AGENDA
OCONEE COUNTY PRT Commission
February 28, 2019
Oconee Heritage Center
12:00 PM

1. Call to Order

2. Welcome Members/Guests

3. Approval of Minutes

4. Treasurer’s Report

5. Review New Grant Applications
6. PRT Action Items

7. PRT Update/Upcoming Events

ADJOURNMENT



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT

A. Name of Organization  South Carolina Apple Festival
“ Named on of the top 100 events in the Nation by the ABA™.

B. Address P.0. Box 206 Westminster SC 29693

II. FUNDS REQUESTED:
A. ATAX Funds Requested $ 4000.00
B. How will ATAX Funds be used?

The funds will be used to pay for TV ads and ads in Living in SC Magazine

C. Estimated percentage of costs directly attributed to attracting or serving
tourists?

100%
D. Funds furnished by your organization$8100.00

Matching grant $ Source

Other Funding $ Source: SCAF

D. Provide an itemized budget for your event and for allotted funds. THIS IS
REQUIRED, attach on a separate sheet. Attached
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II1. NARRATIVE PROJECT DESCRIPTION
A. Project Title: South Carolina Apple Festival
B. Description of project:

The South Carolina Apple Festival is held yearly in Westminster to promote the South
Carolina apple heritage. The festival will be celebrating its 58th year and is one of

the longest running festivals in the state of South Carolina. In 2013 the South
Carolina Apple Festival was named one of the Top 100 events in the Nation by the
American Bus Association.The South Carolina Apple Festival continues to bring
visitors from all across the nation.

C. Who will benefit from this project?

The residents will benefit from increased tax revenue that is spent while people are

visiting our area. The stores, restaurants, bed and breakfast inns, and gas stations
enjoy increased revenue.

IV. DATES OF PROJECT

Beginning September3 Ending September 7,2019

V. APPLICANT CATEGORY
_____Government Entity:
X Non-profit Organization: Incorporation date 1961
Eleemosynary Organization under IRS Code: IRS # 52-1663016

Date of Determination Letter September 1, 1961
VI. DEMOGRAPHIC DATA

How will the project influence tourism in Oconee County?

The project brings visitors to our area based on zip code records kept at the quilf
show.

How many visitors/participants attended the event last year and are anticipated
this year?
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How many of the visitors/participants were from beyond a 50 mile radius of
Oconee County last year and are anticipated this year?
36% of the people surveyed were from beyond a 50 mile radius.

How many overnight stays were created by this event last year and are anticipated
this year?

Of the people surveyed, a_total of 15%staved overnight as a direct result of the
South Carolina Apple Festival surverys.

How do you plan to advertise this event beyond a 50-mile radius of Oconee
County?

Radio ads, Newspaper ads, Television ads, social media, and magazine ads to promote
the South Carolina Apple Festival in areas outside the 50 mile radius requirement.

What other documentation can you provide demonstrating this event promotes
tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners)

Letters of support from city and pictures from the 2018 Festival.

What records will be kept during this event to obtain the above demographic data?
(I.e. guest logs, phone logs, accommodations contracts, website hits, advertising
Demographics)

There were zip codes collected during the Quilt Show hosted by the chamber. We keep
monthly records about our website hits through our webhost. We keep copies of
request for information from Living in SC Magazine.
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VII. AUDIT
Does your organization perform an independent audit? Yes X No

Name of the Auditor H& R Block
VIII. Will your project be using any funds from another group that received ATAX
funds? Ne

I have read the guidelines for the Oconee County Accommodations Grant Request
and do hereby agree to comply with all rules and requirements. I understand failure
to comply may result in a loss of funding for the project and that all information
required for final reporting MUST be detailed when project is complete.

A. Contact Name Diane Lyles Title President

Address P.O. Box 206 Westminster SC 29693

E-mail
Phone Number (s) 864-723-3851

Signaturej}(w Eﬂ,&&.@ Date -l [~ 19

B. Alternate Contact Sandra Powell Title

Address P.O. Box 206 Westminster SC 29693

E-mail west@oconeechambersc.com

Phone Number (s) 864-647-5316 Fax No.

Signature qa'/;\_i/(a_ ﬁ L{g,uw Date D? - //-/ 7
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Oconee ATAX Grant Application



South Carolina Apple Festival Advertisement Budget 2019

Local

Westminster News 500
Daily Journal 500
Toccoa Record/ Hartwell Sun 1000
WGOG 1000
Greenville Radio Stations 1000
Miscellaneous advertisement 2000
Total 6000
ATAX

SC Living Magazine 1500
WYFF TV 4000
EC Publishing 510
Total 6010

Total Ad Budget 12100
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Gateway to the Mountain Lakes Region

February 7, 2019

Mr. Phil Shirley
Qconee PRT Director
415 S Pine Street
Walhalla, SC 29693

Dear Committee Members:

The South Carolina Apple Festival is a shining example of promoting cultural welfare of our
city. In 2013 the festival was voted one of the top 100 festivals in the United States. Tlus honor
is greatly appreciated and well deserved. The festival, which will be celebrating its 58" year, is a
time for Westminster to welcome the world and share all it has to offer. The city supports this
worthwhile endeavor each year.

On behalf of the City of Westminster, I would like to respectfully request that you give this your
consideration.

Sincerely,

thwi Gt @

Chris Carter
City Administrator

City of Westminster| PO Box 399 | Westminster, SC 29693 | 864.647.3200 | www.westminstersc.org



February 10, 2019

Mr. Phil Shirley
Oconee PRT Director
1081 South Cove Rd
Seneca, SC29672

Dear Committee Members:

Each year the Westminster Rotary participates in the South Carolina Apple Festival. We
as a club host the annual golf tournament and the luncheon. We happily participate in this
event to share our apple heritage with the world. This is the highlight of the year for the
Westminster area.

Please consider providing Oconee County ATAX funds to help support the South
Carolina Apple Festival committees’ efforts for 2019.

Y n Rotw %k\

Jagk S Aden
estminster Rotary President












APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT

A. Name of Organization
Oconee Forever, an all-volunteer outreach group of Upstate Forever

Upstate Forever is a 501(c)(3) membership-based nonprofit headquartered in Greenville,
SC. Our mission is to promote sensible growth and protect special places in the Upstate
region of South Carolina, including Oconee County. Oconee Forever, an outreach group
of Upstate Forever, is engaged in conservation education activities and supports local
initiatives to conserve and enhance Oconee County's conservation properties. Please make
any check issued payable to Upstate Forever and mail it to Oconee Forever, 295 Conley
Road, Mountain Rest, SC 29664.

B. Address:
507 Pettigru Street, Greenville, SC 29601 (Upstate Forever)
295 Conley Road, Mountain Rest, SC 29664 (Oconee Forever)

I1. FUNDS REQUESTED
A. ATAX Funds Requested $2,000.00
B. How will ATAX Funds be used?
To purchase Internet advertising on Active.com and Facebook and, if available, to

purchase and mail rack cards and posters. Please see Attachment 1 (Single Source
Documentation).

C. Estimated percentage of costs directly attributed to attracting or serving tourists?

Approximately 100% of the ATAX funds and about 95% of the total publicity budget can
be directly attributed to attracting or serving tourists. Please see Attachment 2 (Budget)
and Attachment 3 (Publicity Budget) for additional information. About 80% of the entire
budget will be attributed to either attracting or serving tourists.

D. Funds furnished by your organization approximately $22,000.00
Matching Grant Source
Matching Grant Source
Other Funding Registration fees, sponsorships, and
Other Funding donations both monetary and in kind

Provide an itemized total budget for your event and an itemized budget only reflecting
how ATAX funds will be spent. THIS IS REQUIRED, attach on a separate sheet



Please see Attachments 2 (Budget) and 3 (Publicity Budget) for this information.
III. NARRATIVE PROJECT DESCRIPTION
A. Project Title:
Rally in the Valley 2019 - Bicycles, Barbecue, Beer and Bands (8® annual)
C. Description of project

Lake Jemiki is a beautiful setting adjacent to a private lake tucked back into the Blue Ridge
Mountains. The 60 and 30-mile bicycle routes wind through the rural roads of Oconee
County. The cyclists return to music, food, and craft beer as well as a vendor area featuring
local crafts and local conservation groups. This festival atmosphere is unique for a cycling
event and encourages cyclists to bring their families.

*  Who will benefit from this project?

Local business and entities benefiting from this project include: vacation rentals, hotels,
restaurants and gas stations. Oconee Forever is still in the process of identifying the
conservation property in the County that will receive the next donation.

IV. DATES OF PROJECT
Beginning: May 11, 2019 Ending: May 11, 2019

V. APPLICANT CATEGORY

Government Entity:
*Non-profit Organization: Incorporation date - July 16, 1998

Eleemosynary Organization under IRS Code: IRS # 57-1070433
Date of Determination Letter May 13, 2003

V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County?

As well as attracting cyclists and their families (a total of 237 attendees in 2018 despite the
rain), the event features the scenic beauty of the area and encourages return visits. As one of
several other major cycling events in the county, Rally in the Valley helps brand Oconee
County as a cycling destination.

* How many visitors/participants attended the event last year and are anticipated this year?



214 cyclists registered (149 on the road due to rain), 14 event only registered & 67
volunteers/vendors attended in 2017. The target for 2019 is 275 cyclists and 50 event only
participants.

» How many of the visitors/participants were from beyond a 50 mile radius of Oconee
County last year and are anticipated this year?

Last Year: 139 (preregistered cyclists only)
This Year :175

In 2018, 214 cyclists registered for the event, 139 (or 66%) of whom were from out of state
or South Carolinians from over 50 miles away. In addition, some of the event only
participants who did not have to register for the event were from out of state as well as
about 10% of the volunteers.

« How many overnight stays were created by this event last year and are anticipated this
year?

Last year: over 20
This Year: 40+

» How do you plan to advertise this event beyond a 50-mile radius of Oconee County?

Advertising for this event includes postings to the websites, calendars, and the Facebook
pages of bicycle clubs; postings in outdoor shops® internet bulletins; Instant Ads on
Active.com, a major event registration site; Facebook Boosts; and rack cards/posters placed
in bicycle and outdoor shops as well as on community bulletin boards. Please see
Attachments 1 (Single Source Documentation) and 3 (Publicity Budget) for more in depth
explanations.

*  What other documentation can you provide demonstrating this event promotes Tourism in
Oconee County? (i.e. photographs, letters from local chambers of commerce, restaurants,
shop or accommodations owners)

Please see the attached letters of support from Visit Oconee SC and the Oconee County
Chamber of Commerce. Both entities have supported the event from its inception. Please
also see the attached listing in South Carolina Living.

«  What records will be kept during this event to obtain the above demographic data? (i.e.
guest logs, phone logs, accommodations contracts, website hits, advertising demographics})

Records kept during the event include the registration data for the event (including
addresses); the Instant Ads data; the Facebook boosts data; and hard copies of publicity
materials, including but not limited to the rack cards and press releases.

VII. AUDIT



Does your organization perform an independent audit? Yes X No
Name of the Auditor: Greene, Finney and Horton. Mauldin, SC

VIII. Will your project be using any funds from another group that received ATAX
funds?

No

I have read the guidelines for the Oconee County Accommodations Grant Request and do
hereby agree to comply with all rules and requirements. I understand failure to comply may
result in a loss of funding for the project. I will complete interim reports every sixty days and
two final reports at completion of project. All information required for final reporting MUST
be detailed when project is complete.

