
AUG/14/2012/TUE 09:21 AM FAX No. P. 002 

OCONEE COUNTY ATAX GRANT 
APPLICATION FORM 

FOR TOURISM RELATED PROJECTS 

I. APPUCANT 

A. Name of Organization !ft,Ilt.. L'C.t Sfr,C.i/a.NJ Cu Ihtol / /J1l1flrUm 

B. Address 

, 
n. FUNDS REQUESTED 

A. ATAX Funds Requested $ :t37s-. n 

C. Estimated percentage of costs directly attributed to attracting or serving tourists? ____ 

D. Funds furnished by your organization ..."':1 51, 
Matching Gnun v Source tlA t 6,~ 1'1 + &,..Js - .s;~t elf, 5 C 
Matching Grant Source
Oili~Funmng S~~~----~-------------------
Other Funding Source"'--___________________ 

Provide an itanized total budget for your event .I!UI an itemized budget only reflecting how ATAX 
funds will be spent, THIS IS REQUIRED, attach 011 a separate sbeet . 

m. NARRATIVE PROJECt' DESCRIPTION 

A. Project Title ,. 
--~~r===7_~~~~~T_--~-=~~~===+--------

IV. DATESOFPR~CT 
Beginning ~i. I( ,Jo/~ Ending ~,. '3/. ~Ol 'J.. 

I 
V. APPLICANT CATEGORY 

Government Entity: C,', ~I ,5;", C~ 
Non-profit Organization: Incorporatioilldate _____________ 

Eleemosynary Organiution under IRS Code: IRS # 

Date ofDetermination Letter --------------- ­

http:Sfr,C.i/a.NJ


AUG/14/2012/TUE 09:21 AM 	 FAX No. P. CJ3 

VI. DEMIJl:F.K.A.l"HlL DATA 

How will the p.rQject influence tourism in Oconee County? 


'1Jr. iJ!J/!;,tI""'" ri, ~ -! ;)i=llJ- t. ,o" ils ~res ,,,-i..li,n 01 

A. 	 How many visitors/participants attended the event last year and are anticipated this year? 

B. 	 How ~tbe visitorslpanicipants were from beyond a 50 mile mdius of Oconee County 
last year and are anticipated. this year1 

Last Year tv/A 

This Year . 


C. 	 How many OV"emi~t stays were c~ by this event last yeat and are anticipated this year? 
Last year : ... h~A.H" ....._ .. 

This Year: 


D. How do you plan to advertise this event beyond a 5~ mile radius ofOconee County? ,\ 
fir,,/, 	..s;e-~;"'/'·l~ 111".!"~"~ ,/:;;"""4/£ - ~(t IfIb,fGkJ..) 

E. 	 What other dOCUD'lentation can you provide demonstrating this event promotes 
TOwlsm in Oconee County? (i.e. photographs, Jetters from local chambers of 
commerce, restaurants, shop or accommodations owners) IV/,11

--~~7+~--------

F. What records will be kept during this event to obtain the above demographic data? 
(i .e. guest logs, phone loSS, a.coommodaUons contracts. website hi~ advertising 
demographics) 	 /IIt1""'~ 51, 61/J.~ I t611t c..1k.uleJ ft.,.. 

lJus/lt.. I at.t.,J Ntsi.el'/,,/S .. etc.:.. ,-t~~( u.ltA4 

~AOOIT /
Does your organi~ation perform.9n independent audit? Yes _.,'_ No 
Name of the Auditor: /IIJ,.kt: .shirt'" - 5/...,; I/C9(J ''11C(Iif1iIaJIII<:j 

vm. 	Will yOUT project be using any fund& from another group that received ATAX 
funds? tV() 

http:perform.9n


OCONEE COUNTY ATAX GRANT 

APPLICATION FORM 


FOR TOURISM RELATED PROJECTS 


I. APPLICANT 

A. Name ofOrganization -b....:\.'.1~~~!a:::..-.!..-l..!*"bI:::....-~~~-'::~-=u.!:.::::.l.~---=:!i;~'c;t;'u"" 
B. Address 

II. FUNDS REQUESTED 


A. A TAX Funds Requested $ 
---'~""'->f-"""""'--,..:::----

B. 

