Riscaraiall



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT
A. Name of Organization: Oconee Conservatory of Fine Arts/ Upstate Heritage Quilt Tralil,
(UHQT).
Address PO Box 333

Walhalla, SC 29691

Il. FUNDS REQUESTED
A. ATAX Funds Requested: $3,387.00

B. How will ATAX Funds be used? Production and distribution of Upstate Heritage Quilt
Trail map. Development and production of Rack Cards for the Oconee County walking
trails in Walhalla and Westminster.

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 100%

D. Funds furnished by your organization. Volunteers to distribute map locally, prepare
mailings, coordinate production and solicit funding source for entire production.

Matching Grant Source
Matching Grant Source
Other Funding STa Be determined Source, Pickens. Anderson County and City

of Anderson ATAX applications. Awaiting
notifications.

Other Funding _STBD Solicitations for advertisements to area
business and organizations.

Provide an itemized total budget for your event and an itemized budget only reflecting
how ATAX funds will be spent. THIS IS REQUIRED, attach on a separate sheet

1ll. NARRATIVE PROJECT DESCRIPTION

A. Project Title UHQT Map: Promotion of Oconee County following the Upstate Heritage
Quilt Trail

B. Description of project: To encourage people to visit the UHQTand other points of
interest, dine, shop and stay in Oconee County. Currently there are over 140 quilt blocks
on display in Oconee County; 75 are displayed on businesses, historic sites, museums,
Oconee County Public Schools and public destination sites; 44 are displayed on private
residences and 4 sites have more than one quilts block on display. The map provides
visitors with easy to read maps, simplifing trip planning and encourages additional stops
and trips throughout the area. Development and production of rack card for the walking
trails in Westminster and Walhalla will help promote these trails and place a guide into the
hands of visitors. Rack cards will be included in all maps that are mailed to individuals,
shops and information centers. The current UHQT Map will not allow adding this amount
of new information. A redesign of the UHQT brochure is not planned until 2021.

Who will benefit from this project? Area businesses and tourist destination sites throughout
Oconee County.

IV. DATES OF PROIJECT \
Beginning: October 2019 Ending: February 2020 @%%@




V. APPLICANT CATEGORY
Government Entity:

X Non-profit Organization: Incorporation date 11/15/2004

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter

V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County? The UHQT map makes it easier
for vistors to plan drivng and walking routes. Vistors are always pleased to have a map to
guide them. The population that travels the Trail are 55 and older, although we are seeing
an increas in web site users 45-55 years of age. Additonlly, 50% of people who access the
UHQT web site do so from PC’s and 36% from mobiles. Curently 75 quilt blocks in Oconge
County are on historic sites, places of business, museums and state parks. Promoting these
sites in the UHQT map also brings additonal visitors to these locations. Visitors also enjoy
seeing the many quilt blocks in route to destination sites.

A. How many visitors/participants attended the event last year and are anticipated this
year?

Capturing on the ground visitation data is difficult given the Quilt Trail primarily a self-

directed tour. We speak with destination sites and receive feedback from them about Trail

inquires, Monitor Face Book clicks, likes and followers, monitor analytics related to UHQT

website visits. Additionally, UHQT tracts map distribution and reguests, record number of

people attending presentations delivered, monitor responses from various marketing
venues

How many of the visitors/participants were from beyond a 50 mile radius of Oconee
County
last year and are anticipated this year?
Last Year
This Year
B. How many overnight stays were created by this event last year and are anticipated this

year? Last vear :
This Year:

C. How do you plan to advertise this event beyond a S0Omile radius of Oconee County?
Maps about the UHQT are at all South Carolina Welcome Centers, and Chambers of
Commerce, Oconee and Pickens Counties. All public sites with guilt blocks have maps or
rack cards, as well as tourist information centers in the three counties. Maps are sent to
quilt shops in the Tri-state area and other quilting organizations in the tri-state area and
various tourist information centers throughout South Carolina. We distribute maps to
quilt museums throughout the country and at local and national quilting events. All quilt
blocks are posted on the UHQT Face book page at time of installation. Additionally, area
media is informed of each new installation of a block and its story and email
announcements to 360 individuals. The UHQT links can be found on the Upcountry web
site, SCPRT and various area Chamber and CVB’s and destination locations web sites. In




addition to quilt trail web sites in Landrum, Ridge Springs, McCormick, South Carolina
and the National Quilt Trail web site.

The UHQT will continue to utilize social media venues to promote the Trail and destination sites.
The UHQT shares posts from destinations sites about their events or programs and places
announcements on our web site. We will continue to work with organizations, destination sites
for inclusion about the UHQT on their web sites and promotion materials.

D. What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners) See attachment A
E. What records will be kept during this event to obtain the above demographic data?
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising
demographics) The Quilt Trail will monitor distribution of maps and requests for
additional information. See Attachment B for information monitored
Vil. AUDIT
Does your organization perform an independent audit? Yes No_ X
Name of the Auditor:

VIII. Will your project be using any funds from another group that received ATAX
funds? No

I have read the guidelines for the Oconee County Accommodations Grant Request and
do hereby agree to comply with all rules and requirements. | understand failure to comply
may result in a loss of funding for the project. | will complete interim reports every sixty days
and two final reports at completion of project. All information required for final reporting
MUST be detailed when project is complete.