A. Contact Name: Scott Park, Land Conservation Director

Signature 'J/ M# / MA

Date February 5, 2019

Address 507 Pettigru Street
Greenville, SC 29601
Email: spark@upstateforever.or Fax: 864-250-0788

B. Alternate Contact Nape: ; , Epily Hitchcock, Oconee Forever
Signature Z} ; / ﬁ
Date _February 10, 2016

Address- 295 Conley, Mountain Rest, SC 29664
Email __emilyanddickey@gmail.com

Phone Number (s) 864-638-6350




APPLICATION OF OCONEE FOREVER / UPSTATE FOREVER
ATTACHMENT 1

RALLY IN THE VALLEY 2019

SINGLE SOURCE DOCUMENTATION

Oconee Forever plans to use two sources for its paid internet advertising campaign. The
first provider will be Active.com, one of the premiere sports event registrations sites, and the
company chosen by Oconee Forever to provide online registration for Rally in the Valley. The
second provider will be Facebook. Both sites are single source providers.

One of the services offered by the first provider, Active.com, is the Instant Ads
campaign. Instant Ads is a marketing concept available to events registered on Active.com. Itis
geared toward attracting attention to an event from several places within the website. Once
purchased, the ads for Rally in the Valley will appear (1) in response to searches of cycling
events in the southeast, (2) on cycling specific home pages, {3} in the local event weekly
newsletter and (4) in blocks within articles on topics related to cycling. The placement of an ad
in each of these formats is dependent upon the amount of the bid and Oconee Forever will be
charged only if a person clicks through the ad to the Rally in the Valley registration page. For
example, Active reported in 2018 that Rally in the Valley had 16,418 impressions resulting in
147 clicks at a cost of $535. This advertising will target large metropolitan areas in North
Carolina, South Carolina, Georgia, Florida and Tennessee.

The second provider will be Facebook. Oconee Forever will purchase advertising on
Facehook known as “boosts” that will target Facebook users who are cyclists in large
metropolitan areas in North Carolina, South Carolina, Georgia, Florida and Tennessee. In 2018,
the Facebook boosts had a paid reach 54,211 people with 3,602 engagements and 2,907 link
clicks at a cost of 5855,

With both Instant Ads and Facebook boosts, the text of the ad is abbreviated due to
space limitations. However, if awarded a grant, the required grant language will be placed at
the bottom of the registration home page. Thus, it will be seen by every person who goes to
the registration home page, regardless of whether the person accesses the page through an
Instant Ad, a Facebook boost or any other form of advertising, including word of mouth.



APPLICATION OF OCONEE FOREVER / UPSTATE FOREVER

ATTACHMENT 2
RALLY IN THE VALLEY 2019
FINAL BUDGET
EXPENSES
Cash Non-Cash Values
Beer, includes permit 100.00 800.00
Contingency Funds 500.00
Door Prizes 500.00
Insurance 800.00
Logistics 950.00 650.00
Lake Jemiki (500)
Bathrooms (850 & 1 free)
Misc (100)
Meal: Food & Supplies 2,500.00 1,000.00
Music 1,500.00 2,000.00
Publicity 2,500.00 3,000.00
Rack Cards (400)
Internet Ads (1000)
Facebook Boost(600)
Race Supplies 400.00
Food (200)
Misc (200)
Registration Supplies 100.00
T-shirts 2,250.00
Subtotals 11,600.00 7,950.00
TOTAL EXPENSES: | 19,550.00
INCOME
Cash Non-Cash Values
Cash Sponsors 10,000.00
Registration Fees
Pre-registered 8,000.00
Event day 3,000.00
Donations (event day) 100.00
Sale of Pork Butts 400.00
ATAX Grant Funds 2,000.00
Walhalla Hospitality Tax 750.00




Sale of t-shirts 50.00

In-kind donations 7,950.00

Subtotals 24,300.00 7,950.00

TOTAL INCOME: | 32,250.00

PROJECTED NET INCOME; | $12,700.00

Notes
budget includes estimated value of advertising by REI stores and on other websites
budget anticipates $1,500.00 in ATAX grant for advertising
budget anticipates $750.00 in funding from the City of Walhalla Hospitality Tax
this budget anticipates an aggressive sponsorship campaign that more than doubles the
2018 numbers, primarily due to a new volunteer who is spearheading a sponsorship campaign
purchased food includes meat and food for meal only
donated food is estimate of cost of food donated by volunteers
bathrooms are for 7 port-a-johns
race supplies includes all rest stop food
door prizes based on fair market value of donated items



APPLICATION OF OCONEE FOREVER / UPSTATE FOREVER
ATTACHMENT 3

RALLY IN THE VALLEY 2019
PUBLICITY BUDGET

Rack Cards/Posters,

including postage if needed 750.00 750.00
Active.com 800.00 100.00 900.00
Facebook boosts 1,200.00 if available 150.00 1,350.00
Other Advertising 3,000.00 3,000.00

(0] PUBLICITY BUDG 6,000.00

Printed rack cards and posters have played an important marketing role in Oconee Forever’s advertising
plan, and this year we will continue that program focusing on target locations outside of Oconee County. Rack
cards will be distributed to the following locations in addition to areas within Oconee County. Types of
distribution locations include trail heads, bicycte shops, REIl stores, and outdoor related shops. By mailing rack
cards instead of hand delivering them, we can get the cards in more locations.

1. South Carolina: Pickens County, Anderson County, Greenville County, Aiken, Columbia
2. Georgia: Toccoa, Clayton, Hiawasee, Gainesville, Hambersham, Metro Atlanta

3. North Carolina: Franklin, Brevard, Asheville, Hendersonville, Charlotte

4. Tennessee: Chattanooga, Knoxville

Additional marketing will focus on internet publicity through various social media platforms, as well as
websites, bike club event calendars, Facebook and Active.com. This marketing push will include all of the
areas mentioned ahove as well as the following target cities:

1. South Carolina: Charleston and Myrtle Beach
2. Tennessee: Nashville
3. Florida: Jacksonville

In addition, Andy Smith has interviews scheduled with Mike Switzer of the SC Business Review on April 4
and with Brandon Kessler of The Lake radio show in Seneca on April 25. The event will also be submitted to
South Carolina Living and other publications.

The overall goal of the marketing plan is threefold: to succeed in meeting our goal of 300 cyclists, increase
the general public's awareness of Oconee Forever's mission and showcase the bicycling opportunities in
Gconee County.



AR sy
Visit Dcnuz_s

February 7, 2019

Rally In The Valley
Attn: Bettina George
Mountain Rest, SC

Subject: Letter of Support

Dear Bettina,

It is with great pleasure that I write this letter of support on behalf of the annual bicycle ride, Rally in
the Valley.

The cycling industry is not only growing rapidly in global popularity, but it is also a significant tourism
economic driver here in Oconee County. In addition to your ride, there are three other major rides in
Oconee and our area is the official training site for hundreds of professional bike riders from Canada
who have been training here every year for well over 15 years. Rally in the Valley will further
enhance our area as a cycling destination.

With that in mind, Visit Oconee SC welcomes and supports this annual bike riding event and I highly
recommend and encourage the Oconee A-Tax Commission to approve your grant request in full.

Respectfully submitted.

: ;{{-;:_/5'.:!.’.:. ”

Ken Sloan
President & CEO
Visit Oconee SC

105 W. S. Broad Street - Walhalla, SC 29691 - 864-380-3976 - Ken@SCMountainLakes.com - www.SCMountainLakes.com
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OCONEE CHAMBER

February 4, 2019
Mr. Phil Shirley

1081 South Cove Rd
Seneca, SC 29672

Dear Mr. Shirley,

The Oconee Chamber of Commerce supports Oconee Forever’s event Rally in the Valley. This
event brings visitors to our area as well as promotes the preservation of our beautiful county.
Year after year this event continues to be a very worthwhile endeavor. Please consider their

grant application.

Thank you,

Dltneuse St

Vanessa Penton
Executive Director
Oconee Chamber of Commerce

2 Leas Courtyard Drive Seneca, South Carolina 29672



calendar may

UL

MAY
15-17

Devils Fork State
(864) 944-2639.

17 ArtWalk, downtown cuftural
district, Spartanburg. (864) 542-2781.
17 Opening Reception, Off

the Wall + Jonathan Brilliant,
Spartanburg Art Museum,
Spartanburg. (864) 582-7616.

Chapman Cultural Center,
Spartanburg. (864) 542-2787.
19 Issaqueena's Filght for
the Fight, downtown, Six Mile.
flightforthefight.com.

19 Fi

amily Fishing Clinic,
Table Rock State Park, Pickens.
(864) 878-0813.

Waterfall Tours,
Salem.

19 “Power from the Past” Antique
Show and Swap Meet, Abner Creek
Baptist Church, Greer, (864) 680-4004.

19 Rally In the Valley, Lake Jemiki,
Walhalla. oconesforever@gmail.com.

24,26 and 27 Addams Family,
Chapman Culturel Center, Spartanburg.
(864) 542-2781.

26 2018 Priscilla Shirer Simulcast,
Unity Baptist Church, Simpsonville.
(928) 308-8388.

26 Suited to Swim, Paris Mountain
State Park, Greenville, (864) 244-5565.

26 Sunrise Hike of Bald Knob,
Table Rock State Park, Pickens.
(864) B78-9813.

28 Memorial Day God and
Country Bluegrass Concert, Aurt
Sue’s Country Comner, Pickens.
(864) 878-4366.

31 S5.C. High School Rodeo,

1. Ed. Garrlson Livestock Arena,
Pendleton. (303) 535-545.

JUNE

9
at South Carolina Botanical Garden,
Clemson. (864) 650-1811.

1-2 §.C. High School Rodeo,

1. Ed. Gamison Livestock Arena,
Pendleton, (803) 535-9545.

2 Saluda River Rally, Dolly Cooper
Park, Greenville. (864) 2317275

& Lunch and Learn: Growing
and Using Herbs with Layla
Burgess and Adair Hoover,
Hayden Conference Center at South
Carolina Botanical Garden, Clemson.
(B69) 656-2836.

7 Musgrove Mill Battlefield Guided
Hike, Musgrove Mill State Historic Site,
Clinton. (B64) 938-0100.

SCLiving.coop/calendar

Our mobile-friendly site lists even more festivals, shows and
events. You'll also find instructions on submitting your event.
Please confirm information with the hosting event before attending.

7-8 2018 Golden Tiger Reunlon,
Madren Conference Center, Clemson,
(B64) 656-7155.

8 Garden Creativity: Red, White

& Indigo, Hanson Nature Lﬁrrin?
Center at South Carolina Botanica
Garden, Clemson. (864) 656-0203.

8 Lori Solymosi exhibition,
Art Gallery on Pendleton Square,
Pendleton. (864) 221-0129.

8-10 Palmetto Sport Horse Spring
Classic, T, Ed Garrison Livestock
Arena, Pendleton. (828) 674-1758.

9 Stridesfor Autism Festival,
Heritage Park, Simpsonville.
(864) 750-6988.

9 What Lies Beneath, McAlister
Auditorium at Furman University,
Greenville, (364) 326-5690.

ONGOING

Every other Wednesday Music
Sandwiched In, Spartanburg
County Public Library, Spartanburg
(B64) 948-9020.

Third Thursdays ArtWalk,
downtown cultural district,
Spartanburg. (364) 582-7616.

Fridays Starry Nights, Roper
Mountain Science Center, Greenville.
(864) 355-B900.

Midlands

:‘:al rg:iﬁk}.‘ .

MAY

7 mmm‘mﬁﬂ‘lh

Carpenter, Alken Courly

Center, Alken. (803) 642-T557.

1819 Battie of Camden B0

Festival, Historic Camden

Revolutionary War Ste, Camen.

(803) 432-4391.

i mm“ﬁk
tval, Pineland Farm, Panola.

{B03) 435-5282.

49 24st Annual McConnells Antique
Tractor Show, McConnells Communily
Center, McConnells. (803) 684-5161.
19 Escape Alken City Wide Search,
downtown, Alken. 500-1508.

49 Lizard Man Run 5K, Poinsett
State Park, Wedgefield. (803) 434-8177.
19 Reddiffe’s Rooftop Talls,
Redcliffe Plantation State Historic Site,
Beach lsland. (803) 827-1473.
19 Try Absiracts

Marcia Kort Bulle, Center for
Asts, Rock Hill. (803) 328-Z781.
20 Lily Fest 2018, Landsford Canal
State Park, Catawba. (803) 789-5800.