C. Estimated percentage of costs directly att 'buted to attracting or serving tourists? ----6..t....a""""--­

D. Funds furnished by ~ur organ~ion I l:-.. ~ LL I • :L, I. : \ 

~:~~:~~q::: 5B~ ~~~~~e;~~,L,.
Other Fundmg Sourc~",-_---------+...,....-lr---------~--.:-''r----
Other Funding Source""--_______________ 

Provide an itemized total budget for your event and an itemized budget only reflecting how AT AX 
funds will be spent. THIS IS REQUIRED, attach on a separate sheet 

III. NARRATIVE PROJECT DESCRIPTION 

C. Who will benefit from this projec ..:.:t?~~~:l_.:~c.:u.LU::::2:L~-__________ 

Government Entity: 


Non-profit Organization: Incorporationldate :Tv'-.le zq ~ 

} 

Eleemosynary <?rg~nization under IRS Code: IRS # oS -059 zq1" 
Date of DetermmatlOn Letter 3 A..le 1<1,:Z22l 



A. y visitors/participants atte ded the event last year and are anticipate 

B. 	 How rna y ofthe visitors/participants were from beyond a 50 mile radius of Oconee County 
last year and are a 
ticipated this year? 	
Last Year 	

_---'~"'-1----_ 

_--IO~This Year _____ 

C. 
 How many ovemi t stays were created by this event last year and are anticipated this year? 
Last year !-:_---'''*'''''--___ 

This Year: 

ertise ~hi e nt e);'ond a 50 mile radi s ofOconee Cou tf 

~~~ \l1~'1 V'<7 (e-u
E. 
 What other documentatIOn can you provide demo rating this event promotes 

Tourism in Oconee County? (i.e. photograp~s, letters fro~~~an'}ers Of\ 
commerce, restaurants, shop or accommodations owners) 1fli€..b 4: Sv\4)O k:l 

F. 
 What records will be kept during this event to obtain the above demographic data? 
(i.e. guest logs, phone 10 s, ccommodation act w bsite hits, advertising 

demographics) --'''-T'''-='-'''''''+--'''''''''''''''I~.---.,r..;:L.~~~--Io'~r--01-----------

VII. AUDIT 
Does your organization perform an independent audit? Yes NO->4­
Name of the Auditor: 

~------------------------------
VIII. 
 Will your project be using any funds from another group that received A TAX 

funds? Mt? 

I have read the guidelines for the Oconee County Accommodations Grant Request and do hert:'!! agree to 
comply with all rules and requirements. I understand failure to comply may result in a loss ofJunding for 
the project. I will complete interim reports every sixty days and two final reports at completion ofproject 
All information required for final reporting MUST be detailed when project is complete. 

A. 
, L . 

~~~~~~~~~~-----

B. Alternate Con 
Signature-n~~~~~~~~~~~-r~
Address 
Email e-.r­ o. 
PhoneNumber(s) 4"'G~-l'i''6) --------.....!--- ­



------------------------------

--------

OCONEE COUNTY ATAX GRANT 

APPLICATION FORM 


FOR TOURISM RELATED PROJECTS 


3.& AnY\,"",-'L APPLICANT 

A. Name ofOrganization ~0Aj;4t\a.lf n1,"("o..\-\.w~ 
B. Address ~bav("'~ :eecct=r=A\{~"-' Co~f 

\ 
ll.FUNDSREQUESTED 

.50£-0. ~oA. AT AX Funds Requested $-----:.:::...-_:;:::a.___-~--,,--_ J 
B. How will AT AX Funds be used?_-,AL-UCL.<~1.iSi._...l~ol..;"':"""_-Ll<"";';~=.:l::...=~~~0~~o!lll!:..!..v-....::(~___ 

C. Estimated percentage of costs directly attributed to attracting or serving tourists? -1 0 ? cl 

D. Funds furnished by your organization 
_____ 
Matching Grant Sourcew..._______________ 
Matching Grant 
 Source
Other Funding 
 Source~---------------
Other Funding 
 Source......_______________ 