A. Contact Name: Martha File Title: President, Oconee Conservatory of Fine
Arts/ dba Upstate Heritage Quilt Trail
Signature mﬂtﬁ/b\ /‘)"CO Date _ O B'T/ / 3,/;2m 9
Address P.O. Box 333, Walhalla, SC 29691
Email info@uhgt.org Fax.No
Phone Number (s) 864-723-6603 or 904-874-1975

B. Alternate Contact Name: Judy Goodwill Title Treasurer, Upstate Heritage

Quilt Trail ; / i .
Signature \/VZ,( . M%M?“Mate Y-r3-19
Address 512 Sixteenth Ciré Je, Walhalla, SC 29691
Email judygoodwill@bellsouth.net Fax No.

Phone Number (s) 864 638-0015




Budget



Upstate Heritage Quilt Trail
August 15, 2019 Application

Budget
UHQT Brochure/ Map 2020/21
Printing, 8,000 $5,360.00
Updating and layout $2,000.00
Postage $1,000.00
Total Production Cost $8,360.00
Walking Trails Rack Card
Development and production of 1400 Walking Trail Rack Cards for Walhalla and Westminster
cards $600.00
Total Promotion Budget $8,960.00

Total application request to Oconee County $3,387



Attachment A



story)

“THE FARMER BOY” QUILT BLOCK is shown here on the Red Barn at Barker Family Farms (See

‘The Farmer Boy Quilt’ Added
To Upstate Herltage Qullt | rall

The Upstate Heritage Quilt
Trail’s latest Oconee Coun-
ty addition, “The Farmer Boy
Quilt,” is located on the Red
Barn at Barker Family Farms,
261 East Spearman Road, West-
minster, in the Oakway commu-
nity. It becomes the 240th quilt
block on the trail, which covers
Oconee, Pickens and Anderson
counties.

This treasured quilt was given
to Marion Barker in the 1980’s
by his mother, Mary Barker,
who bought the lovely gingham
and blue materials used in the

quilt. It was made and quilted.

by his great-aunt, Gladys (Tot)
Wiggins from the South Union
community.

The Farmer Boy Quilt was
beautifully painted by lifelong
friends, Kathy Barker (Mari-
on's wife), Beckie DeFoor and
Kathy Smith, all of whom be-
came known as the “the Ging-
ham Gang” after mastering the
difficult art of painting gingham.
This pattern has many names-
-Overall Sam, Old Dutch Boy,
Little Dutch Boy, and Farmer
Boy.

Overall Bill and Sunbonnet
Sue were one of the most popu-
lar patterns to emerge in the ear-
ly 1930’s. They first appeared as
outline embroidery in the late
1880s. Patterns for applique
appeared around 1910. Feed
sack prints were often used to

DISPLAYING “The Farmer Boy’

= AR 5 . 4
ock are Kathy Barker,

quilt

Kathy Smith and Becky Defoor. (See story)

create their clothing. A person-
alized quilt could feature fabric
from a child’s dresses or shirts.

During this period, quilts with"

Jjuvenile themes for the nursery
and young children emerged.
Embroidered picture  quilts,
done in turkey red on a white
background, were very popular.
Quilt themes were taken from
nursery rhymes, story book
characters, alphabet blocks, or

fall- talar Tha ooilie .

L

size and were often used to
teach children to sew or embroi-
der.
With the realization that a child
had a unique and distinet per-
sonality with special interests
of their own, crib quilts were no
longer miniaturized versions of
adult patterns

—Reference: Quilt Discovery
Experience. Homestead Nation-
al Monument of America, Be-

S
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ARTISTS: Lead the way in showcasing

why the arts are so important in education’

FROM PAGE A1

that the school does in celebrating
the arts in Oconee County.”

“We have a lot of our commu-
nity members who come just to
view what we're doing, and a lot of
activities and celebrations at other
schools have spun off of Artists on
the Green,” Henderson said. “So we
want to continue to keep it alive and
going so we can continue to lead the
way in showcasing why the arts are
so important in education.”

The event began when art teach-
er Beverly Robinson approached
then-principal Cathy Watson with
the idea for “Artists on the Green”
during the 1992-93 academic year.
Watson died in 2000, but Robinson,
though now retired, continues to
attend the event.

“We’ve had Beverly put up a time-
line of all the previous events, and
it’s been a great way to celebrate,”
Henderson said.

Arts featured this year included
weaving, performance art, Appa-
lachian folk music, photography,
woodworking, jewelry making,
dance, painting, clogging, strings,
drawing, graphic design, storytell-
ing and illustration. Henderson said
one of the new artists featured is

st : el
Upstate Heritage Quilt Trail member
Nancy Warmath helps Ravenel Ele-
mentarv Schnal faurth-orader Addi-

Illustrator
Michael P.
White displays
his talents

to students

at Ravenel
Elementary
School’s annual
Artists on the
Green celebra-
tion on Friday.
PHOTOS BY GREG OLIVER
| THE JOLIRNAL

singer-songwriter Kathy Prosser, a
native of Australia.

“She is off the charts there and
moved to the states and is doing a
schoolwide performance with life-
size puppets,” Henderson said.