26 Alken Memorial Day Parade,
downtown, Alken, (803) 641-7073.
26 Frog Float, Polnsett State Park,
Wedgefield. (303) 494-8177.

with

26 Sponge Dodge Wet Parts,
Polnsel State Park, Wedgefield.

(803) 404-8171.

26 TieDye Tee Shirts, Poinseit State
Park, Wedgefield. (803) 4948177,

29 Twilight Paddiing, Chester Siate
Park, Chester.(803) 385-2680.

JUNE

1 Historic USC Horseshoe Walldng
Tous, South Caroliniana Library,
Columbia. (803) 777-5158,

4-9 HIR, Trustus Theatre, Columbia.
(803) 254-9732.

2 Drift Jam Flotilla Music
Festival, Spence Island, Lake Murray.
dgpromotes@gmail.com.

2 Roads n' Ralls, Alken Visilors
Center and Traln Museum, Alken.
(B03) 293-TB4b.

2 Run for the Hills 5K Trall Run,
Greystone Preserve, North Augusta.

SOUTH CAROLINA LIVING | MAY 2018 | SCLIVING.COOP

s, !\*" i
2 South Fork of the Edisto
River Canoe/Kayak River Trip,
Hess Bridge Landing, Orangeburg.
(803) 300-1972.
3 Big Delicious Event, Gravatl
Camp and Conference Center, Alien.
{303?648—1811
7 Savennah River Site Public
Tour, Applied Research Center, New
Ellenton, (803) 952-8994.
g Sister Hazel, Icehouse Amphl-
theater, Lexington. (803) 358-7275.
8-9 121 Miles to Shop Yard Sale,
75 miles of highway, Chester and
surrounding areas. (803) 379-1683.
8-10 Southern Guitar Festival
Competition, Richland Library,
Columbla, (B03) 530-2735.
9 Kids Summer Art Classes, Center
for the Arts, Rock Hill. (803) 328-2787.
15-16 Juneteenth Rock Hill,
multiple vanues, Rock HIlL
juneteenthrockhill@gmall.com.
45-24 Hampton County

Watermelon Festival, various
venues, Hampton. (803) 943-8324,

ONGOING

Dal for Mother
Emanuel,” 5.C. State Museum.
Columbia. (803) 898-4921.

2-27 Evita, Mts Center of Coasa
Carolina, Hilton Head Isiand.

(843) 842-2781.

1619 S.C. Senior Sports Ciassic,
Francis Marion University, Forence
(843) 667-6999.

49 Charleston Beer Garden,

The Grove at Patriats Point, Mount
Pleasant. (BA3) 747-2273.

49 Road Wild 135 Race, Myrie

Beach Speedway, Myrtle Besch:
(843) 235-0500.

(843) 249-6604,

25 Moonlight Mixer, Edwin 5. Tayier
Folly Beach Fishing Pier, Foly B2ach
(B43) 795-4386.

25 Paddle with a Ranges,
Colleton State Park, Waterbora

(B43) 538-8206.

26 Moonlight Canoe Float, Cheraw
State Park, Cheraw. (843) 537-9656.

27 5th Annual Brookgreen Gardens
5K, Brookgreen Gardens, Murrells Inlet.
(843) 267-7443.

27 Surfside Beach Memorial Day
Golf Cart Parade, Ocean Boulevard,
Surfside Beach. (343) 650-9548.

28 Surfside Beach Memorial Day
Service, Veteran's Memorigl, Surfside
Beach. (843) 650-9548.

JUNE

1 Reggae Nights Summer Cancert
with Ras Reggae All Stars,
James Istand County Park, Charleston.
(843) 795-4386.

2 2018 Sweetgrass Cultural Arts
Festival, Mount Pleasant Memorial
Waterfront Park, Mount Pleasant.
(843) 856-9732.

Myrtle Beach Car
Show, Broadway at the Beach, Myrtle
Beach. mbeorveltdub@gmall.com.
2 Defending Charles Towne, Charles
Towme Landing State Historic Site,
Charieston, (843) B52-4200.

7-10 Carolina Music
Fest, The Pavilion Park, Beach.
(6151 6217152

9 Paim Charter High School 1st
Anmual Run/Walk for the

Beach Speedway, Myrtle
%ﬁ% 903-6600.
9 Shaggin’ on the Cooper, Mount
Piezsant Pier, Mount Pleasant.
243) 795-4386.
15 Mixer, Edwin S. Taylor
Fally Beach Fishing Pier, Folly Beach.
(343) 795-4386.

15 Paddle with a Ranger, Colleton
Siatz Park, Walterboro. (843) 538-8201

ONGOING

Tuesdays through

September Mount Pleasant
Farmers Market, Pavilion at Moullrie
Migz= School, Mount Pleasant.

{343) 824-2528.

Fourth Tuesdays Wash Day,

LW Paul Living History Farm, Conwa)
{843) 365-3%6.

First Saturdays History In the
Landscape, Hamplon Plantation
Siat= Historic Site, Charleston.
{243} 546-9361.



affiliate Oconee Forever

Upstate Forever, |
give $25,000 to Stumphouse park project
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and hiking
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amenity that will add more recreational
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tive Director Andrea Cooper said.
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sustainable public
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tain Heritage Preserve and continue &
Stumphouse Mountain Biks

access and promot
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Sﬁmphouse Park
gets $25K donation

BY IASON EVANS
JOURNAL Trail for mﬁmmmmum
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the 8.C. National Heritage

: ‘Connecting

w | X 80 it'B raally Up.
state Forever donating the funds,”

said.
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The city of Walhalla owns the
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| (864) 9756681
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OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT
A. Name of Organization Rock the Ranch
B. Address PO Box 1681

Seneca, SC 29679
II. FUNDS REQUESTED

A. ATAX Funds Requested $10,000

B. How will ATAX Funds be used? To book entertainment and advertise the music festival across
the region to drive tourism to Oconee County.

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 33% of total cost

D. Funds furnished by your organization $20.000

Matching Grant Source
Matching Grant Source
Other Funding $20,000 Source Corporate and local business parfnerships
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

III. NARRATIVE PROJECT DESCRIPTION
A. Project Title Rock the Ranch Music Fest 2019 Entertainment and Promotion

B. Description of project The project will consist of booking entertainment and promoting the music
festival to draw tourists to Oconee County.

C. Who will benefit from this project? Local restaurants, businesses, and hotels.

IV. DATES OF PROJECT
Beginning 3/1/2019 Ending 8/31/2019

V. APPLICANT CATEGORY

Government Entity:

Non-profit Organization: Incorporation date 8/10/2016

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter

X

Riwncvca
V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County?



The entertamment booked for the festival wlll be of such a high callber that w111 draw tourists from

ese g1_1__§ts will requlre lodging and placgs to dme ang §b p_and u§e our Igcal businesses.

A. How many visitors/participants attended the event last year and are anticipated this year?
Last year: 700+; This year projected: 1,100+
B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year 100
This Year 250+
C. How many overnight stays were created by this event last year and are anticipated this year?
Last year : 20+
This Year: 50+

D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County?
Social media, radio, and newspaper.

E. What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners) Please see attached
photographs

F. What records will be kept during this event to obtain the above demographic data?
(i.e. guest logs. phone logs, accommodations contracts, website hits, advertising
demographics)Online ticket sales logs, website hits, social media analytics, accommodations
contracts.

VII. AUDIT
Does your organization perform an independent audit? Yes No X
Name of the Auditor: N/Pe

VIII. Will your project be using any funds from another group that received ATAX
funds? No

I have read the guidelines for the Oconee County Accommodations Grant Request and do hereb ree fo
comply with all rules and requirements. I understand failure to comply may result in a loss of _fy ing for
the project. 1 will co. flete mtenm reports eve ]r‘y sixty days and rw:jlgnal reports at completion of pro_;ecr All

information required for final reporting MUST be detailed when project is complete.
A. Contact Name; Kyle Nicholson Title President

Signature /4 Date /1172019

Address ox , Seneca,

Email kyle(rocktheranchmusicfest.com Fax No. N/A

Phone
B. Alternate Cntgct Name Jeffrey Rochester Title Talent Manager
Signature v Sy Date 2/11/2019
Address enecd,

Emaﬂ' jeffreviwrocktheranchmusicfest.com Fax No. N/A
Phone r (s - 1626

OCONEE COUNTY ATAX GRANT
INTERIM PROJECT REPORT



RTR19 BUDGET

Vendor
Power Bill
Entertainment (Bands/Artists)
Drink Vendor

Table/Chair Rental (Grand Rental Station)
Sound/Light Production (Superior Sound)
Misc. Band Required Expenses

Bike Fencing

Security Personnel

Porta Potties

Festival Merchandise

Ice/Water (Bountyland Quick Stop)
Video/Photography (Trey Keys Media)
Misc. Electrical Supplies

Social Media Advertising

Radio Advertising

Newspaper Advertising

Liabilty & Special Event Insurance

T-shirt Design

Total Expenses:

Cost

$300
$12,500
$2,000
$150.00
$6,500
$550
$325.00
$400
$1,450
$3,200.00
$360.00
$500.00
$200.00
$1,000.00
$1,000.00
$500.00
$800
$250

$31,985



ATAX BUDGET
VENDOR
Entertainment (Bands/Artists)
Social Media Advertising
Radio Advertising
Newspaper Advertising

Total Expenses:

EST.

COST ATAXFUNDS USED ORGANIZATION FUNDS USED

12,500 $9,000 $3,500
$1,000 $500 $500
$1,000 $500 $500

$500 None $500

15,000



Rock the Ranch ATAX Grant Application

To Whom It May Concern:

We appreciate your consideration for the ATAX Grant. Rock the Ranch is
a 501(c)(3) nonprofit organization founded in 2016. We established Rock the
Ranch for two reasons: to honor the memory of best friend, Michael Gray, who
unexpectedly passed away in 2015, and to revive a concert series from the
1970’s. Our venue is the historic Charlie B. Ranch Arena located on the outskirts
of Seneca, SC. In the 70’s, the Ranch played host to the likes of: Fleetwood Mac,
ZZ Top, The Marshall Tucker Band, REO Speedwagon, James Gang, and Black
Oak Arkansas to name a few!

These days our mission is a little different. We're focused on bringing our
community together through a shared love of live music and an emphasis on
giving. Rock the Ranch donates all festival proceeds to two carefully selected
charities: The Cystic Fibrosis Foundation and Shriners Hospital for Children.
These organizations are doing incredible work not only in our state, but all
throughout the country. In our first three years we've been fortunate enough to
donate $23,000 to these charities. With the help of the ATAX Grant and
community to support, we plan to add significantly to that number in 2019!

We look forward to talking with you more and appreciate the opportunity the
ATAX Grant will provide. Please let us know if anything else is needed.

Respectfully,
Kyle Nicholson

(e) kyle@rocktheranchmusicfest.com
(c) 843-709-2288

www.rocktheranchmusicfest.com
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Signature Page Attachment to South Carolina Business One Stop
(SCBOS) for the State of South Carolina Secretary of State

This page must be completed, scanned, and submitied as an attachment when fiihg on SCBOS.

Type of Filing: ARTICLES OF INCORPORATION (Non Profit Corporation)
As Of: August 10, 2016 8:11 AM

Proposed Corporation Name:

Rack the Ranch

Signature of Incorporators (each incorporator must sign):
Kyle M. Nicholson Z %CL /ﬂ ’,(,Zé{u——
Signal ) A

Name

Signature of Directors (only if named in articles):

Kyle M. Nicholson /G[a /44 . /@ZA_—-

Name Sigﬁature

Upload this completed signature page through
SCBOS using one of the following file formats only:
Adobe PDF, GIF, or JPEG. Do not mail, email or
fax this document to the Secretary of State's office.