Provide an itemized total budget for your event and an itemized budget only reflecting how AT AX 
funds will be spent. THIS IS REQUIRED, attach on a separate sheet 

llL 
NARRATIVE PROJECT DESCRIPTION 

A. Project Title 

B. Description of project _______________________ 

C. Who will benefit from this project_?_----loO....:..:loC~cLl~L...JII..o~_..-·---..,;~=?::;...;.... .:....=....br:q..-------­
IV. DATES OF PROJECT 

Beginning-;-At.> \, '9lo,~ Ending D'\ercc..l (~, d-t)t3. 
v. 
APPLICANT CATEGORY 

/ Government Entity: 

Non-profit Organization: Incorporationldate 

E1eemosynary Organization under IRS Code: IRS # 	
Date ofDetermination Letter -------- ­



------------------------------------

VI. DEMOGRAPHIC DATA 

How will the, project influence tourism in Oconee Coun 

A. 	 How many visitors/participants attended the event last year and are anticipated this year? 
(;il3.s' 

B. 	 How many of the visitors/participants were from beyond a 50 mile radius ofOconee County 
last year and are anticipated this year? 


Last Year --'.!1<..:X:'>~·
t....L_____ 

This Year~'...Sla.::D=-____ 
C. 	 How many overnight stays were created by this event last year and are anticipated this year? 

Last year ; l,) N KNXQ \~ 
This Year: 

D. How do you plan to advert!se this ,vent beyond a 50 mile radius of Oconee County? .. 
:]<Y-'I'\\"o.C"...r s;. V-> loW' \.J. - A ~\n>1\,,« l ~Cl %\I\t?' 

I 

E. 	 What other documentation can you provide demonstrating this event promotes 
Tourism in Oconee County? (i.e. photographs, letters from local chambers of 
commerce,. restaurants, shop or accommodations owners) 1>bL:1S ­

y"'hO .. \ (\So" 
F. 	 What records will be kept during this event to obtain the above demographic data? 

(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising 

demographics) ?ft<r~Cc{-\QW :tOrro <:. 


VII. AUDIT 
Does your organization perform an independent audit? Yes No~ 
Name of the Auditor: 

VIIL 	 Will your project be using any funds from another group that received ATAX 
funds? Ny 

I IuJ.ve read the guidelines for the Oconee County Accommodotions Grant Request and do hen{hy agree to 
comply with all rules and relJuiremellts. I untleTstand/ailure to co"'1!/Y IfUlJ' result in a loss of",ntlin,for 
the Rroject I will complete "'tmm reports every sixty d!zys and two filial reports at completion ofproject.
AD ",jormation required for final reporting MUST lie detailed when project is complete.. 

A. ~~~~~::~:== rUle l"(3(\.,~$ Grxc.i?'Ndk-=­ Date ____-.."...--____.___--­

B. 	 Alternate Contact Name: TItle 
Sig~ature Date ______====::::::::::::::_-_-~~_-_ 
Amue~ ----------------------
Email 	 Fax No. 
PhoneTN~u-n,m~o~(:~~~------------- ------------- ­



OCONEE COUNTY ATAX GRANT 

APPLICATION FORM 


FOR TOURISM RELATED PROJECTS 


I. APPLICANT 

A. Name of Organization _Downtown Seneca Merchant Association 

B. Address _PO Box 1285, Seneca, SC 29679 __________ 

II. FUNDS REQUESTED 

A. ATAX Funds Requested $_15,000.00 ___ 

B. How will ATAX Funds be used? _Advertising______~__ 

C. 
 Estimated percentage of costs directly attributed to attracting or serving 
tourists? 100% 

D. Funds furnished by your organization -0-________ 

Matching grant $ _____ Source __________ 

Other Funding $ ____ Source 

E. 
 Provide an itemized budget for your event and for allotted funds. THIS IS 
REQUIRED, attach on a separate sheet. 

- 6 -	
Oconee A TAX Grant Application 	

http:15,000.00


III. NARRATIVE PROJECT DESCRIPTION 

A. Project Title_Your Day Radio Program 

B. Description of project Radio - 20 second underwriting credits that promote 
downtown Seneca and its special events. They would feature the DSMA logo as 
an active link (2417) on YOURDA Y website - 52 weeks for $80 credit/week (208 

credits) 