Among the new presenters this
year was Nikki Rowland, a teacher
at Westminster Elementary School,
who showed students how to deco-
rate sugar cookies.

“It's good we're getting a new gen-
eration of artists,” Henderson said.

Second-year Ravenel art teacher
Christy Garrett, who is also in her
second year coordinating the event,
has a unique perspective. Garrett, a
Seneca High School graduate, used
to be a presenter as a student in an
art class taught by Fred Edgerton.

“Having that side of being a pre-
senter and now having to schedule
kind of gives you a good over-
view of how it flows and making
the presenters feel welcome and
comfortable,” Garrett said, adding
that she also helped her sister, Lisa
Payson, who was once a presenter
in pottery. “It’s about making sure
the presenters have everything they
need when they arrive.”

One of the new presenters this
year was the Upstate Heritage Quilt
Trail.

“We've worked with all the elemen-
tary schools but one, and it's usually
through the artists-in-residence
program,” said quilt trail member
Martha File, who said the organiza-
tion is celebrating its 10th anniver-
sary. “But this year we decided to

rontrihiita tn thair erhanl avd Wide

" that can be displayed outdoors. We

have more than 250 quilts on the
trail that is Anderson, Pickens and
Oconee counties, we write stories on
each of our quilts, where we try to
gather information about the quilter,
the history of the pattern and the
significance of where it’s located so
people can learn a little more about
our community from driving and
observing the trail.”

Ilustrator Michael P, White, who
said he has visited more than 2,000
schools during the past 20 years,
is impressed with what he sees at
Ravenel.

“This is a huge day with them see-
ing all these different artists, and
they get to see the different things
and different people for a career,”
White said.

Garrett said she always asks
students the week after Artists on
the Green which art presenters they
enjoyed most.

“It depends on what the kid’s in-
terest is in,” Garrett said. “They get
the performing arts, the music, the
drawing and the painting so that
it really goes across the spectrum
pulling in kids’ interest. It doesn’t
have to be on paper — it can be so
many more things, Career-wise,
it’s letting them see things they can
grow up to do and just giving them
those options that is important.”

Fifth-grader Janiya Green said
she has always enjoved the day.

“You get to see people work and be
creative and what opportunities you
will have in life,” Green said.
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WALHALLA A project is in

the works to tell the stories of
families who were instrumental
in Walhalla’s founding and early
history.

Janet Smalley gave an update

on fﬁaUpstate Heritage Quilt

Trail durmg Monday’s Walhalla

Partners for Progress.

“We started a conversation

with the city about installing
panels on the bump-outs of Main
Street that would be quilts,”

she said. “When the idea was
presented here, I said “Why

. would we choose just any quilts? |

Why don’t we choose quilts that

have to do with the history ofthe

city‘? ”

Coun 'Jlma.n TJay Bagwell

told her to run with thaf 1deal

Smalley said.

“SoI've been rtinnmg with it
bout a year and aha].fnow,

_ Each quilt panel will hava a story that explains its design and hlstorf

% fami].les who helped with' the "
founding and the early establish- -
' ment, early history of Walhalla.” -

The panels will have the q‘ullt
on one side and the story be-

~ hindthe quilt on the other de,‘
: _3'I"Smalley sald i3 %

ol
.plant resembli he palmetto

i 't;:ee oﬁset by ye]low “‘sawtoom”

n, W, "_f’_hfeaturesa s

.Sma]ley sald

s triangles, was the creatiq‘n"of

Phillips, who was bom in 1895.

“She taught first grade atthe A
h !

,"Her husband td

JASON EVANS | THE JOURNAL.

: ;more storie'

Vil panels to tell Walhalla stories

be came and took her away fron
her teaching duties during her
lunchtime, took her to the old,
old, old Oconee County Court-
house married her then took
her back to wor

Eulah’s husband Arthur
Carmine Phillips, served three
terms as Walhalla’s mayor,
holdmg the office when he died
in1956.

Arthur Phillips owned a bar-
ber shop in town, and the famil:
opened the Strand Theater in
1925. %

The Strand Building still ex-
ists on Main Street.

Phillips quﬂted prolifically
until her death in 1940. ;

Marty Pepper, a former in-
dustrial technology teacher at
Walhalla, ngh School, is helpin
with the creatwn of the panels..
They’ll'be installed by the city,
Smalley said. -

They’ll be placed “xdeally foul

tell;’ she said i

V131t uh_q" ré or more mfor-q
‘mation on the Upstate Heritageg
Quilt 'I‘ra11 '

i
i |
ie\ms@upstatetodavmm [ (854) 9756681 |
1
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fbethereto seethis hap—




Attachment B

Promotion and Web Site and Social Media Analytics



Distribution of 2020 - 2021 UHQT Map

Number in Group Group Category Quantity Distributed
Not in the Anderson,
Oconee or Pickens Counties

131 Quilt Shops: GA {14), FL (5), NC {25) and SC (24 greater than 50 miles}
Quilting Guilds and Groups: GA (9), NC {3} and SC {46 greater than 50 miles 1965
8 SC Welcome Centers 4,625
43 Quilt Museums: GA (2}, KY, NC 400
TX, VA & Ontario
22 SC Historical Societies, Museums, Low Country Visitors Centers 330
76 individuals mailed maps >50 miles: SC, VA, FL; NC, TN, GA 100

Within Anderson, Oconee

or Pickens Counties
1 SC Welcome Center, Fair Play 900
161 UHQT individual contacts and community events 205
75 UHQT Destination Sites not included above 2,500
Maps sent from magazine advertising
Blue Ridge County Magazine May/lune 2019 >50 miles: VA, TN, GA 76
Total UHQT Maps distributed in 2018 — July 2019 8,851
Social Media

Face Book pages — The Upstate Heritage Quilt Trail uses three separate face book pages to
promote local activities and announcing new quit installations. To date these pages have over
1,639 followers. Boosted announcements reach an average 4- 6 K people throughout the
United and posts clicks range from 250 — 1000. The demographics for this medium are very
similar to our web site and the 45 — 55 age group increasing.

