














































































 

Upstate Forever 
Rally In The Valley 2014 

OCONEE COUNTY ATAX GRANT  
APPLICATION FORM 

FOR TOURISM RELATED PROJECTS 
 
 

I.  APPLICANT 
 
       A.  Name of Organization Upstate Forever, Inc. 
 

B. Address  507 Pettigru Street, Greenville, SC 29601  
 

    
 
II. FUNDS REQUESTED 
 

A. ATAX Funds Requested   $ 7500.00 
 
B. How will ATAX Funds be used?  Funds will be used to promote, market and facilitate the third 

annual “Rally in the Valley” event, to be held May 24th, 2014 at Calyx Farms, north of Walhalla, 
SC. This event includes bicycling rides, barbecue, craft brewing and bluegrass music and is 
marketed both to local residents and tourists. Despite rainy weather at last year’s event, tourists 
from Savannah, GA, Charleston, SC and other distant locales attended the event. 

  
C. Estimated percentage of costs directly attributed to attracting or serving tourists? 85% 
           
D. Funds furnished by your organization $1000.00 (Estimate) 

  Matching Grant                Source:  
  Matching Grant        Source:  
  Other Funding   $1500.00 (Estimate) Source: Cash Donations from Private Sponsors    
  Other Funding   $2500.00 (Estimate)  Source: In Kind Donations from Sponsors                            

   
 
Provide an itemized total budget for your event and an itemized budget only reflecting how 
ATAX funds will be spent.  THIS IS REQUIRED, attach on a separate sheet. See Attached. 
 

III.  NARRATIVE PROJECT DESCRIPTION 
 
        A. Project Title RALLY IN THE VALLEY 2014 
        
        B. Description of project   Rally in the Valley is the annual fundraising event of Oconee Forever, a 
local outreach group of Upstate Forever. The event raises funds and awareness for natural resources of 
Oconee County, SC and is designed to attract bicyclists, craft beer enthusiasts, music fans and barbecue 
lovers from the local region and from outside the area (e.g., tourists). 
 

Who will benefit from this project? Local hotels, accommodations, bed & breakfast 
establishments, restaurants, gas/convenience stores, printing shops, grocery stores and other local 
businesses which benefit from the facilitation of the event (e.g., buying goods leading up to the event) 
and the influx of individuals who are attending the event and choose to remain in the area for several 
days. The event, held on a Saturday on a three day weekend, allows participants to stay in the local area 
over several days after the event if they choose.  

 
 



 

Upstate Forever 
Rally In The Valley 2014 

 
IV.  DATES OF PROJECT 
 
       Beginning  May 24, 2014   Ending  May 24, 2014 
 
V.  APPLICANT CATEGORY 
 
           Government Entity:   

   X   Non-profit Organization: Incorporation date: July 16, 1998 

                 Eleemosynary Organization under IRS Code: IRS # 501(c)(3) 
                 Date of Determination Letter      May 13, 2003 
 
V1. DEMOGRAPHIC DATA 

How will the project influence tourism in Oconee County?  
This project specifically looks to draw participants from both the local market and out of area 
residents who are interested in bicycling, craft brewing, bluegrass music and/or barbecue. The event 
is currently marketed on websites and media that reach outside of our area. Prior events have 
attracted participants from outside of the local area, including Savannah, GA, Charleston, SC and 
other areas. The project, with ATAX funding, has the potential to draw in significant numbers of 
tourists from outside of the local area. 
 
A. How many visitors/participants attended the event last year and are anticipated this year?  

Last Year – Attendance (on a Rainy Day) = 200   
This Year’s Estimate = 300 without ATAX Funds; 550 + with ATAX Funds. 

B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County  
 last year and are anticipated this year?  
   Last Year:  Estimate of 35%   
   This Year:  Estimate of 35% (without ATAX Funds) / Estimate of 50% (with ATAX Funds) 
C. How many overnight stays were created by this event last year and are anticipated this year?                              

Last Year: Unknown – Likely 10-15 
 This Year: Estimate of 20 (without ATAX Funds) / Estimate of 50 (with ATAX Funds) 
D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County? 

See ATAX Budget Attached. Generally through online media, new website and print media in 
major regional media outlets outside of our immediate area. 

 
E. What other documentation can you provide demonstrating this event promotes 
 Tourism in Oconee County?  (i.e. photographs, letters from local chambers of  

commerce, restaurants, shop or accommodations owners)  We can provide documented positive 
reviews and photographs from last year’s event, as well as newspaper clippings from prior 
year’s events. 