INTERNAL REVENUE SERVICE DEPARTMENT OF THE TREASURY

P. Q. BOX 2508
CINCINNATI, OH 45201

Employer Identification Number:
Date: DEC 20 20]6 81-350597¢
DLN:
26053750001246
ROCK THE RANCH Contact Person:
1321 HARVEY ST CUSTOMER SERVICE ID# 31954
HOLLY HILL, 8C 29055-2760 Contact Telephone Number:

(877) B29-5500

Accounting Period BEnding:
December 31

fublic Charity Status:
170(b) (1) {A) (vi)

Form 990/990-E%/990-N Required:
Yes

BEffective Date of Exemption:
August 10, 2016

Contribution Deductibility:
Yes

Addendum Applies:

No

Dear Applicant:

We're pleased to tell you we determined you're exempt from federal income tax
under Internal Revenue Code (IRC) Section 501i{c){3). Donors can deduct
contributions they make to you under IRC Section 170. You're also qualified
to receive tax deductible bequests, devises, transfers or gifts under
Section 205%, 2106, or 2522. This letter could help resolve guestions on your
exempt status. Please keep it for your records.

Organizations exempt under IRC Section 501{c) (3) are further classified as
either public charities or private foundations. We determined you're a public
charity under the IRC Section listed at the top of this letter.

if we indicated at the top of this letter that you're required to file Form
990/990-E2/990-N, our records show you're required teo file an annual
information return (Form 990 or Form 990-EZ) or electronic notice {Form 990-N,
the e-Postcard). If you don't file a redquired return or notice for three
consecutive years, your exempt status will be avtomatically revoked.

If we indicated at the top of this letter that an addendum applies, the
enclesed addendum is an integral part of this letter.

For important information about your responsibilities as a tax-exempt
organization, go to www.irs.gov/charities. Enter "4221-PC" in the search bax
to view Publication 4221-PC, Compliance Guide for 501(c) {3) Public Charities,
which describes your recordkeeping, reporting, and disclosure regquirements.

Letter 947



ROCK THE RANCH

Sincerely,

Jeffrey I. Cooper
Director, Exempt Organizations
Rulings and Agreements

Letter 947









OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS
I. APPLICANT

A. Name of Organization : Issaqueena’s Last Ride

B. Address : 105 West South Broad St.
Walhalla, SC 29691

I1. FUNDS REQUESTED
A. ATAX Funds Requested $ 2,500

B. How will ATAX Funds be used?

Facebook posts and Facebook Ads. Posted on LocalRaces.com. a global cycling website and online
registration service. ILR will purchase as space on this site.

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 100%

D. Funds furnished by your organization $2.500

Matching Grant Source Registration fees
Matching Grant Source

Other Funding Source

Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

I1I. NARRATIVE PROJECT DESCRIPTION

A. Project Title Issaqueena’s Last Ride

C. Description of project
22" annual bicvcfe ride that starts and ends in Walhalla with 32, 50, 61, 80 and

100 mile routes beginning at St. Johns Church on Main St. in Walhalla and runs throughout the north
end of Oconee. Average 200+ riders each year (288 last year).

D. Who will benefit from this project?

Hotels, restaurants, retail and the City of Walhalla. Benefactors of the proceeds are Safe Harbor. the
Palmetto Trail and St. Johns Lutheran Church.

IV. DATES OF PROJECT
Beginning April 13, 2019 Ending April 13, 2019

V. APPLICANT CATEGORY

Government Entity: |

ILR operates under the 501-c-6 corporate entity of Visit Oconee SC

FAERLE



V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County?

ILR has brought in an average ofmore.than 200 rjders per vear for 21 years. Many of these riders
colne}lere throughout the vear to practice gmd train fog‘ other rides as ad irect result of their ILR
experience. On average, over 85% of the riders come in from outside of a 50 mile radius.

A. How many visitors/participants attended the event last year and are anticipated this year?
There were 288 registered riders last year. With additional marketing support, our goal is to exceed 300
riders in 2019.
B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year Approx. 180
This Year 150+
C. How many overnight stays were created by this event last year and are anticipated this year?
Last year ; 60+
This Year: 60+

D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County?

Distribute rack cards and brochures at bike and outdoor stores throughout the upstate and in Atlanta.
Spartanburg, Charlotte, Columbia, Asheville and other major regional bike centers. Advertise via
LocalRaces.com. a global cycling site. The ILR social media outlet has over 500 fans that receive weekly
updates and promotions. We will use FB to boost posts and to purchase ads. ILR also has a newsletter
that goes out to over 1.000 riders across the nation.

E. What other documentation can you provide demonstrating this event promotes
Tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners)

The website, www.ILRSC.com, is the primary source of information for this event. There is a photo
gallery on the site that includes images and videos. The ILR FaceBook page
(www.facebook.com/pages/Issaqueenas-Last-Ride) has grown significantly over the past year and now
has over 800 fans throughout the US. LocalRaces.com provides a summary report of all pre-registered
riders. The onsite check-in and registration requires a brief survey that includes questions about lodging,
dining and overall spending while in Oconee.

F. What records will be kept during this event to obtain the above demographic data?
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising
demographics)

All participants must complete a registration form that includes all of the demographic data mentioned
above plus birth dates and zip codes. Active.com provides a summary report with all registrant data.

VII. AUDIT
Does your organization perform an independent audit? Yes No X
Name of the Auditor:

VIIL. Will your project be using any funds from another group that received ATAX
funds? No




I have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to
comply with all rules and requirements. I understand failure to comply may result in a loss of ﬁj;n ing for
the project. I will complete interim reports every sixty days and two final reports at completion of project.
All information required for final reporting MUST be detailed when project is complete.

A. Contact Name: Don George Title Chairman
Signature Do George: Date 2/13/18
Address 105 West South Broad St, Walhalla, SC 29691
Email donbettina@aol.com Fax No.
Phone Number (s) 864-638-5980

B. Alternate Contact Name: Title
Signarure Date
Address
Email Fax Ne.
Phone Number (s)




ILR Budget - 2019

Revenue
Registrations 510,000
Sponsorships $2,500
Total Revenue 512,500
Expenses
Tee Shirts 51,250
Rack Cards 5500
Blue Ridge Outdoors Ad $2,000
FaceBook Boosts $500
Total Expenses $4,250
Balance $8,250
Beneficiairies
Safe Harbor 40% $3,300
Palmetto Trail 40% $3,300
St. Johns Church 10% $825
Total Donations $7,425

ILR Balance

5825




OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT
A. Name of Organization : Westminster Music Association

B. Address: 101 West Main Street, Westminster, SC 29693

I1. FUNDS REQUESTED
A. ATAX Funds Requested $ 10,000

B. How will ATAX Funds be used?
Marketing that will include Facebook boosted posts and ads, printed ads and brochures and radio.
Signage on Hwy 123 behind the Music Hall that will include a lighted marquis that will dispiay
upcoming events.

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 100%

D. Funds fumished by your organization $40.000
Matching Grant Source: $10.000 Ticket Sales
Matching Grant Source:
Other Funding $25,000 Source: Sponsorships
Other Funding $3.000 Source; Facility Rentals

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

III. NARRATIVE PROJECT DESCRIPTION

A. Project Title Westminster Music Centre

C. Description of project:
The Westminster Music Hall was established as a sole proprietorship in 2013 as a destination for world
class music and family entertainment. In 2016, the management of the venue was transferred to a non-
profit organization called the Westminster Music Association (WMA) doing business as the
Westminster Music Cenire. The goal of the WMA is to not only continue the original vision of great
entertainment, but to also include a much stronger emphasis on local community interests. The WMA
has recently hired a part-time Director to manage the activities that includes booking shows, renting the
facility for local community events, development of a new website, creating and launching a social
media strategy, marketing and operations. In 2016, the WMC established Music on Main as a
community interest program that provide free music on the first Friday of each month from April -
August. The WMC also assists with local events including Boo on Main, the Apple Festival, Small
Business Saturday and National Day of Prayer. In addition to the music, the Centre is also available for
event rentals (ie, weddings, meetings, etc.).

The WMC Mission Statement is as follows:

The Westminster Music Centre is a non-profit, community focused music venue in downtown
Westminster, SC. We are proud to host the region's finest musicians, artists, & performers on our state-
of-the-art stage. Fostered by our small town warmth and hospitality, The Westminster Music Centre
provides the Upstate and beyond with music as it's meant to be...Up Close And Personal!

D. Who will benefit from this project?



Residents of and visitors to the City of Westminster and Oconee County. The city and county will
benefit from the economic impact from lodging, food and retail.

IV. DATES OF PROJECT
Beginning April 1, 2019 Ending March 30, 2019

V. APPLICANT CATEGORY

Government Entity: 501 C 3

Westminster Music Association, Inc. dba Westminster Music Centre

V1. DEMOGRAPHIC DATA
How will the project influence tourism in Oconee County?

A. How many visitors/participants attended the event last year and are anticipated this year?
Last year, WMC booked 24 shows that attracted over 5,000 visitors.
WMC intends on booking at least 24 shows again this year.
B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year: Approximately 1,500
This Year: 1,800
C. How many overnight stays were created by this event last year and are anticipated this year?
Last Year: Approximately 400+
This Year: Approxiamtley 400+

D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County?

The WMC website (www. http://westminstermusiccentre.com). Social media including
FaceBook, Pinterest and Instagram. Each patron will be asked to subscribe to a monthly
newsletter.

E. What other documentation can you provide demonstrating this event promotes Tourism in Oconee
County? (i.e. photographs, letters from local chambers of commerce, restaurants, shop or
accommodations owners)

See attached photos.

F. What records will be kept during this event to obtain the above demographic data? (i.e. guest logs,
phone logs, accommodations contracts, website hits, advertising demographics)

Records are kept from ticket sales, website SEO and social media fan based tracking. Surveys
will be taken onsite and online for customer feedback.

VIL. AUDIT
Does your organization perform an independent audit? Yes No X
Name of the Auditor:

VIII. Will your project be using any funds from another group that received ATAX
funds? No

I have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to
comply with all rules and requirements. I understand failure to comply may result in a loss of funding for
the project. I will complete tnterim reports every sixty days and two final reports at completion of project. All
information required for final reporting MUST be detailed when project is complete.

A. Contact Name: Bill Callahan Title Chairman
Signature Williaw Callahan Date 2/13/2019
Address 101 West Main Street. Westminster, SC 29693
Email wmedds@bellsouth.net Fax No.

Phone Number (s) 864-267-9616




B. Alternate Contact Name: _____ BJ Callahan __ Title: Director

Signature £/ Catloten Date 2/137T8
Address PO Box 14, Westminster, SC 29693
Email directori@westminstermusiccentre.org Fax No.