Instantgram — This is a medium we are working toward utilizing. To date UHQT has 186
followers, 17 posts and 27 following.



Web site Analytics

2016 2017 2018 2019 (7mos.)
Web site visits 4862 4,553 4,215 2,657
« Face Book likes 1050 Followers, 1,104 followers 1223 followers 1539 followers
+ 2019 Primary Social Network users are from Face Book and Pinterest.
e 2019 The top three Other Network Sources are: Face Book, barpquiltinfo.com, Pinterst.
Additionally, Oconee. Anderson and Pickens Visitors sites.

s Default Channel Grouping

2018 2019
1. Organic Search 878 1399
2. Direct 595 885
3. Social 390 214
4, Referral 353 214
5. Email 60 1

e 2019 - 50% used desktops; 36% mobile and 13% tablets

e 2019 - Top cities viewers are from: Chicago, Charlotte, Atlanta, Salem, Anderson, Greenville,
Walhalla, Greer, New York.

» 2019- Demographics: age65+ 35%; 55- 64 29%; 45-54 16%:; 35-44 11%
77% female 23% male

s 2019 Interests: Hobbies/leisure/Crafts/Fiber & Textile Arts. Arts & Entertainment and Food,
dining/ cookin

In reviewing web site visits with Face Book posts there is a direct coloration. We continued

boosting selected posts and this results in reaching a larger audience. The face book views, likes
and followers are dispersed throughout the country There is also a increase in web site visitors

after advertisements in the American Quilters Society National Show books, Blue Ridze Magazine
and South Carolina Living.




OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

1. APPLICANT

A. Name of Organization W alhalla OK-toloerLeat
B. Address ?D Box b

Walhalla, SC. 29691 -0606
II. FUNDS REQUESTED

A. ATAX Funds Requested $ _L;_OOO

D. Funds furnished by your organization

Matching Grant Source
Matching Grant Source
Other Funding 311, 0600 Source Gater Adrmission. YeVANUES frree Avent
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

III. NARRATIVE PROJECT DESCRIPTION

A Project Tile Advartising and Prormation oF 4na 413 Aial Walkalla

- K-\-cb? J ; ; :
B. Description ouf projec e st 3 Okt S | rich hister
| ) a
lomyzatiorn f%pu et o Chdrleston, 8C,
C. Wha will benefit from this project? e réh*,;‘,.g L il SRR ; , haS o

Poorhive &lomarmic  impals - " AL QU
' local + s.

1V. DATES OF PROJECT
Beginning “3“3;2953 Ending\O\thmg

V. APPLICANT CATEGORY

Government Entity:

Eleemosynary Organization under IRS Code: IRS #

X% Non-profit Organization: lncorporalionldale March 1, 2014
Date of Determination Letter

REERHD



V1. DEMOGRAPHIC DATA
How w1ll the pro_|ect mﬂuerlce tounsm in Oconee County?

vigrtors
N A e Vi o o e T m\f
todica b c.uH'ural cxné Y'et.reoﬁ-\uml G-\-l-ruc.-l-;on.s -l-he areo, oFGers
A. How many wsntors/partncnpants attended the event last year and are anticipated thlS year?
mately 25,000  Rroecked for 2019 1 24,000
B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year 1} 000 *
This Year {2 . 0OO
C. How many overnight stays were created by this event last year and are anticipated this year?
Last year : 00

This Year: 4. 666

D. Howdo you plan to advertise this event beyond a 50 mile radivs of Oconee County?

) - =" 2 Greenv: ile

2WwSPQper, AlsD, ro.dtn Ghd N ad , and a carr

E. What other documentation can you provide demonstratmg this event promo ds d'ﬁ‘h‘ fa '5"'
Tourism in Oconee County? (i.e. photographs, letters from local chambers of

commerce, restaurants shop or accommodations owners) MM_&_
! ’ ' LAY 3 AL AN l'mu aked
p urmgt se nttoo ovee ographic data Ak
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising
demographics) On-gwve shrveys oce Odemwsdpred ol e evend Wat osdt

Ln_ddmnmﬁ_laﬁmmw.pwhg Ooa, e¥¢. ,
Yil. AUDIT
Does your oriamzat:on perform an independent audit? Yes v/ No

Name of the Auditor; Pym ke Ovaens . CPA

VIIL. Will your project be using any funds from another group that received ATAX
funds? No.

I have read the guidelines for the Oconee County Accommodations Grant Regquest and do hereb a ree lo
comply with all rules and requirements. I understand failure ta co f{v may result in a loss of funding for

the project. I'will complete interim reports ays and (wo final reports at completion of ro ect.
All grjgrmanon required for final reporting M JSTI:\z detailed when project is comple;g.p g