C. Who will benefit from this project? _Hotels, restaurants, shops, 
recreation, county parks, retail 

I~ DATES OF PROJECT 


Beginning _1111112_____ Ending _10/30/13 _______ 


V. APPLICANT CATEGORY 

__ Government Entity: ___________________ 

XX Non-profit Organization: Incorporation date 1986 


Eleemosynary Organization under IRS Code: IRS # _______ 


- 7 -
Oconee ATAX Grant Application 



-------------------

Date of Determination Letter 1 

VI. DEMOGRAPHIC DATA 

How will the project influence tourism in Oconee County? _*______ 

How many visitors/participants attended the event last year and are anticipated 

this year? _*_________________________ 


How many of the visitors/participants were from beyond a 50 mile radius of 

Oconee County last year and are anticipated this year? _*________ 


How many overnight stays were created by this event last year and are 

anticipated 


this year? *_________ 

*ON GOING FOR A FULL YEAR! 


How do you plan to advertise this event beyond a 50 mile radius of Oconee 

County? 


____Through "Your Day" NPR radio._________ 


What other documentation can you provide demonstrating this event promotes 
Tourism in Oconee County? (i.e. photographs, letters from local chambers of 

commerce, restaurants, shop or accommodations owners) 
WEBSITE HITS and ZIP CODE. 

What records will be kept during this event to obtain the above demographic 
data? 

(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising 
demographics) _ 


SAME AS ABOVE 


VII. AUDIT 

- 8 -
Oconee ATAX Grant Application 



----

---

--

-------------

-----------------------

Does your organization perform an independent audit? Yes No X 

Name of the Auditor 

VIII. \Vill your project be using any funds from another group that received 
ATAX 

funds? 

I have read the guidelines for the Oconee County Accommodations Grant 
Request and do hereby agree to comply with all rules and requirements. I 

understand failure to comply may result in a loss offunding for the project and 
that all information required for final reporting MUST be detailed when 

project is complete. 

A. 
 Contact Name Gloria M. Arnold, Grant Writer~.._.~.._____ 	
Title 	

Signatur '~-~~-----.---­.. ---+-.. 

~d;lP 
Address 

------~--------.----- ..-..-.-..-.•..-.-.­

E-mail GOBE61@aol.com Fax No. 

Phone Number (s) 

B. Alternate Title 

Address 

E-mail ___.___..________Fax No. _____ 

Signature Date 
~--.-.-..-.­

Phone Number (s) 

- 9 
Oconee AT AX Grant Application 

mailto:GOBE61@aol.com


OCONEE COUNTY ATAX GRANT 

APPLICATION FORM 


FOR TOURISM RELATED PROJECTS 


I. 	APPLICANT 

A. N arne of Organization _____o;;;,.c.:..;;'o;.::n;;;..ee;;;,.c;;;..o.:..;;u;;,;;n;.;..ty:....:E=m;;;..e.:..:r£,ge.:..:n:.;;.c"-y.;::.S;.::en;;;..,.:..:ic;.::es;..;F;..;i.:..;;re:....:D;;;,.e"""p..:.:;art:.:;m=en;;;..t____ 

B. 
 Address 415 South Pine Street 

Walhalla, SC 29691 

II. FUNDS REQUESTED 

A. 	A TAX Funds Requested $_9;;;..,0..,;.00..,;.._00______ 

B. 
 How will ATAX Funds be used? To provide Life Jackets for residents, and visitors that do not have 
adequate protection on the lakes of Oconee County, and to purchase equipment to pre-plan hiking trails. 