  
F. What records will be kept during this event to obtain the above demographic data? 
 (i.e. guest logs, phone logs, accommodations contracts, website hits, advertising 
 demographics)  A new website will be designed to track “hits”; Registration involves gathering     
      participant registration and contact information which will document out of area registrants. 
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RALLY IN THE VALLEY 2014 
PROPOSED BUDGET 

 
 
 

EXPENSES 
     Cash  Non-Cash Values 
Food Purchased   400.00 
Food Donated       300.00 
Bathrooms    100.00 
T-Shirts    900.00   100.00 
Race Supplies  225.00 
Publicity    500.00 
Registration Supplies 25.00 
Beer         200.00 
Door prizes        250.00 
Farm         500.00 
Music Purchased  500.00 
Music Donated      500.00 
Insurance    300.00 
Contingency   200.00      
 
Totals             $3,150.00            $1,850.00   TOTAL  $5,000.00  
    
Notes: 

• Purchased food includes meat and food for meal only. 
• Donated food is estimate of cost of food for meal donated by UF members. 
• Bathrooms assumes one port-a-john will be sufficient, in addition to existing facilities at 

site. 
• Race supplies includes all rest stop food (including fruit donated last year). 
• Publicity includes rack cards, posters & paid advertising. 
• Door prizes includes estimated value of 2013 donated items. 
• Farm is the value of the donated use of Clayx Farm. 



 

Upstate Forever 
Rally In The Valley 2014 
 

 
 INCOME 

 Cash Sponsors     1,300.00  

Registration Fees     2,500.00     

Cash Donations        225.00    

Sale of Pork Butts          370.00 

        TOTAL CASH  $4,395.00 

Non-cash donations      

         TOTAL NON-CASH $2,300.00 

                              TOTAL  $6,695.00 

 

Notes: 
• Cash sponsors amount is approximately 20% increase over 2013. 
• Registration fees amount is approximately 20%  increase from 2013.  
• Cash donations includes donations by OF members dedicated to Rally funds  prior to 

event and at event.  
• Non-cash donations are estimated 2013 donations of logo design, Airey Law Firm , door 

prizes, use of farm, OF member donations, donated beer and musicians. 
    $100 value of logo design 
    $400 Airey Law Firm expenditures 
       $100 value of Head Lee Nursery door prize donation 
    $500 value of Calyx Farm 
    $150 value of Hincapie Sportswear door prize donation 
    $350 OF members donations 
    $200 value of donated kegs of beer 
    $500 value of unpaid musicians 
 
 
 
 
 
 
 
 
 
 

Proposed Use of ATAX Funds 
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Advertising and Marketing: 

1. Advertising on Bicycling, Craft Brewing and/or Music  

Specific Websites and Media (e.g., Active.com, WNCW Radio,  

Southern Brew News, etc.) -         $ 1500.00 

2. Advertising in Out of Market Media (e.g., Newspapers and  

Publications of Major News Outlets in Southeast Region) -    $ 1750.00 

3.  Development of Permanent Event Specific Website to  

Replace Current Website. Designed with Attention  

to Out of Area Tourists -         $ 1500.00  

     

          Subtotal:  $ 4750.00 

Event Development: 

1. Production of General Marketing Materials to  

Promote Event (e.g., banners, posters, etc.) –      $ 1000.00 

2. Procurement of Materials Necessary to Help with  

Venue Development and Event Atmosphere  

(e.g., permanent event decor, tent(s), seating) –     $ 1000.00 

      3. Rental of Items to Facilitate Event  

  (e.g., large tent, seating, other necessary items) -     $ 750.00 

 

          Subtotal:  $ 2750.00 

          Total:   $ 7500.00 

  
Note:  The majority of the expenses outlined above will be single source bids due to the unique location 
/ audience of specific media outlets.  Bids for other expenses have not been obtained yet but will be 
obtained in compliance with the two-bid requirement.  Complete documentation for all bids/estimates 
will be provided prior to expenditure of any funds. 



 

Upstate Forever 
Rally In The Valley 2014 

OCONEE COUNTY ATAX GRANT  
APPLICATION FORM 

FOR TOURISM RELATED PROJECTS 
 
 

I.  APPLICANT 
 
       A.  Name of Organization Upstate Forever, Inc. 
 

B. Address  507 Pettigru Street, Greenville, SC 29601  
 

    
 
II. FUNDS REQUESTED 
 

A. ATAX Funds Requested   $ 7500.00 
 
B. How will ATAX Funds be used?  Funds will be used to promote, market and facilitate the third 

annual “Rally in the Valley” event, to be held May 24th, 2014 at Calyx Farms, north of Walhalla, 
SC. This event includes bicycling rides, barbecue, craft brewing and bluegrass music and is 
marketed both to local residents and tourists. Despite rainy weather at last year’s event, tourists 
from Savannah, GA, Charleston, SC and other distant locales attended the event. 