A. Contact Name: Edward H. Booker, Jr. Title Roard Mepher
Signamre Date 8-15-2019
Address 205 BrooKkridge Dr. West Union, S5C 29696
Email ted.booker gcfp.net Fax No. 864-638-6126
Phone Number (s|_804-723-60527

B. Alternate Contact Name: Barbara Yates Title Director

Stgnature Date __8-15-2019
A dress I[Z1 HIIXcrest Gt. Wa.lhalla, SC 29691

Email walhallaoktoberf estgﬁ FaxdNo. N/A

Phone Number (s)___885=7

OCONEE COUNTY ATAX GRANT



WALHALLA OKTOBERFEST

2019 EVENT BUDGET
Income:

Admission
Carnival

Booth Rental
Souvenirs f Sales
Grants

Tolal Income:
Expenses:

Bands/ Entertainment
Seeurily

Souvenirs/T-shirts
Adwvertising

Fireworks

Tent Rental

Garbage/Litter Pickup
Port-A-John Rental

Parking Staff

Gate Staff’
Electrician/Electrical Repairs
Electriciy

Banners & Signs

Sertoma Field maintenance/restoration
Eveni Coordinator

Volunteer meals

ASCAP/BMI License Feet
Community Luncheon
Liability Insurance

Phone, Internet and Office Expenses
Accounting Services

Total Expenses:

Net Profit {Loss}

$55,000.00
$9 500.00
$13,000.00
$2,500.00
$9,000.00

$89,000.00

$10,000.00
£7,000.00
$2,000.00
£18,000.00
$6,500.00
$4,500.00
$2,000.00
$1,500.00
$750.00
£1,000.00
$1,250.00
$1,000.00
$1,500.00
$4,000.00
£9,000.00
$1,500.00
$250.00
$750.00
$4,500.00
£1,500.00
$1,000.00

$79,500.00
$9.500.00



WALHALLA OKTOBERFEST

Advertising Budget for 2019

Brochures $1,000.00
South Carolina Living $2,500.00
Southem Living $£4.000.00
Facebaok Advertising/Marketing $2,500.00
Heart Meda (Radio) $2.500.00
WHLC Radio - Highlands, NC $500.00
WYFF Televison Greenville, SC $£500.00
WHNS Television Greenville, SC $1,500.00
The Greenville News  Greenvilta, SC $1,000.00
Fastival News Magazine £1000.00
The Siate  Columbia.SC £1.000.00

Total $18,000.00



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

L. APPLICANT

A. Name of Organization S(‘ E}\QF{D‘!’ F@}!’ (e COTY\!'Y} ‘H’-@e__,
B. Address  {(-| Amuﬁ%ﬁ, St westmirster ,SC, 29193

I. FUNDS REQUESTED
A. ATAX Funds Requested $ ;000

C. Estimated percentage of costs dlrectiy attributed to attracting or serving tourists? __{( Yo +10% 100l

D. Funds furnished by your organization £ 25,000 total between fees SPJI\SU rs ,ete..
Matching Grant Source
Matching Grant Source

Other Funding £ Source %umsu'
Other Fundmg JopSource |/rudar fees

Provide an itemized total budget for your event and an iternized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

TIl. NARRATIVE PROJECT DESCRIPTION

A Project Title  SC Piafoot F@-hUZU

B. Description of project Cr('?‘!&@* F((b"l’_%\-m wf vendors , live MuSiC , eyeert
Spe akfrs, PA(2de. ) CONOETS | Biofoot themed Activiies , efc,

C. Who will henefit from this project? of T 5 Qcone 2. COUJT{' >
B M Yenelt Rom his pofest? Ciby o e 5

IV. DATES OF PROJECT
Beginning 10/35/19 Ending {0{2b/(Q

V. APPLICANT CATEGORY

Government Entity:
v/~ Non-profit Organization: Incorporation, date 5 / 3 { 4

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter




V1. DEMOGRAPHIC DATA
How will the project influence tourism in Qconee County?

L P orpatating businezses angd AL otonee. Coupty ,we hape,
A, UC O r el = o DCA1 ACT 508 L a¥is!le'es i
c in Ut IRCher ; TNCREaSE (A (omeers A TATal Park usae.

A. How many visitors/patticipants attended the event last year and are anticipated this year?
Inanqural vent - antlcipate 30,000

B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?

Last Year n/@

This Year (2,000
How many ovcrnight stays were created by this event last year and are anticipated this year?
Last year ; A
This Year: {000

How do you plan to advertise this event beyond a 50 mile radius of Oconee County?