C. 
 Estimated percentage of costs directly attributed to attracting or serving tourists? 100% 

D. 
 Funds furnished by your organization $1,500.00 
Matching Grant Source"--__________________ 
Matching Grant Source"--__________________ 
Other Funding Source"'-___________________ 
Other Funding 
 Source"'--__________________ 

Provide an itemized total budget for your event and an itemized budget only reflecting how A TAX 
funds will be spent. THIS IS REQUIRED, attach on a separate sheet 

III. NARRATIVE PROJECT DESCRIPTION 

A. Project Title ________~O;;;..c:.;;.o.;;;.ne=_:e;;;..C;;;..o:...:u=n.;;.!.ty:....:S:...:u=m;;,;;m::..:e:..:..r..;;.o;;;..fS;;;.;a;;,;.fe=_:tL.y.:..P;;.;;r0;J;lg:;..;ra=m.;........________ 	

B. Description of project To purchase and distribute life jackets to persons participating in recreational activities 

on Oconee County lakes who do not possess this necessary life-saving equipment, and pre-planning of hiking trails. 

C. 
 Who will benefit from this project? All visitors, residents, and stakeholders of Oconee County. We feel that 
this project will help prevent accidents on Oconee County's lakes, and Hiking trails. 

IV. DATES OF PROJECT 
Beginning 11112013 Ending 12/31/2013

---=.~=;;,,;;,::,--

V. APPLICANT CATEGORY 

Government Entity: 	

Non-profit Organization: Incorporationldate _________ 	

Eleemosynary Organization under IRS Code: IRS # 

Date of Determination Letter 
 --------- ­

http:1,500.00
http:9;;;..,0..,;.00


VI. DEMOGRAPHIC DATA 
How will the project influence tourism in Oconee County? 

By preventing tragedies on Oconee County lakes and hiking trails, this program will enhance the appeal of 

Oconee County as a popular vacation destination of tourists. 

A How many visitors/participants attended the event last year and are anticipated this year? 
This is the first year 

B. 	 How many of the visitors/participants were from beyond a 50 mile radius of Oconee County 
last year and are anticipated this year? 

Last Year NIA 


This Year 1,000(+) 


C. 	 How many overnight stays were created by this event last year and are anticipated this year? 
Last year : NIA 


This Year: unknown 


D. 	 How do you plan to advertise this event beyond a 50 mile radius of Oconee County? 
Internet and various other established regional media outlets 

E. 	 What other documentation can you provide demonstrating this event promotes 
Tourism in Oconee County? (i.e. photographs, letters from local chambers of 
commerce, restaurants, shop or accommodations owners) Photographs, and comparison 

of historical data. 
F. 	 What records will be kept during this event to obtain the above demographic data? 

(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising 
demographics) Contact logs, time investment logs, and user surveys 

VII. AUDIT 
Does your organization perfonn an independent audit? Yes ./ No 
Name of the Auditor: Oconee County Finance Department 

VIII. 	 Will your project be using any funds from another group that received ATAX 
funds? Not that we are aware of. 

I have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to 
comply with all rules and refjuirements. I understand failure to comply may result in a loss offunding for 
the project. I will complete Interim reports every sixty days and two final reports at completion ofproject. 
All information required for final reporting MUST be detailed when project is complete. 

A. Contact Name:rles King Title Oconee County Fire Chief 
Signature Date 8/13/2012 
Address 415 South Pine Street Walhalla SC 29691 
Email cking(4)oconeesc.com Fax No. _______________ 


Phone Number (s) 864-638-4220 (office) 864-784-5268 (cel!) 


B. 	A/temate??1ag N'I!YYI. Scott Loftis Title Assistant Fire Chief 
Slgnature(..L.L.;r ~ Date 8/13/2012 
Address 415 South Pine Street Walhalla, SC 29691 
Email sloftis@oconeesc.com Fax No. 864-638-4225 
Phone Number (s) 864-638-4220 (office) 864-710-7185 (cell) 

mailto:sloftis@oconeesc.com
http:cking(4)oconeesc.com


OCONEE COUNTY ATAX GRANT 

APPLICATION FORM 


FOR TOURISM RELATED PROJECTS 


I. APPLICANT 

A. Name ofOrganization __Oconee Community Theatre, 

B. 
 Address P. O. Box 291 Seneca, SC 29679 	

8001 Utica Street Seneca, SC 29678_____ 	

II. FUNDS REQUESTED 

A. ATAX Funds Requested $_5,81-_________ 

How will A TAX Funds be used? Funds will be used to advertise Oconee 
Community Theatre's 2012-2013 Season in Greenville/Spartanburg! Asheville! 
Anderson/ Greenwood! Ware Shoals! and Laurens 
Counties through Billboards, print advertising including Brochures, Direct Mailings, 
and a user friendly website. _ 