  
C. Estimated percentage of costs directly attributed to attracting or serving tourists? 85% 
           
D. Funds furnished by your organization $1000.00 (Estimate) 

  Matching Grant                Source:  
  Matching Grant        Source:  
  Other Funding   $1500.00 (Estimate) Source: Cash Donations from Private Sponsors    
  Other Funding   $2500.00 (Estimate)  Source: In Kind Donations from Sponsors                            

   
 
Provide an itemized total budget for your event and an itemized budget only reflecting how 
ATAX funds will be spent.  THIS IS REQUIRED, attach on a separate sheet. See Attached. 
 

III.  NARRATIVE PROJECT DESCRIPTION 
 
        A. Project Title RALLY IN THE VALLEY 2014 
        
        B. Description of project   Rally in the Valley is the annual fundraising event of Oconee Forever, a 
local outreach group of Upstate Forever. The event raises funds and awareness for natural resources of 
Oconee County, SC and is designed to attract bicyclists, craft beer enthusiasts, music fans and barbecue 
lovers from the local region and from outside the area (e.g., tourists). 
 

Who will benefit from this project? Local hotels, accommodations, bed & breakfast 
establishments, restaurants, gas/convenience stores, printing shops, grocery stores and other local 
businesses which benefit from the facilitation of the event (e.g., buying goods leading up to the event) 
and the influx of individuals who are attending the event and choose to remain in the area for several 
days. The event, held on a Saturday on a three day weekend, allows participants to stay in the local area 
over several days after the event if they choose.  
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IV.  DATES OF PROJECT 
 
       Beginning  May 24, 2014   Ending  May 24, 2014 
 
V.  APPLICANT CATEGORY 
 
           Government Entity:   

   X   Non-profit Organization: Incorporation date: July 16, 1998 

                 Eleemosynary Organization under IRS Code: IRS # 501(c)(3) 
                 Date of Determination Letter      May 13, 2003 
 
V1. DEMOGRAPHIC DATA 

How will the project influence tourism in Oconee County?  
This project specifically looks to draw participants from both the local market and out of area 
residents who are interested in bicycling, craft brewing, bluegrass music and/or barbecue. The event 
is currently marketed on websites and media that reach outside of our area. Prior events have 
attracted participants from outside of the local area, including Savannah, GA, Charleston, SC and 
other areas. The project, with ATAX funding, has the potential to draw in significant numbers of 
tourists from outside of the local area. 
 
A. How many visitors/participants attended the event last year and are anticipated this year?  

Last Year – Attendance (on a Rainy Day) = 200   
This Year’s Estimate = 300 without ATAX Funds; 550 + with ATAX Funds. 

B. How many of the visitors/participants were from beyond a 50 mile radius of Oconee County  
 last year and are anticipated this year?  
   Last Year:  Estimate of 35%   
   This Year:  Estimate of 35% (without ATAX Funds) / Estimate of 50% (with ATAX Funds) 
C. How many overnight stays were created by this event last year and are anticipated this year?                              

Last Year: Unknown – Likely 10-15 
 This Year: Estimate of 20 (without ATAX Funds) / Estimate of 50 (with ATAX Funds) 
D. How do you plan to advertise this event beyond a 50 mile radius of Oconee County? 

See ATAX Budget Attached. Generally through online media, new website and print media in 
major regional media outlets outside of our immediate area. 

 
E. What other documentation can you provide demonstrating this event promotes 
 Tourism in Oconee County?  (i.e. photographs, letters from local chambers of  

commerce, restaurants, shop or accommodations owners)  We can provide documented positive 
reviews and photographs from last year’s event, as well as newspaper clippings from prior 
year’s events. 

  
F. What records will be kept during this event to obtain the above demographic data? 
 (i.e. guest logs, phone logs, accommodations contracts, website hits, advertising 
 demographics)  A new website will be designed to track “hits”; Registration involves gathering     
      participant registration and contact information which will document out of area registrants. 
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RALLY IN THE VALLEY 2014 
PROPOSED BUDGET 

 
 
 

EXPENSES 
     Cash  Non-Cash Values 
Food Purchased   400.00 
Food Donated       300.00 
Bathrooms    100.00 
T-Shirts    900.00   100.00 
Race Supplies  225.00 
Publicity    500.00 
Registration Supplies 25.00 
Beer         200.00 
Door prizes        250.00 
Farm         500.00 
Music Purchased  500.00 
Music Donated      500.00 
Insurance    300.00 
Contingency   200.00      
 