* ville (H2enTimes | WFBC,
WSSL, WSPA

What other documentation can you provide demonstrating this event promotes 2L WS ! MFF

Tourtsm in Oconee County? (i.e. photographs, letters from local chambers of

commerce, restaurants, shop or accommodations owners) 3§ (o e

loced business, owners _ ,
What records will be kept during this event to obtain the above demographic data?
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising

demographics) Mersite. hits ; quest logs

VII. AUDIT ) /
Does your organization perform an independent audit? Yes No
Name of the Auditor;

VL. Will your project be using any funds from another group that received ATAX
funds? pany

1 have read the guidelines for the Oconee County Accommodations Grant Request and do hereby r.;free to
comply with all rules and requirements. 1 understand failure to comply may result in a loss of fun ing for
the project. I will complete interim reports every sixty days and two final reports at completion of project.
Al information required for final reporting er'/"ST be detailed when project is complete,

A. Contact Name; Dzle Olunioh Title _(hzirenan
Signature A Dgte G//97 £0/9
Address SE. LY\
Email

B, Alternate Contact Name:

h ile [reagurer /Vends inachor”
ate 87;:‘{7!‘? L Y‘C,DOW{"\

Signature

Address - wWrostmyrgdr ,SC, J96 13
Email 3 X2l wk.oax No.

Phone Number (s) « Ml - 333F

Ruerpzke email s fsiag

Sm.?kﬁ) hotmal . Cam

OCONEE COUNTY ATAX GRANT



SC Bigfoot Festival Budget

Advertising

Billboard 600 ea.x 2 = $1200
Media $3000
plywood cutouts $200
local advertising (flyers, table tents) $300
{{$4700)}

Staff

LEO 6 @$35/hr x 16 hrs = $3360
Bathrooms/Handwashing Stations (Westminster PR Committee)

Trashcans (City)

volunteer shirts (50) $325
Committee vests 575
Event Parking signs S50

traffic cones 5 set (City)

({$3810))

Performers

Tugalo Holler $600
Those Guys $1000
Eric Scott 5800
Diamonds and Whiskey $1200
Dl $300
gas cards for speakers 10 @ 550 $500
appreciation dinner 51000
(($5400))

Event

race shirts 100 @ 6.50 = $650
contest prizes $1000
big screen 20 ft {Westminster PR Committee)

popcorn supplies $100
race bibs 5200
water $100
official float $500
maps printed (sighting) 540
bounce house {(Westminster PR Committee)

bigfoot costume $500
tent $150
Tshirts 1250 @ 6.50 = 6.5 $8125
Nature Tats 500 @ $2.50 = $200
(($11565)}

Total Budget $25,475.00



ATAX USAGE
ADVERTISING OUTSIDE 50-MILES

Newspaper $1000
Billboard $1000

Radio / Television 51000



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT
A. Name of Organization - WALAHALLA PERFORMING ARTS CENTER (AKA WCA)

B. Address - 101 EZN. BROAD ST WALHALLA SC 29691 (PO BOX 523)

II. FUNDS REQUESTED
A. ATAX Funds Requested $20K
B. How will ATAX Funds be used? ADVERTISING IN GREENVILLE,

EE‘ARTANBURG, LAURENS, UNION AND CHEROKEE COUNTIES IN UPSTATE

C. Estimated percentage of costs directly attributed to attracting or serving tourists? $25K

D. Funds furnished by your organization $25K++

Matching Grant Source
Matching Grant Source
Other Funding Source
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting
how ATAX funds will be spent. THIS IS REQUIRED, attach on a separate sheet

WE HAVE 75+ SHOWS RUNINING AUGUST 2019 - MAY 2020 AT $1000
ADVERTISING PER SHOW WITH HALF OR $25K++ SPENT ON
MARKETING 50+ MILES OR MORE.

ITI. NARRATIVE PROJECT DESCRIPTION

A. Project Title- 2019-2020 SEASON ADVERTISING BUDGET

B. Description of project - MARKETING TO NOT ONLY OCONEE COUNTY
RESIDENTS BUT ALSO PATRONS IN SC, NC, GA AND TN.

C. Who will benefit from this project? - WPAC-WCA, PATRONS FROM 4
%%RRONDING STATES ALONG WITH BUSINESS’ IN AND AROUND OCONEE
UNTY!

IV. DATES OF PROJECT
Beginning Ending 4 RUNNING CURRENTLY THROUGH

2019-2020 SEASON.
EEENVIE
REEELSA

V. APPLICANT CATEGORY



Government Entity:

Non-profit Organization: Incorporation date — FEBRUAURY 1994

Eleemosynary Organization under IRS Code: IRS # - ALL FORMS WILL BE
ATTACHED.

Date of Determination Letter

V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County? LARGELY, TICKETING
REPORTS SHOW THAT 7% OF TIX SALES ARE FROM WALHALLA, WITH A
GROSS TOTAL OF 33% FROM THE GREATER OCONEE COUNTY BRINGING 67%
OF PATRONS FROM SURROUNDING COUNTIES/STATES.

A. How many visitors/participants attended the event last year and are anticipated this year?
- WE HAD 20K+ PAID PATRONS AND MORE THAT 3K PATRONS FOR
COMMUNITY/TOWN HALL/COMMUNITY FREE AND CORPORATE EVENTS
FOR A TOTAL OF ALMOST 23K PPL FOR 2018-2019. PROJECTED FOR 2019-2020
SEASON IS 25K++.

B. How many of the visitors/participants were from beyond a 50-mile radius of Oconee
County
last year and are anticipated this year?
Last Year — ABOUT 67%
This Year_ PROJECTING 70%+
C. How many overnight stays were created by this event last year and are anticipated this
year? Last year: A LOT!
This Year: MANY MORE!!