Phone Number (s)_(864) 280-3779

June 3
Ist Fridays thru October ”ﬁd_ﬁj R | 6:30 - 9:00pm

; . WESTMINSTER
Music, Food, Drinks - —— SOOI

and a GREAT time! | omemn P -
: ity Street Band : =

" Music On Main i

MEAT N IN YL MINIE



Westminster Music Centre

12:58 PM
02114119 Profit & Loss Budget Overview
Cash Basls January through December 2019
Jan - Da¢ 19
Ordinary Income/Expanse
Income
Earmned Revenues
Concessions 5,000.00
Donations-Fundraisars 1,000.00
Grants 75.000.00
Membarship 4,0600.00
Sponsorships 3,000.00
Ticket Sates
Box Office Ticket Sales 16,800.00
Total Ticket Sales 16,800.00
Total Eamed Ravenuosg 104.600.00
Engraved Depot Bricks 200.00
T-Shirt Sales 100.00
Total Income 105,100.00
Expense
Donations 2500
Grant & Contract Expense
Interim Director 12,600.00 l
Total Grant & Contract Expense 12,600.00
Misc Expenses
Advertising Expenses
Newspaper 720,00
Prinfing & Copying 160.00
Total Advertising Expenses §20.00
Insurance-Liquor Liability 1,500.00
[nsurance - Liability 1,658.00
Licanses and Fees 1,000.C0
Membarship Dues - Organization 150.00
Securlty 1,260.00
Supplies For Concessions 1,500.00
Total Mise Expenses 7.809.00
Non-Personnel Expenses
Admiasions Tax §00.00
Booke/SubacriptionsiReference 1¢0.00
Credit Card Processing Fees 9,818.00
Hospitality Tax 100.00
Paypal/BT Proceasing Fees 250.00
PostageiShipping/Delivery 70.00
Sales Tax 250.00
Supplles 100.00
WebsHe Design 300.00
WMC Evants
Music On Main
MOCM Band 2,£00.00
MOM Sound Tech 750.00
Total Muslc On Main 3,350.00
SoundiLighting Tech 2,250.00
WMC Evenis-Concerts 10,000.00
Total WMC Events 15,600.00
Total Non-Perscnnel Expenses 27,086.00

Page 1



12:59 PM Westminster Music Centre

0211419 Profit & Loss Budget Overview
Canh Basls January through December 2019
Jan - Dec 19
Qccupancy Expenses
Post Control 50.00
Rent {Buflding) 14,400.00
RopalirsfMaintenance-Mat & Labor 5,000.00
Utlittes
Phone & Intentet 864,00
Westminster UBlity Department 8,100.00
Total Utifitios $,964.00
Total Occupancy Exponges 28,414.00
Total Expense 76.014.00
Net Ordinary Inceme 28,086.00
Net income 29,086.00

Pago 2



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

L. APPLICANT

A. Name of Organization  C (v sF SEwmecA

Lo

B. Address AN Baan 5% Ssosees Pe Bex 4112 Sencca S5 ¢ R 7 G

II. FUNDS REQUESTED
A. ATAX Funds Requested $ §, 2.cc ¢ ¢

B. How will ATAX Funds be used? Ay ve,4 $ime o WVYEE =TV 46 BromeT e
DT~ .:5.(‘ CoenT »I; AthenpnAnc e C«JE- The ﬂ:!li MNew DownTown Senec A Fes+,
C. Estimated percentage of costs directly attributed to attracting or serving tourists? _ (0 ¢ 7o

D. Funds furmnished by your organization Se onger Sheers AHALhens
Matching Grant Source_
Matching Grant Source
Other Funding Source
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet

HIL. NARRATIVE PROJECT DESCRIPTION

A PI‘UleCl Title l }lﬁ Al\ News -DUMJH"I"CM.-'-:) ()'6" e A FC' 5T

B. Dcscription ot'projcct m:‘cg - Ve Kk L'i'.:.wn'r"r_:..._ = t)t‘n: &y O et Cle_s: q.]nc-r) T
3 3 -
lhe refse Rue: mess .’hz:'!—‘-tf“r--j st oy st s AS ool As local fes i Devr S

= E = . . o o i"."r|f(4 .
C. Who will benefit from this project? 73 (o - nesses I8 dowrtown A PASS
SenecA " C'_c-uﬂ*{—-kj hete s 5 Crat- g i r A v S a2n s '
Y !

Wi 5 MeSSe S

IV. DATES OF PROJECT
Beginning May 2.3 204 Ending Ma, 25, 26, g
| v J

V. APPLICANT CATEGORY

Government Entity: C Y © § Deneca ey e pA LY ..{_»

Non-profit Organization: Incnrporatioui date

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter

Rearatal



V1. DEMOGRAPHIC DATA
How will the project influcnce tourism in Oconce County?

Th.s AMreaved 4ol L Cfe i Te 2 yve gast
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F.

How many visitors/participants attended the event last year and are anticipated this year?
Las- Meae 3500wy cet . s ,t]c‘n w5 ST awre 7,560 due TofesiTuAl

. How man‘;’* of the \fisitorsfpanicipanls were from beyond a 50 mile radius of Oconee County” & x PHnsien .

last year and arc anticipated this ycar?
LastYear _Mp -t e S o7,
- -1
ThisYear  S¢ To Lo €70
How many evernight stays were created by this event last year and are anticipated this year?
Lastycar: Yuremisbhe o SGPAa'A'r t‘\\(
This Year: | S (AVIRNE ST Se Pz‘t ¢ oaere M|

How do you plan 10 advertise this event beyond a 50 mile radius of Oconee County?
.UU\{’-"’ SRR e-\hut{"[‘;b'.nj

Wha other documentation can you provide demonstrating this event promotes
Tourism in Oconce County? (i.e. photographs. letters from local chambers of
commerce, restaurants, shop or accommodations owners} (A)e ™ (w1 e GAthev 23p €obEs

c‘.‘{ Htteroere s st m L Cech s Aty ¥ Sale € Lo 5 RBWGS H oS,
What records will be kept during thisevent to obtain the above demographic data? I
(1.e. guest logs, phone logs, accommodations contracts, website hits, advertising
demographics) Wiem Sive b s by PR Ab yertigioeg

Cle Viv e f)r Fk'i:»\r‘-'ltfb ey I CZA“T:_ Cj&"fhc«"e o ‘-f‘? c vt T

VIL. AUDIT

Does your organization perform an independent audit?_Yes X No .
Name of the Auditor; SHavei \ . Conlc 9 Ff}—\‘e [ R - e ‘f
o i 1 ¥

VIIE.  Will your project be using any funds from another group that received ATAX

funds? B

1 have read the guidelines for the Oconee County Accommodations Grant Reguest and do hereby agree to
comply with all rules and requirements. Iunderstand failure to comply may result in a loss of funding for
the prjgiecr. { will complete interim reports every sixty days and two final reports af completion of project.

All information required for final reporting MUST be detailed when project is complete,

A Contact Name;, 1R vy Towmsern  Tile Evencs Coocninare: o yo© 5
Signaturé i Dare A (S~1q ' Do e cn
Address 2 231 C N Frs— S Secmeca < G w1t
Email v 1 Teooks mieae o Fax No. Yo - S5%5 - oo
Phone Number (s)_ REmeca Sei o §

CO’LQFL"TZ.3~3.:‘,0 .

B. Alternate Contact Name: Title
Signature Date
Address
Email Fax No,

Phone Number (s)

OCONEE COUNTY ATAX GRANT



— v 2 //_r““-\ SENECAFEST '19 Author: VICKY CRENSHAW
Proposal 1D: 23975 Acct. Exec:  Vicky Crenshaw
\ ‘ Station; WYFF Phone #:  864-240-5227
d 7

ﬁ:«fﬁw AC;;Y C?Ezi??:ﬁﬁestwailﬂmﬁ e Ve dicorstcon
WYFF Spot Length(s): 110
Flight Dates: 5/13/2019-5/24/2019
Program Spot w
Time Length My My K Spots
13 20 &
WYFF
WYFF 4 COUNTDOWN CLOCK 110 - 28 1
Mo-Su 5:00a-11:35p 28
WYFF 4 5A-136A 10 10 11 2
Mo-Fr 5:00a-1:362 2L
WYFF 4 production 110 S | 1
Mon 5:00a-1:36a 1
ME TV 110 15 15 2
Mo-5u 5:00a-1:36a 30
ME TV (2) 110 -~ 15 1
Mo-Su 5:00a-1:36a 15
WYFF 4 DOT COM 10 i | 1
Mo-Su 5:00a-1:36a 1
Total Cost: $8,200.00 Signature
General Summary ( DMA P21+ D.RTG )
Name Spats
WYFF | 9% |

Note: Asterisk (*) indicates manual adjustment of estimate.
Prepared with WO Media Sales - Version 6.904.GA6 - © WideOrbit Inc. 2/13/2019 3:23:21 PM
Data © Nielsen Company Page 1 of 1




BUDGET

THE ALL-NEW DOWNTOWN SENECA FEST 2019

MUSIC - BANDS

SECURITY

PORTA POTTIES

MOVIE ON THE GREEN & BOUNCIES
LASER SHOW

SOUVENIR CUPS 10,000
WRISTBANDS 10,000

OVERTIME & MISCELANNEQUS
SOUND FOR LASER

ATAX REQUEST FOR ADVERTISING

HAT ADVERTISING

TOTAL

CITY OF SENECA, SC

6,000.00
1,300.00
500.00
4,600.00
13,000.00
5,000.00
3,000.00
6,000.00
2,500.00
8,200.00
10,000.00

60,100.00



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT
A. Name of Organization - WALAHALLA PERFORMING ARTS CENTER (AKA WCA)

B. Address - 101 EXN. BROAD ST WALHALLA SC 29691

II. FUNDS REQUESTED
A. ATAX Funds Requested $10K

B. How will ATAX Funds be used? ADVERTISING IN GREENVILLE.
SPARTANBURG, LAURENS. UNION AND CHEROKEE COUNTIES IN UPSTATE

SC.,
C. Estimated percentage of costs directly attributed to attracting or serving tourists? $10K
ALL MONIES
D. Funds furnished by your organization $10K++
Matching Grant Source
Matching Grant Source
Other Funding Source
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting
how ATAX funds will be spent. THIS IS REQUIRED, attach on a separate sheet

WE HAVE 40+ SHOWS REMAINING THROUGH 2019 AT $1000
ADVERTISING PER SHOW ($40K++) WITH HALF OR $20K++ SPENT ON
MARKETING 50+ MILES OR MORE.

III. NARRATIVE PROJECT DESCRIPTION

A. Project Title- 2019 SEASON ADVERTISING BUDGET

B. Description ofFro'ect - MARKETING TO NOT ONLY OCONEE COUNTY RESIDENTS
BUT ALSO PATRONS IN SC, NC AND GA (SOME TN ALSO!).

C. Who will benefit from this project? - WPAC-WCA, PATRONS FROM 3
SURRONDING STATES ALONG WITH BUSINESS’ IN AND AROUND OCONEE
COUNTY!

D. IV.DATES OF PROJECT
Beginning Ending

RUNNING CURRENTLY THROUGH 2019 SEASON

A9



V. APPLICANT CATEGORY

Government Entity:
Non-profit Organization: Incorporation date —- FEBRUAURY 1994
Eleemosynary Organization under IRS Code: IRS # - ALL FORMS WILL BE

ATTACHED.

Date of Determination Letter

V1. DEMOGRAPHIC DATA

How will the ro?)ect influence tourism in Oconee County? LARGELY. TICKETING
REPORTS SHOW THAT 11% OF TIX SALES ARE FROM WALHALLA, WITH A GROSS
TOTAL OF 33% FROM THE GREATER OCONEE COUNTY BRINGING 67% OF PATRONS
FROM SURROUNDING COUNTIES/STATES.

A. How many visitors/participants attended the event last year and are anticipated this year? -
WE HAD 16K+ PAID PATRONS AND MORE THAT 3K PATRONS FOR
COMMUNITY/TOWN HALL/FREE AND CORPORATE EVENTS FOR A TOTAL OF
ALMOST 20K PPL FOR 2018. PROJECTED FOR 2019 IS 20K++.

B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year — ABOQUT 67%
This Year_PROJECTING 70%+

C. How many overnight stays were created by this event last year and are anticipated this
vear? Last vear: “
This Year:

D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County?
OUR PRIMARY SOURCE WILL BE EARTH FM 103.3 - 95.9 COVERING 10
COUNTIES IN UPSTATE SC. EASTERN GA AND SOUTHWEST NC.

E. What other documentation can you provide demonstrating this event promotes
tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommaodations owners) - WILL PROVIDE SCRIPT

FOR COMMERCIALS.

F. What records will be kept during this event to obtain the above demographic data?
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising
demographics) - ADVERTISING INVOICES AND COMMERCIAL SCRIPTS ALONG
WITH VENDINI TICKETING REPORTS.

VIL. AUDIT
Does your organization perform an independent audit? Yes _YES***__ No
Name of the Auditor:




VIII. Will your project be using any funds from another group that received ATAX
funds? NO

I have read the guidelines for the Oconee County Accommodations Grant Request and do
hereby agree to comply with all rules and requirements. I understand failure to comply may
result in a loss of funding for the project. I will complete interim reports every sixty days and
two final reports at completion of project. All information required for final reporting MUST
be detailed when project is complete.