Totals             $3,150.00            $1,850.00   TOTAL  $5,000.00  
    
Notes: 

• Purchased food includes meat and food for meal only. 
• Donated food is estimate of cost of food for meal donated by UF members. 
• Bathrooms assumes one port-a-john will be sufficient, in addition to existing facilities at 

site. 
• Race supplies includes all rest stop food (including fruit donated last year). 
• Publicity includes rack cards, posters & paid advertising. 
• Door prizes includes estimated value of 2013 donated items. 
• Farm is the value of the donated use of Clayx Farm. 
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 INCOME 

 Cash Sponsors     1,300.00  

Registration Fees     2,500.00     

Cash Donations        225.00    

Sale of Pork Butts          370.00 

        TOTAL CASH  $4,395.00 

Non-cash donations      

         TOTAL NON-CASH $2,300.00 

                              TOTAL  $6,695.00 

 

Notes: 
• Cash sponsors amount is approximately 20% increase over 2013. 
• Registration fees amount is approximately 20%  increase from 2013.  
• Cash donations includes donations by OF members dedicated to Rally funds  prior to 

event and at event.  
• Non-cash donations are estimated 2013 donations of logo design, Airey Law Firm , door 

prizes, use of farm, OF member donations, donated beer and musicians. 
    $100 value of logo design 
    $400 Airey Law Firm expenditures 
       $100 value of Head Lee Nursery door prize donation 
    $500 value of Calyx Farm 
    $150 value of Hincapie Sportswear door prize donation 
    $350 OF members donations 
    $200 value of donated kegs of beer 
    $500 value of unpaid musicians 
 
 
 
 
 
 
 
 
 
 

Proposed Use of ATAX Funds 
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Advertising and Marketing: 

1. Advertising on Bicycling, Craft Brewing and/or Music  

Specific Websites and Media (e.g., Active.com, WNCW Radio,  

Southern Brew News, etc.) -         $ 1500.00 

2. Advertising in Out of Market Media (e.g., Newspapers and  

Publications of Major News Outlets in Southeast Region) -    $ 1750.00 

3.  Development of Permanent Event Specific Website to  

Replace Current Website. Designed with Attention  

to Out of Area Tourists -         $ 1500.00  

     

          Subtotal:  $ 4750.00 

Event Development: 

1. Production of General Marketing Materials to  

Promote Event (e.g., banners, posters, etc.) –      $ 1000.00 

2. Procurement of Materials Necessary to Help with  

Venue Development and Event Atmosphere  

(e.g., permanent event decor, tent(s), seating) –     $ 1000.00 

      3. Rental of Items to Facilitate Event  

  (e.g., large tent, seating, other necessary items) -     $ 750.00 

 

          Subtotal:  $ 2750.00 

          Total:   $ 7500.00 

  
Note:  The majority of the expenses outlined above will be single source bids due to the unique location 
/ audience of specific media outlets.  Bids for other expenses have not been obtained yet but will be 
obtained in compliance with the two-bid requirement.  Complete documentation for all bids/estimates 
will be provided prior to expenditure of any funds. 





























































OCONEE COUNTY ATAX GRANT 
APPLICATION FORM 

FOR TOURISM RELATED PROJECTS 
 
I. APPLICANT  
 

A. Name of Organization: WALHALLA PARTNERS FOR PROGRESS  
 

B. Address: P.O. BOX 815, WALHALLA, SC 29691  
 
II. FUNDS REQUESTED  
 

A. ATAX Funds Requested: $2,900.00  
 

B. How will ATAX Funds be used? Completion of Old St. John’s Meeting House (abbr. OSJ). 
 

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 100% 
 

D. Funds furnished by your organization:  
 

Other Funding:   $1,000.00    Source: Walhalla Partners for Progress  
 

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX funds 
will be spent. THIS IS REQUIRED, attach on a separate sheet  

 
III. NARRATIVE PROJECT DESCRIPTION  
 

A. Project Title: Completion of Old St. John’s Meeting House   
 

B. Description of Project: (i) Purchase and install ADA handrails on the rear steps and front steps  
as  required by Code; (ii) underpin the building with block to keep rain runoff from going under 
the building; and (iii) increase the height of the front porch roof support where it joins with the  
handicapped ramp from seventy-eight inches to eighty inches to meet the code requirement  
for head clearance.   