D. How do you plan to advertise this event beyond a 50-mile radius of Oconee County?
OUR PRIMARY SOURCE WILL BE THE GEORGIA-CAROLINA RADIO GROUP
ALONG WITH SALEM COMMUNICATIONS (EARTH FM 103.3 - 95.9) COVERING 10

COUNTIES IN UPSTATE SC, EASTERN GA AND SOUTHWEST NC.

E. What other documentation can you provide demonstrating this event promotes
tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners) - WILL PROVIDE SCRIPT

FOR COMMERCIALS.

F. What records will be kept during this event to obtain the above demographic data?
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising
demographics) - ADVERTISING INVOICES AND COMMERCIAL SCRIPTS ALONG
WITH VENDINI TICKETING REPORTS.




VIIL. AUDIT
Does your organization perform an independent audit? Yes YES*** _ No
Name of the Auditor: H&R BLOCK SENECA

VIII. Will your project be using any funds from another group that received ATAX
funds? NO

I have read the guidelines for the Oconee County Accommodations Grant Request and do
hereby agree to comply with all rules and requirements. I understand failure to comply may
result in a loss of funding for the project. I will complete interim reports every sixty days and
two final reports at completion of project. All information required for final reporting MUST
be detailed when project is complete.

A. Contact Name: Title DIRECTOR WPAC-WCA
Signature  MARK THOMPSON Date §/1319
Address 101 EXN. BROAD ST WALHALLA SC 29691
Email MARK@WMEKTENTERTAINMENT.COM Fax No.
Phone Number (s) 864-638-5277 — 864-991-7298

B. Alternate Contact Name: Title ANDERA STROUD —

WPAC PRESIDENT
Signature Date
Address

Email  ASTROUDIYwGMAIL.COM 864-483-9210
Phone Number (s)

THANK YOU, MANDY AND PHIL!!



RADIO ADVERTISING AGREEMENT

Post Office Box 10; Walhalla, SC 29691
(864) 638-3616 (864) 638-6810

www.wgog.com Page _of .
Date: 7/ v |7 ) Agency:
Business Name: Usthella [ cue Hucl-Fforirmm Discount:
Authorized Employee: A o &7 hon-psors ' Co-Op:
Address:

Description:

Phone: Start Date:
FAX: End Date:
Email Address: Cart No:
Client No: Length: 30
Sales Executive: Brandon Kessler

A b Sl 24 j;{t( 2ol 9
{VVQ:‘-&ES\?‘Q s A< 'Q“"" ﬁﬂﬂ—

Special Instructions: 7& // 20600 7!97;‘%-/ 'aj.ﬁ-’ mﬂ_fé ’%"",_5 e/ 7- /Wa.?/z

Advertising Schedule
Date Time Days Rate Memo
Start End Start End Mon | Tues| Wed | Thur| Fri | Sat | Sun

@ IN oo | W N -

Add attachment page if additional Schedule space is required.

| Total Units: Cost Per Unit: Gross: Net: |

Terms: This advertisement order represents confirmation of the agreement between Agency/Client and station. Unless otherwise agreed to by the parties, full
payment is required at time of order. When credit is approved, station will bill at end of month. Payment for all ads is due as broadcast and payable no later than
the tenth calendar day of the month after the ads were broadcast or the services were provided. Client agrees to pay on time without regard to actions by other
parties involved on their behalf. Client agrees to pay all cost of collection (including attomey’s fees) and that necessary litigation will be in a court within a juris-
diction of radio station's license. Canceling the contract requires full payment of all amounts due. Upon cancellation, payment shall include the difference
between the contracted value and the rate determined by the actual number of ads broadcast. Canceling will stop broadcasting but not change the contract
obligation to pay the difference between the contracted value and the rate determined by the actual number of ads broadcast for all ads broadcast prior to
cancellation. A 72 hour notice is required to cancel any advertisement. (Long-term agreements require 30 day notice to cancel.)

All scripts and programs will comply with applicable local, state and federal laws and regulations. The undersigned personally guarantees, unconditionally and at
all times, the payment when due and all indebtedness of Agency/Client to the station. This agreement constitutes the full and complete agreement of the parties
and supersedes all prior negotiations, proposals and agreements, either oral or written, between the parties.

[] If checked, the terms of this agreement contains a long-term commitment or a special discounted rate package. Should Agency/Client cancel before said
term expires, a regular per spot rate of will be retroactively applied to Agency/Client's account. This inciudes any past paid invoices which
are part of this agreement.

The parties to this advertising agreement affirm that nothing in this agreement, or any of the actions, benefils and obligations relating to it, discriminate in anyway
on the basis of race or ethnicity.