A. Contact Name: Title DIRECTOR WPAC-WCA
Signature MARK THOMPSON Date 2/14/19
Address 101 EZN. BROAD ST WALHALLA SC 29691
Email MARK@MKTENTERTAINMENT.COM Fax No.

Phone Number (s) 864-638-5277 — 864-991-7298

B. Alternate Contact Name: ANDERA STROUD Title: WPAC PRESIDENT

Signature Date

Address
Email ASTROUDIYawGMAIL.COM 864-483-9219

Phone Number (s)

THANK YOU MANDY AND PHIL!!



WALHALLA PERFORMING ARTS CENTER
2019 SEASON

2019 ATAX Budget Request of $10,000

With the request for $10,000 to assist in advertising for the WPAC listed
below are budgeted points;

e 545,000+ total advertising budget for 2019 season

e 520,000 to be spent in Greenville-Spartanburg-GA markets, 50+ mile radius

e 525,000 to be spent on Oconee County advertising media

e Money will be spent on radio/newspaper/digital social media promoting
WPAC with all tag lines including Oconee County in all spots.

e With more than 60+ shows in 2019 WPAC will be spending $750+ per show

e More than 15,000 paid patrons along with more than 4000+ patrons at free
events at WPAC had almost 20,000 patrons through our doors!

e WPAC has not received any other funding for 2018-2019 than from Oconee
County Grant and sponsorships along with ticket sales and donations.

e WPAC brought in more than $500,000 in ticket revenue for 2018 to the
Oconee County area

e 15,000+ patron visiting Oconee County area food and beverage venues
along with hotel stays and local tourism

We feel that the WPAC is a very worthy candidate based on qualification's for
Oconee County Accommodations Tax Grant, we cannot survive without the
support of our community, we are the ONLY performing arts center in OC!

Many thanks

Mark Thompson WPAC Director



Walhaller Holla Wednesdays annual GREATEST HITS OM

From: Geoffrey Humphreys e opbh

Phone: (864) 6056194 103.53795.9 WRTH

Emall geofirey. humphreys@salemmediasc.com AU en
211412019 11:54 AM

Flight Dates: 02/11/2019 - 11/24/2019 i Radio Market: GREENVILLE-SPARTANBURG
Demo: P 35-64 Survey: FA18
i Geography: Metro
ScheduleDescription:
Feb ,March,April

‘ Daypart | Noles | DaypatCode = Spois ength | Unit Rate Total Cost Gls CPM | NetReach

| | 1,066 | sm % s11,essm m[ mml 3191J ar.zuu

Flight A - 41 wks (02/11, 02/18, 02/25, 03/04, 03/11, 03i'18 03/25, 04/01, 04/08, 04115, 04/22, 04/29, 05/06, 05/13, 05/20, 05/27, 06/03, 06/10, 0617, 06/24, 07/01, 07/08, 07/15, 07/22, 07/29, 08/05, 08/12, 08/19, 08/26, 09/02, 09/09, 09/16, 09/23,
09/30, 10/07, 10/14, 10/21, 1028, 11/04, 11711, 11”8)

R 1oaa| $1096  §11,685.00 438] 2943800 $3.91 67, 67,200/

One Week Total 2% | $10.96 $285.00 27| 71800 $391 26,600
.[ L | PROT| 660 I §3500  §210.00 15 19,800 §10.61 13,500
R |\ -1 - __'_7MFR0T -~ 10/60 8500 $50.00 16 25000 %200 15400
L - _|Sa-SuBA-10P 0 560 | 8§00 0§50 @ 13 8.000) 83 _5_.300]
W 3P-6P WHollaWed | | 560 ~ $0.00 0,00 24 19,000 8000 7800

The cost of reaching each target person an average of 43.8 times is 17.4 cents.

The first demo listed is the Primary Demo.
This reort was created in TAPSCAN using the following Radio information: GREENVILLE-SPARTANBURG: FA18: Metro: Multiple Dayparts Used; P 35-64; See Detailed Sourcing Page for Complate Details.

T e niclsen

Page 10f3 Schedule



Walhaller Holla Wednesdays annual GREATEST HITS ON

From: Geoffrey Humphreys e Or\bh

Phone: (864) 605-6194 103.3/95.9 WRTH
Emal geoffrey. humphreys@salemmediasc.com O iy
21412018 11:54 AM

Schedule Grand Totals: 41 Weeks

Accepted by Station Date

Accepted by Client Date

This station does not discriminate in the sale of advertising time and will accept no advertising which is placed with an intent to discriminate on the basis of race, gender or ethnicity. Advertiser hereby certifies that it is not buying broadcasting air
fime under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the basis of race, gender, national origin or ancestry.

The first demo listed is the Primary Demo.

This report was created in TAPSCAN using the following Radio information: GREENVILLE-SPARTANBURG: FA18; Metro; Multiple Dayparts Used; P 35-64; See Detalled Sourcing Page for Complete Detalls, =

Copyright ® 2019 The Nielsen Company. All rights reserved, l] 1 ‘ S ‘ l]
L] L L ] L] L L] L ] L] L

Page 2 0f 3 Schedule



Detailed Sourcing Summary

Radio Market: GREENVILLE-SPARTANBURG
Survey: Nielsen Radio Fall 2018
Geography: Metro
Daypart: Multiple Dayparts Used

Demolintab/Population:
\ge/Gender Paopulation Intab
Adulls 35-64 (Primary) 439,500 948

cesssssssrssasasaann B T T L L R L L L T L L L T

Stations: User Selected
Addilional
Notices:

Estimates reported for dayparts which starl and end belween 12m and 5a are based on the 5a-5a broadcast day. Eslimates for all other dayparts are based on the 12m-12m calendar day.

Please note: The intab reported is for the full twelve weeks of the survey. Users should note that reports run on fewer than twelve weeks are based on smaller sample sizes.

Stations qualify to be reported if they have received credit for five or more minutes of listening and meet a minimum reporting standard of 0.1 AQH unrounded rating in the Metro survey area, Monday-
Sunday 6AM-Midnight, during the survey period. If a current Nielsen client does not meet this minimum reporting standard, Nielsen will report the station as long as crediled listening is received from at
least one diarykeeper,

Eslimates are derived from the diaries that provided the audience data for the Nielsen Radio Market Report and are subject to the qualifications and limitations stated in that Report. The TAPSCAN Web
software product is accredited by the Media Rating Council and reports both accredited and non-accredited data. For a list of the accredited and non-accredited Nielsen radio markets and data available
through TAPSCAN, click here: htto:fiwww. arbitron com/downloads/MRC Accredited Services Markets pdf

The Reach and Frequency Model utilized by Nielsen is formulated on the bases of the Harris Model, a Linear Frequency reach-and-frequency madel, and the Slide Rule audience (cume) growth model.

Ascription Website: hitp:/fascription niglsen.com
Rating Reliability Estimator: https:/frre. nielsen.com

A Nielsen Radio eBook Special Notices and Station Activities document has been generated for each survey. Please selecl the hyperlink to the survey that inlerests you.
hitps:fiebook nielsen.com/secure/RRA/Z018FAL/0191/pdfs/SpecialNolices pdf

Report: Copyright 2008 Nielsen. Software: Copyright 2008-2018 Nielsen. Nielsen Radio Data: Copyright 2018 Nielsen. All rights reserved. For use pursuant to a license from The Nielsen Company. Subject to the limitations and qualifications
disclosed in the data and reports.

TAPSCAN s a mark of TAPSCAN Inc. used under license. Nielsen and the Niglsen logo are trademarks or registered trademarks of CZT/ACN Trademarks, LL.C.

L ]
Copyright ® 2018 The Nielsen Campany. All rights reserved, 1‘1 ] C ] g e i ‘]
4 | . F
| | L ] - o L ] L - L ]

Page 3 of 3 Detailed Sourcing Summary



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT
A. Name of Organization: Discover Upcountry Carolina Association
B. Address: PO Box 3116, Greenville, SC 29602
II. FUNDS REQUESTED
A. ATAX Funds Requested: $10,000.00
B. How will ATAX Funds be used?

Advertisements will be placed in publications such as Southern Living, South Carolina Living, The SC
Travel Guide, Georgia Magazine, A4A Living, and Newcomer Magazine. Additionally, digital
advertising campaigns will be conducted that will drive visitors to the organization’s website,
UpcountrySC.com.

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 91%
D. Funds furnished by your organization _$328,000.00
Matching Grant $48,000.00 Source — SC Dept_of Parks Recreation & Tourism
Matching Grant _$210,000.00 Source — ATAX grants
Other Funding _$70,000.00 Source — SCPRT appropriation
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX
funds will be spent. THIS IS REQUIRED, attach on a separate sheet.

III. NARRATIVE PROJECT DESCRIPTION
A. Project Title: Upcountry Advertising and Marketing

B. Description of project: Discover Upcountry Carolina Association was founded in 1978 for the purpose
of promoting tourism as an economic development activity in the six northwestern counties of SoutE
Carolina. Throu%h a comprehensive advertising, marketing and public relations program, our
organization’s efforts draw nearly 600,000 visitors to the region each year.

C. Who will benefit from this project?

The primary beneficiaries will ge accommodations, restaurants, attractions and recreation
providers/outfitters. Retail stores will also benefit, as well as festivals and special events that are held in
Oconee County.

IV. DATES OF PROJECT
Beginning 4-1-19 Ending  3-31-20

V. APPLICANT CATEGORY

Government Entity
Non-profit Organization: Incorporation date

X Eleemosynary Organization under IRS Code: IRS #  501(¢)6

Date of Determination Letter January 14. 1998

VI. DEMOGRAPHIC DATA [DjialalS WV =
How will the project influence tourism in Oconee County? LN L-20. 19 J|Y)



The entire advertising and marketing budget is targeted toward audiences that are within a 50 to 500-mile
radius of Oconee County. The majority of our ads feature outdoor recreation and the scenic attributes of the
area, so the numerous waterfalls, Lakes Jocassee, Keowee and Hartwell, the National Wild & Scenic
Chattooga River, and the four state and three county parks are all featured prominently in our advertising
and marketing efforts. Also, in the annual Visitors Guide to the Upcountry, the many Oconee attractions,
sites and activities are prominently featured.

A. How many visitors/participants attended the event last year and are anticipated this year?
599,165 in FY 2019. Projected 617,140 in FY 2020.

B. How many of the visitors/participants were from beyond a 50-mile radius of Oconee County
last year and are anticipated this year?
Last Year — 545,240 This Year — 561,597

C. How many overnight stays were created by this event last year and are anticipated this year?
Last Year — 452,402 This Year — 489,563

D. How do you plan to advertise this event beyond a 50-mile radius of Oconee County?

The primary target markets for the Upcountry have traditionally been South Carolina, North Carolina,
Georgia and Florida, so the majority of our advertising buys are in publications (and online) that reach
these geographic markets. Other feeder markets for the region are Alabama, Mississippi, Louisiana and
Tennessee, so a portion of the advertising budget is spent in these markets.

E. What other documentation can you provide demonstrating this event promotes tourism in Oconee
County? (i.e. photographs, letters from local chambers of commerce, restaurants, shop or
accommodations owners)

We have numerous members and partners in Oconee who have provided testimonials that our efforts are
bringing visitors to their business or organization. We also receive a lot of feedback on our social media
channels from visitors about their experiences in the area.

F. What records will be kept during this event to obtain the above demographic data? (i.e. guest logs,
phone logs, accommodations contracts, website hits, advertising demographics)

Visitor data is collected in several ways by our organization. Website visits are tracked via Google
Analytics. Our site currently gets approximately 300,000 unique visits per year. Inquiries are generated
from advertising and marketing efforts. These inquiries will be fulfilled with the Upcountry Visitors
Guide and they will also be added to our e-newsletter mailing list. Facebook Analytics are also tracked
to evaluate our engagement. We currently average over 110,000 engagements per month on our page.