  

C. Who will benefit from this project? Greater Walhalla Area Chamber of Commerce and Walhalla   
Partners for Progress are working in partnership with City of Walhalla on Downtown Street-
scape, Stumphouse Development and Walhalla-West Union Bike Path projects; all designed  
to make Walhalla an attractive destination for visitors. While smaller in scope, OSJ Project is  
an excellent addition and complementary to these other larger projects, and shares the same 
goal. OSJ will become an attractive local event venue for weddings and similar ceremonies, as 
well as a destination for visitors interested in the historical architecture of OSJ as the only 
remaining example of “Carpenter Gothic” architecture in Oconee County.  

 
IV. DATES OF PROJECT  

   Beginning: April 2014     Ending: June 2014           
 
V. APPLICANT CATEGORY  

Government Entity:  
Non-profit Organization: X         Incorporation date: January 24, 2003 
Eleemosynary Organization under IRS Code: IRS # 48-1295938 
Date of Determination Letter: September 24, 2004 



VI. DEMOGRAPHIC DATA  
How will the project influence tourism in Oconee County?  “Heritage tourism is the fastest growing 
segment of travel and tourism and South Carolina’s leading industry”. (Preserving Our Past to Build a 
Healthy Future: A Historic Preservation Plan for South Carolina 2007-2015, p. 8) The rehabilitation of Old St. 
John’s Meeting House can only improve the already steady growth of tourism dollars in Walhalla 
and Oconee County. In 2011 Oconee County went over $50 million in tourism business for the first 
time, a seven percent jump over 2010. Tourism directly supports about 450 local jobs. Visitors to 
Historic Sites account for 9% (Old Homes 4% and Churches 5%) of In-State domestic trips annually in 
South Carolina and 15% of Out-of State visits (Old Homes 6% and Churches 9%).  In addition to this, 
the Meeting House and Chapel, in conjunction with the Walhalla Depot, provide a venue for both 
weddings and receptions that will function as a viable revenue source and an attraction to outsiders 
attending the event
 

.   

A. How many visitors/participants attended the event last year and are anticipated this year? Between 
January 2011 and July 2012, the Depot, which is located on the same block with the chapel, had 
twenty-three wedding receptions and thirteen family reunions. 
 

B.  How many of the visitors/participants were from beyond a 50 mile radius of Oconee County last year  
and are anticipated this year? unk 

 

C.  How many overnight stays were created by this event last year and are anticipated this year? unk 
 

D.  How do you plan to advertise this historic site beyond a 50 mile radius of Oconee County?  After the re- 
 habilitation is completed early in 2014, we will apply to have it included on the Mountain Lakes  
     Region of the SC Heritage Corridor and the National Register for Historic Places. 

 
E.  What other documentation can you provide demonstrating this historic building promotes tourism in  

Oconee County? (i.e. photographs, letters from local chambers of commerce, restaurants, shops or 
accommodations owners)  The National Trust defines Heritage Tourism as “traveling to experience 
the places, artifacts and activities that authentically represent the stories and people of the past 
and present. It includes cultural, historic and natural resources.” Old St. John’s Meeting House 
offers an additional stop to the City of Walhalla’s Heritage Walking Tour that includes the Oconee 
Heritage Center, St. John’s Lutheran Church and its cemetery, the Cherokee Museum, and the 
Depot (and eventually the Keowee Courier building).  
 

F.  What records will be kept during this event to obtain the above demographic data? (i.e., guest logs,  
phone logs, accommodations contracts, website hits, advertising demographics) Both guest logs and  
phone logs will be used and currently tracking hits to the Wp2 website.  City of Walhalla logs 
users of the building. 

 
VII. AUDIT  

   Does your organization perform an independent audit?   Yes X     No _____  
   Name of the Auditor: WES BILLINGSLEY 

 

VIII. Will your project be using any funds from another group that received ATAX funds? NO 
 
 
 
 
 



I have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree 
to comply with all rules and requirements. I understand failure to comply may result in a loss of funding  
for the project. I will complete interim reports every sixty days and two final reports at the completion of 
project. All information required for final reporting MUST be detailed when project is complete.  
 

A.  Contact Name: REV. FRANK STRICKLAND    Title: PROJECT MANAGER  
Signature                Date: FEBRUARY 12, 2014  
Address: 442 DICKARD RD., SENECA, SC 29672  
Email: franklin29672@bellsouth.net      Fax No. n/a 
Phone Number: 864-784-7268  

 

B.  Alternate Contact Name: JANET NEVILLE     Title: TREASURER  
Signature                Date: FEBRUARY 12, 2014   
Address: 402 S. COLLEGE STREET 

      WALHALLA, SC 29691 
Email janetn-calyxfarm@att.net       Fax No. n/a 
Phone Number: 864-903-2840  
 

mailto:janetn-calyxfarm@att.net�



