Agreed and Accepted for Participating Business: For Radio Station:

WA

Client Business Name Sales Executive '
x oA o s o0 o

Signature ) Signature




Walhalla Performing Arts 19-20 GREATEST HITS ON

From: Geaffrey Humphreys e opbh

Phone: (864) 6056194 103.3795.9 WRTH
Emall: ghumphreys@salemreps.com Eol R E R
5/29/2019 10:43 AM

Flight Dates: 07/15/2019 - 04/19/2020 1 Radio Market: GREENVILLE-SPARTANBURG
Demo: P 3564 : Survey: WI19
Geography: Metro

ScheduleDescription:

Summer 19-Spring 20

|FII htA- 40%10'.’115 0?;‘22 07/29, 08/05, 0B/12, DB.-'18 031'25 09/02, 09/08, 09/186, 09/23, 09!3{} 1ﬂf07 10/14, 10/21, 10/28, 11!04 1111, 11718, 11!25 1zmz 12/09, 12!16 12?23 12!30, 01!06 01!13. 01!20 01.'2? 02."03 02!10 02!1'1" 02!'24 |

03102, 03109, 03/16, 03/23, 03/30, 04106, 04/13) T COee ol ) ek IS 1 |
| e e e e il T RinG0 %1 20000  $548] 86700

‘One Week Total l | . | | % | $1096 8528500 24 51200 5543720@92
‘ ‘MHA 7P , | PROT| 660 $35.00 21000 14 13200, $1591 9,500
B M-F 6A-12M | MFROT 1060 S0 $5000 16 17,000  $294 10900

| - ISasueMOP 1 _ B 560  $500  $2500 13 8000 313 6200
W 3P-6P w Holla Wed o . 560 S0 5000 22 13000  $0.00 5,800

ﬂaobstomadﬂngeammrgatparmanavsmgaofam times is 20.1 cents.

The firs! demo listed is the Primary Demo,
This report was created in TAPSCAN using the following Radio information: GREENVILLE-SPARTANBURG: WI19; Metro; Multiple Dayparts Used; P 35-64; See Detailed Sourcing Page for Complete Delails.

e e nhielsen

s ® & & & & ®» ® @®

Page10f3  Schedule



GREATEST HITS ON

Walhalla Performing Arts 19-20
earth

From: Geoffrey Humphreys
Prane: (864) 8056194 103.3/ 95,2 WRTH
Email: ghumphreys@salemreps.com AWy
5/29/2019 10:43 AM
Schedule Grand Totals: 40 Weeks

WRTHEM T W T SR T
The cost of reaching each target person an average of 36.1 fimes is 20.1 cents.

Accepted by Station Date

Accepted by Client Date

This station does not discriminate in the sale of advertising time and will accept no advertising which is placed with an intent to discriminate on the basls of race, gendar or ethnicity. Advertiser hereby cerlifies that it is not buying broadcasting air
time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the basis of race, gender, national origin or ancestry.

The first demo listed is the Primary Demo.

This report was created in TAPSCAN using the following Radio information; GREENVILLE-SPARTANBURG; WI13; Metro; Multiple Dayparts Used; P 35-64, See Detalled Sourcing Page for Complete Details. =

Copyright © 2019 The Nielsan Company. All rights reserved. l]le Sel‘l
* @ o ® ® & @ ® O

Page20f3  Schedule



Detailed Sourcing Summary

Radio Market: GREENVILLE-SPARTANBURG
Survey: Nielsen Radio Winter 2019
Geography: Metro
Daypart: Multiple Dayparts Used

O T T sasssssssannn sesssanns R R L T P T

Demolintab/Population:

AgelGender Population Intab
Adults 35-64 (Primary) 439,400 926

.................................................................................................... e, T T T T

Stations: User Selected
Additional
MNotices:

.................................................................................................................................................................. T

Estimates reporied for dayparts which start and end between 12m and 5a are based on the 5a-5a broadcast day. Estimates for all other dayparts are based on the 12m-12m calendar day.

Please note: The intab reported is for the full twelve weeks of the survey. Users should note that reports run on fewer than twelve weeks are based on smaller sample sizes.

Stations qualify to be reported if they have received credit for five or more minutes of listening and meet a minimum reporting standard of 0.1 AQH unrounded rating in the Metro survey area, Monday-
Sunday 6AM-Midnight, during the survey period. If a current Nielsen client does not meet this minimum reporting standard, Nielsen will report the station as long as credited listening is received from at
least one diarykeeper.

Estimates are derived from the diaries that provided the audience data for the Nielsen Radio Market Report and are subject to the qualifications and limitations stated in that Report. The TAPSCAN Web
software product is accredited by the Medla Rating Gouncil and raporls both aocradrled and non-accredited data. For a list of the accredited and non-accredited Nielsen radio markets and data available
through TAPSCAN, click here: hiip:/ 3

The Reach and Frequency Model utilized by Nlelsen is formulated on the bases of the Harrla Modal a Linear Frequency reach-and-frequency model, and the Slide Rule audience (cume) growth model.

P L L L L R L T T P

Ascription Website: http:/ iption, niel
Rating Reliability Estimatar: hitps:/re nielsen.com

......................................................................... R e R E E E T

A Nle[sen Radlo eBook Spamal Notices and Station Actwmes documant has been generated for each survey. Please select the hyperlink to the survey that interests you.

Report: Copyright 2008 Nielsen. Software: Copyright 2008-2019 Nielsen. Nielsen Radio Data: Copyright 2019 Nielsen. All rights reserved. For use pursuant to a license from The Nielsen Company. Subject to the limitations and qualifications
disclosed in the dala and reports,

TAPSCAN is & mark of TAPSCAN Inc. used under license. Nielsen and the Nielsen logo are trademarks or registered trademarks of CZT/ACN Trademarks, L.L.C.

e nielsen

e @ & & # @ @& ® @
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