VII. AUDIT

Does your organization perform an independent audit? Yes.

Name of the Auditor: Lee, Broome, MacBay and Associates
VI Will your project be using any funds from another group that received ATAX funds? Yes.
I have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to comply with
all rules and requirements. I understand failure to comply may result in a loss of funding for the project. 1 w:'ﬂ

complete interim :{'?Jorzs every sixty days and two final reports at completion of project. All information required for
JSinal reporting MUST be detailed when project is complete.

A. Contact Name: Tim Todd Title: Executive Director
Signature: Z_ : % Date: February 7, 2019
Address: POLB/OX 3116, Greenville, SC 29602 Email: Tim@UpcountrySC.com
Phone Number: 864-233-2690
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Upcountry

OUTH CAROLINA
Perfectly Seasoncd
Discover Upcountry Carolina Association
FY 2020 Budget
Carryover Funds as of July 1, 2019 $10,000
Income
Membership Dues 16,000
Advertising Revenue 35,000
Partnership Revenue 10,000
Grants 70,000
State Appropriations 225,000
Accommodations Tax Funding 210.000
Total Income: $566,000
Total Available Funds: $576,000
Operating Expenses
Salaries and Wages 80,000
SC Deferred Compensation Plan 3,000
Employee Insurance 17,000
Contract Services 50,000
Rent 22,000
Office Insurance 1,000
Auto Expenses 15,000
Utilities 3,000
Telephone/Internet 4,500
Office Supplies/Expenses 3,500
Computer Services 5,000
Maintenance 1,500
Furniture/Equipment 3,000
Printing (Letterhead. envelopes, etc.) 500
Travel Expenses 12.000
Membership Dues 2,000
Subscriptions 500
Meeting Expense 500
Conference Registration Fees 2,500
Professional Services 10,000
Board Development 1,000
Miscellaneous Expenses 500

Total Operating Expenses $238,000



2ty

Pefctly Seasomed

Advertising and Promotions Expenses

Literature — Visitors Guide, niche brochures 45,000
Media Advertising 175,000
Website & App Development & Marketing 18,000
Travel/Trade Shows 5,000
Shipping/Postage 18,000
Photography & Video 25,000
Promotions/Public Relations 10,000
Familiarization Tours 7,000
Special Projects 25.000
Total Advertising and Promotions Expenses: $328,000
Total Expenses: $566,000
Contingency Fund $10,000
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Upcountry

SOUTH CAROLINA

Perfectly Seasoned
FY 2020 Budget
Oconee County Accommodations Tax Grant Funds
Print Media (Southern Living, SC Living, Georgia Magazine, AAA Living, etc.) $7,500.00
Social Media & Digital Advertising $1,250.00

Video Production $1,250.00



OCONEE COUNTY ATAX GRANT
APPLICATION FORM
FOR TOURISM RELATED PROJECTS

I. APPLICANT

A. Name of Organization Oconee Conservatory of Fine Arts/ Upstate Heritage Quilt Trail

B. Address PO Box 333

Walhalla, SC 29691

Il. FUNDS REQUESTED

A. ATAX Funds Requested $675.00

B. How will ATAX Funds be used? Installation of Informational signage to identify the quilt panels at 40 attraction
sites throughout Oconee County.

C. Estimated percentage of costs directly attributed to attracting or serving tourists?100%

D. Funds furnished by your organization $ 0

Matching Grant Source

Matching Grant Source

Other Funding $675.00 Source Community Donations
Other Funding Source

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX funds will be
spent. THIS IS REQUIRED, attach on a separate sheet

lll. NARRATIVE PROJECT DESCRIPTION

A. Project Title Installation of signage on public attraction sites throughout Oconee County

B. Description of project Placement of signage at 40 public destination sites in Oconee County.

C. Who will benefit from this project? The UHQT collaborates with other groups and activities to promote tourism
in the Upstate area. We organize tours when requested by individuals or groups. We recommend local shops,
restaurants and places to stay. Our intent is that visitors will stop and visit the sites that have a quilt panel,
adding to their visitation numbers. Local vendors and freelance professional are utilized to the extent possible.
The community and visitors will benefit from easily identifying quilt trail sites and knowing which panel they are
viewing.

V. DATES OF PROJECT
Beginning March 2019 Ending July 2019

V. APPLICANT CATEGORY

Government Entity:

X Non-profit Organization: Incorporation date 11/15/2004

Eleemosynary Organization under IRS Code: IRS #
Date of Determination Letter

[

A:.1548 ||
How will the project influence tourism in Oconee County?
The Upstate area has many attractive features for tourist to enjoy from outdoor adventure, historical sites, art
venues and quaint communities to explore. Over 147 quilt panels are located throughout Oconee County. The UHQT
encourages travelers to get off the main roads and explore the back roads through our communities and make their
own discoveries. Every quilt tells a story and every quilt leads to discovery. This project helps promote community
pride and remembrances to local history from all walks of life.

V1. DEMOGRAPHIC DATA JI} 2 (C
N

GlE ||
1




A, How many visitors/participants attended the event last year and are anticipated this year?
Capturing on the ground visitation data is difficult given the Quilt Trail primarily a self-directed tour. We do
speak with destination sites and receive feedback from them about Trail inquires and visitors who found while
touring the Trail. We monitor Face Book clicks, likes and followers and UHQT website visits. Additionally, we
tract UHQT map distribution and requests for resupply, record number of people attending presentations
delivered, record attendance for special events the UHQT participates in or organizes. Visitors to our three
studios is monitored as well as individuals and groups we help with trail tours.
B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County
last year and are anticipated this year?
Last Year
This Year
C. How many overnight stays were created by this event last year and are anticipated this year?
Last year:
This Year:
D .How do you plan to advertise this event beyond a 50 mile radius of Oconee County?
The publications selected for advertisement each reach an audience that has interest in historic tourism, quilts,
small town exploration and the arts.
e The Quilt Shop Navigator a national directory of quilt related shops, shows and destinations
¢  Upcountry South Carolina Maqazine
e American Quilters Society QuiftWeek Program Booklet this show is the most attended stand- alone
consumer quilt showsin the world. AQS QuiltWeek in Paducah, Kentucky, 2018 Spring show attendance
was over 32,322 sold tickets in 2018 a second show in September attendance 18,000. We have seen
increase in web site hits from KY, TN, VA around the time of these shows.
Quilters of South Carolina Quarterly Newsletter, membership 350
UHQT Tour brochure distributed to information centers throughout tri state area, distributed at varigus
local regional, state and tristate venues Annual distribution is 7,500.
UHQT Rack Card is distributed to information centers throughout tri state area, distributed at various
local regional, state and tri state venues. UHQT develops and distributes. Annual distribution is 6,000
South Carolina Quilt Trall Rack Card is distributed to information centers throughout tri state area,
distributed at various local regional, state and tri state venues. UHQT develops and distributes. Annual
distribution is 5,500
Participation in events and speaking requests promoting the UHQT and the Upstate,
Provide information to various newspapers and radio shows throughout the Upstate about the UHQT and
its activities.
Promotion of UHQT through social media outlets
Web site placement about UHQT on destination sites and local and regional tourism organizations.

These printed advertisements along with the UHGT map and other community based activities promote QOconee

County to an audience throughout the State and Tristate area and country. The UHQT website had 4,215 visitors
in of 2018. Facebook likes 1264; Followers 1,144 on a regular base throughout the country.

D. What other documentation can you provide demonstrating this event promotes
tourism in Oconee County? (i.e. photographs, letters from local chambers of
commerce, restaurants, shop or accommodations owners}
What records will be kept during this event to obtain the above demographic data?
(i.e. guest logs, phone fogs, accommodations contracts, website hits, advertising
demographics)
€, What other documentation can you provide demonstrating this event promotes - continued
The Quilt Trail monitors distribution of maps, rack cards and requests for addjtional information. Web site hits
and demographics are monitored monthly. Records are kept of all request for tour assistance, presentations, and
workshops, visitors to the studio, and tracking when possible from advertising venues,




VII. AUDIT
Does your organization perform an independent audit? Yes No _X

Name of the Auditor:

VIIl.  Will your project be using any funds from another group that received ATAX funds?
No

I have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to comply with
all rules and requirements. I understand failure to comply may result in a loss of funding for the project. | will
complete interim reports every sixty days and two final reports at completion of project. All information required for

final reporting MUST be detailed when project is complete.

A. Contact Name; Martha File, Title President
Signature 7N ZRA G F<0, Date February 13, 2019
Address PO Box 333, Walhalla, SC 29691
Email info@uhgt.org Fax No. NA

Phone Number (s) 864-723-6603 or cell 904-874-1975

B. Alternate Coptact Name; Judy Goodwill _Title Treasurer
Signature _{ Maclin M Date February 13, 2019

Address POBox 333, Walhalla, SC 29691
Email _info@uhgt.org Phone Number (s) 864-723-6603




Budget for the Upstate Heritage Quilt Trail Signage Installation
in Oconee County 2019

80 installation sites @ $15 per site $1,200.00

Installation hardware and posts $150.00
Total cost $1,350.00

Total Request to Oconee County $675.00

To support installation at 40 sites



PROJECT DESCRIPTION

Signage at Public Destination Sites

The Upstate Heritage Quilt Trail has recently reach a milestone of over 248 destinations throughout Anderson. Oconee
and Pickens Counties in our ten year of existence. In Oconee County there are 148 sites, 80 sites of those sites are
attraction destinations sites. Over the years we have we come to realize that community members and visitors do
realize they are viewing quilts on the Trail or how to obtain more about them. Signage at these will help visitors gain
insight into Oconee County history as well information about the quilt they are viewing. The majority of these 80
informational signs will be placed on the building near the quilt block but some will require free standing stakes. The
informational signs are two sizes, small are10” x 10” and large are 24" x 24.” £ach sign includes a QR code so the viewer
can link te the UHQT web site and obtain more information about panel they are viewing, the site where it is located
and can access the interactive map to locate other sites in the area. The size was determined by placement space, ease
of visibility for visitors and volume of information to share about quilt and site. A sample of signage is provided.

The Font, Minion Pro, is an easy to read serif intended for body text and extended reading. The size font in the body text
is determined by the number of words used to describe the painted quilt. The range of font size is 23 points - 32 points.
Headings range from 85 points to 100 and are, once again, determined by the length of the information being
presented.

The table below lists the sites in Oconee County that will be receiving signage: public locations (schools, parks,
community use buildings, public libraries, retail establishments, agritourism sites; art related locations and historic
locations.

Signage Locations of Attraction Sites in Oconee County on the UHQT. This list does not inciude the Walhalla
Sidewalk Project or resident locations.

el Quilt Name Location | Address oy |county] s';::‘ _
ART Sites

19 Log Cabin Blue Ridge Arts Council 111 £. South Second 5t.  [Seneca Oconee [Small
89 Presidents Wreath Oconee Community Theater {8001 Utica Street Seneca Oconee [Small
97 Log Cabin End of the Road Studio 1255 E. Bear Swamp Road (Walhalla Oconee {Small
213 Mai'a Iho Lena Gateway Arts Council 213 E. Windsor Street Westminster  |Oconeellarge
23 Ohio Star Fair Oak Youth Center/ UHGT School House Rd. Westminster |OconeejlLarge

Studio

IAgritourism, Parks,

Science Sites
02 My Blue Ridge |Residence/working farm 650 Deer Creek Lane Fair Play Oconee{Small
28 Tulip Oconee State Park 624 State Park Road Mountain Rest [OconeeLarge
72 Rolling Landscape - Lake and |Devils Fork State Park 151 Holcombe Circle Salem Oconee|Large

Mountains
15 The Tulip Tokeena Angus 3057 Pine Grove Rd. Seneca Oconee [Small
24 Cather's Maze High Fall Park 671 High Falls Rd. Seneca Oconee [Small
25 Log Cabin The Warld of Energy 7812 Rochester Hwy Seneca Oconee (Small
46 Starlight's FOLKS 14065 Keowee School Rd.  [Seneca Oconee [Small
33 All -A- Loon in the Mist High Fall Park 671 High Falls Rd. |Seneca OconeelLarge
244 Farm Boy Barn/working farm 261 E. Spearman Road Wastminster  |[Oconee [Smali
Historical Sites

63 Fenced in Dahlia Fair Play Presbyterian Church 201 Fair Play Church Road |Fair Play QOconee Small
42 Cross Canoes IAcademy at Wildwater 1251-A Academy Rd. Long Creek Oconee |Large




Nmﬂf ) _Qulit Name Location Address | Cﬂ.y County Si;:f .
20 Dauble T's Ballenger House 212 E. Third St. Seneca Oconee {Small
170 Courthouse Steps Old Pickens Presbyterian Church [E. Pickens Hwy, 5C 183 at [Seneca Oconee Small
Old Pickens Church Road
135 Crazy Quilt Cheohee Community Building See Directions Tamassee Oconee |Large
06 {Rocky Mountain Road Oconee Heritage Center 123 Brown Square Drive  [Walhalla Oconee |Large
35 Oconee Flag Cherokee Museumn 70 Short St. Walhalla Oconee |Large
66 Strom at Sea Old St. John’s Meeting House 200 S. Catherine Street  (Walhalla Dconee |Large
34 Yellow Ribbon Patriots’ Hall 13 Short Street Walhalla Oconee [Large
03 Double Wedding Rings Dconee Heritage Center General 126 East Main 5t. Westminster  |Oconee|[Small
Store Museum
82 Railroad Crossing Westminster Chamber 135 East Main Street Westminster  |Oconee|Small
93 School House Rosenwald School 150 Pleasant Hill Cir Westminster  |Oconee|large
Public Sites
01 South Carolina Block Fair Play Welcome Center | 85, Exit One Fair Play Oconee lSmall
125,211, Joyce's Hearts Mountain Rest Community 120 Verner Mill Road Mountain Rest |Oconeeld special
212,234 Center |sizes
131 Bible Blocks Mountzin Rest Baptist Church 9915 Highlands Hwy |Mauntaln Rest |[Oconee small
146 Faith n Grace Faith and Grace Open Air Market |13843 Long Creek Hwy lMountain Rest |Oconee [Small
Double Wedding Ring Historic Whetstone Place 158 Earls Ford Road iMountain Rest |[Oconee Large
37 Friendship OCPL - Salem Branch 5-B Park Avenue Salem Oconee [Small
53 Eagle Communrity Center Bullding 5 A Park Avenue Salem Cconee |Large
54 Saw Blade Community Center Building 5 A Park Avenue Salem Oconee (With 53
113 Crossroads [Tamassee Salem Middle/High 4 Eagle Lane Salem Oconee [Large
School
114 Fan [Tamassee Salem Middle/High 4 Eagle Lane Salem Oconee With
5chool 113
129 Grandmothers Choice Tamassee Salem Middle/High 4 Eagle Lane Salem Oconee jWith
School 113
172 Angel iMt. Carmel Church 2 Old Flat Shoals Road Salem QconeeSmall
183 Blue Heron |Keowee Fire Department 115 Maintenance Road  [Salem Oconee {large
10 Compass Rose IKeowee Elementary School 7051 Keowee School iSeneca Oconee 1large
Road
16 Grandmother's Flower Red Door 120 Ram Cat Alley Seneca Oconee [large
Garden
17 Star with Cats Ran Cat Alley 106 Ram Cat Alfey Seneca Oconee [Large
21 South Carplina Star Seneca Public Library 3CD E. South Second 5t.  [Seneca Oconee [Small
22 |.Iackson Star Blue Ridge Elem 995 South Oak 51. Seneca Oconee [Large
58 IMozart's Star Hamilton Career Center 100 Vocational Drive Seneca Oconee (Small
62 Stargazing Oconee Small
73 Blue Horfzon Amold Building 10612 Clemson Blvd. Seneca Oconee |Large
94 Hawallan Patch Dental Practice 10229-A Clemson Blvd.  [Seneca Oconee [Small
96 [Tsunami Relief [Brown-Oglesby Funeral Home 101E.N. Second Street  [Seneca Oconee [Small
106 Scenes of the Lake {South Cove Park 10310 South Cove Road  [Seneca Oconee |Large
116 Holiday Splendor Lorraine Harding Real Estate 10898 Clemson Bivd. Seneca Oconee [Small
122 Nine Patch Lila Doyle at Oconee Medical 101 Lita Doyle Drive Seneca Oconee |Large
Center
161 Prairie Star Hospice of the Foothills 390 Keowee School Road [Seneca Oconee [Small
206 Scenes of the Lake South Cove Park 1059 South Cove Road Seneca Oconee |Large
44 Crazy Quilt DAR Thrift Store 9695 N Hwy 11 Tamassee Cconee [Large
128 North Star Tamassee Elementary School 9950 N. Hwy 11 [Tamassee Oconee|Large
08 Star in Star Oronee County Public Library 501 W. South Broad 5t.  (Walhalla Oconee |Large




Nusri::er Quilt Name Location Address City County s':i::f
45 Double Wedding Rings James M. Brown Elementary 225 Coffee Road Walhalla Oconee Large
49 Mountain and Lakes Historic Earle House 105 West South Broad Walhalla Oconee Small
Street
111 Building Blocks Oconee County Administration 415 S. Pine Street Walhalla Oconee Small
| Bldg.
5169 A Bridge to a New Beginning |Walhalla High School- Inside 4701 N. Hwy 11 Walhalla Oconee |Large
!IU? Goose on the Pond Oconee Conservatory of Fine Arts 101 East North Broad St. 1Walhal|a I Oconee |Large
]204 Rising Star 'Town Sign Highway 11 exit ramp West Union Oconee Large
02 Crazy Quilt Fair Oak Elementary 1964 Oak Way Rd Westminster  |Oconee |Large
1246 Popes Passion Fair Oak Elementary Large
04 iCard Trick Westminster Library 112 W. North Ave. Westminster  |Oconee |{Small
30 Carolina Mystery Pattern 224 E. Main Street Westminster  |Oconee Small
;84 Flower Basket Blue Ridge Electric Cooperative {2328 Sandifer Blvd. Westminster  [Oconee |Large
85 Caesar’s Crown Blue Ridge Electric Cooperative 2328 Sandifer Bivd. Westminster  |Oconee|With 84
86 Tulips Blue Ridge Electric Cooperative 2328 Sandifer Blvd. Westminster  |Oconee |With 84 |
"_100 Friendship Garden Westminster City Hall 100 E Windsor Street Westminster  [Oconee |Large |
132 Blue Birds Hopewell United Methodist Methodist Drive & Jenkins |Westminster  |Oconee |Small
Church Bridge Rd
138 Orchard of Learning Orchard Park Elementary 600 Toccoa Highway Westminster  |{Oconee [Large
174 Lone Star Sandifer Funeral Home 512 East Main Street Westminster  |Oconee [Small
175 Thai Memories of Saffron Moon's Drug Store 132 Main Street, on Hwy |Westminster  |Oconee |Large
and Silk 123 side of building
182 Sun Bonnet Sue American Legion Post 107 205 Lucky Street |Westminster |0conee Small
201 The Cross Westminster Baptist Church 212 East Windsor |Westminster |0conee Large
1233 Flowers Among Friends Front side Moon's Drug Store 132 Main Street Westminster  |Oconee Small
5242 A-D |Community Quilts Main Street Power boxes Main Street Westminster  |Oconee |Special '
| size
5243 Garden Club Main Street Main Street Westminster  |Oconee |Small
Ez48 Arnold’s Quilt The Wine Emporium 261 E. Spearman Road Salem Oconee |Large '
Small 43

Large 37



Sample of Small Signage
This is the sign for the SC Welcome Center Fair Play
10” x 10”
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(a7t Upstate Heritage Quilt Trail
To View Interactive Map and Read the Complete Story ’%&

Scan this QR Code and visit our Website
www.UHQT.org 864.723.6603

@ On the Quilt Trail

South Carolina State Quilt Block

Quilter: Unknown
Sponsor: Footnote Book Club

According to Barbara Brackman, Hearth and Home Magazine published the South Carolina State
Block in the 1788. “The colony of Carolina split into North and South Carolina in 1730. Hearth
and Home named a block for South Carolina in their series of state patterns sent in by readers”
This is one sample of several quilt patterns associated with the State.

The Upstate Heritage Quilt Trail (UHQT) leads visitors through Anderson, Oconee and Pickens
Counties. Walking or driving the trail is an adventure through the countryside of natural beauty,
to a variety of unique historical sites, museums, parks, shops and galleries. The UHQT's web site
at www.uhgt.org will provide the stories about each quilt and its history. Our interactive map will
help guide you to over 240 quilt blocks sites. Printed maps can be request though our website or
obtained here at the Fair Play Welcome Center. Whether walking, biking or driving you will be
delighted by seeking out and finding a wealth of treasures along your way.
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Sample of Large Signage
24" x 24", font size 30/38 points
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. Upstate Heritage Quilt Trail
To View Interactive Map and Read the Complete Story aik
Scan this QR Code and visit our Website
=

www.UHQT.org 864.723.6603

On the Quilt Trail

Rocky Mountain Road

Quilter: Lena Mae Land Talley
Sponsor: Wynward Point Ladies

‘The pattern, also called Crown of Thorns, was very popular in the upper South during the late 19th century. The complex pattern
is created by the interplay of pieced blocks and interwoven strips, requiring both skill and patience in executing the curved lines
and numerous points. Much later, in the 1930%, the Mountain Mist Batting Company of Cincinnati, OH reproduced the pattern,
calling it New York Beauty.

Lena Mae Land Talley (1916 - 2008) was a native of Mountain Rest, SC. Mrs, Talley was the daughter of the late William B. and
Julia Alice Orr Land. She was the wife of the late Douglas A. Talley. She was manager of Family Dollar in Seneca for over 25
years and attended Faith Chapel in Mountain Rest. Her original quilt is on display in the Oconee History Museum. She was only
14 when she started the quilt and completed her quilt in 1930, having spent two summers on her grandparents’ porch cutting,
piecing and hand sewing and quilting her Rocky Mountain Road. This quilt serves as the logo for the Upstate Heritage Quilt
Trail.

Oconee History Museum began as an idea in 1999 when a group of concerned citizens saw a need for the preservation and
interpretation of Oconee County’s heritage. Renovations to the old Tobacco Factory (c.1892) were completed in 2004, and
Oconee History Museum (then Oconee Heritage Center) opened to the public in October of that year. The General Store
Museum in downtown Westminster followed in 2011 as Oconee History Museum's first branch location. Thousands of visitors
each year enjoy the museums’ exhibits, collections, research resources, and educational and community programs.
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Upstate Heritao : . Upstate Heritage Quilt Trail
PERE L T e PO Box 333

& 3 Walhalla, SC 29691

864-723-6603
www.uhgt.org, email info@uhgt.org

February 13, 2019

Mr. Phil Shirley

South Cove Park

1099 South Cove Park Road
Seneca, SC 29672

Dear Mr. Shirley,

Enclosed is an A-tax application from the Upstate Heritage Quilt Trail (UHQT). The primary
objective of this proposal is the request for assistance with the installation costs for 40/80
informational signage to be placed at attraction sites throughout Oconee County. Given we
would like to see the signage installed in a timely manner, we need to hire an individual to do the
installation on our behalf. Thus requiring financial assistance to completed UHQT site
identification in Oconee County.

[ would like to take this opportunity to thank you for your consideration of this request and
would appreciate the opportunity to answer any questions you may have.

Sincerely,

Watt, DA

Martha File

President, Oconee Conservatory of Fine Arts/dba Upstate Heritage Quilt Trail