Billboards: 

Fairway Outdoor (only billboard company that has boards in both areas) 

The Greenville Location: Hwy 291 (Pleasant burg Dr) WS 50' N/O 	
Rutherford Rd FIN-2 	

Size: 10.41' x 22.6' 
Market: Greenville/Spartanburg! Asheville 
Population: 18+:94,403 

Also using a billboard in county not included in this grant. 

Website 

Innova Communications 

Host our website making it available to all patrons. 	
Population: The World 	

2012 Complete A T AX_Application (Repaired) 



Season Brochure 

Impact Graphics: A interactive company producing wonderful eye catching 
graphics to encourage reading of our Season Brochure. The Season Brochures will 
be place at all Welcome Centers and along the Heritage Corridor. 

B. 	 Estimated percentage of costs directly attributed to attracting or serving 

tourists? $_11,626.75_(100%) __ 


III. 	 Funds furnished by your organization $ ____5,8 

Matching grant $ _____0____________ 

OtherFunding $ ______-____________ 

III. 	 Provide an itemized budget. THIS IS REQUIRED, attach on a separate 
sheet. 

III. NARRATIVE PROJECT DESCRIPTION 

A. 	Project Title: Promote Oconee Community Theatre's 2011-2012 Season 

B. 	Description of project: Oconee Community Theatre (OCT) will be using several 
forms ofadvertising including Billboards, Direct mail, Season Brochures, and a 
fabulous website these outlets will help to target patrons from outside Oconee 
County. The target areas are Greenville, Anderson and Pickens Counties and 
outlining areas with the intent to continue established name recognition, 
awareness, and capturing interest in bringing people to Oconee County for 
entertainment at Oconee Community Theatre. 

This will be obtained by continuing with our strategically placed billboard 
panels. One poster panel placed in Greenville County and one poster panel in 
Greenville County to promote our Season Opener Oliver. 

See attached invoice from Fair-Way Outdoor 

2012 Complete_ATAX_Applicalion (Repaired) 



Impact Graphics: we hired a innovative graphic artist to design and print our 
2011-2012 Season Brochures. They are both informative and eye catching. Our 
brochures are placed in welcome centers and across the heritage corridor. 

See Attached Season Brochure 

Innova Communications is a local webhosting company that we have been using 
for years for both our internet service, and for web hosting. We are only asking 
for a percentage of the cost for webhosting. This service will allow us to reach 
the internet savvy population. We are also on social networking site like 
facebook, and twitter. 

See attached paid invoice from Innova Communications 

C. 
Who will benefit from this project? 
Oconee County is the targeted benefactors. OCT produces wholesome family 
entertainment for the entire family to enjoy. OCT will benefit with increase 
revenues from our patrons outside of Oconee County. Local motels and 
restaurants will benefit from increased occupancy and food sales. Additionally, 
local merchants will benefit from this increased traffic as these out of town 
patrons will shop local stores, buy gas, and related items during their stay in 
Oconee County. Another huge benefit to the local business is our playbill 
listing local supporters. From local hotels to restaurants they are all listed in our 
playbill, and we have found that our patrons are very supportive of those that 
support OCT, and the fine arts. 

IV. DATES OF PROJECT 

Beginning ___ 2012___ Ending_~_. 201 

V. 
 APPLICANT CATEGORY 

Government Entity: ___________________ 

_ 	 X_ Non-profit Organization: Incorporation date _Oct 1971 Fed ID 23-7228997 

Eleemosynary Organization under IRS Code: IRS # _______ 

Date of Determination Letter ________________ 

20 12 Complete_AT AX_Application (Repaired) 



VI. DEMOGRAPHIC DATA 

How will the project influence tourism in Oconee County? 
OCT is presently a major tourism draw in the county. With the advertising program we 
will attract patrons from outside our county that otherwise would not visit and spend 
money in Oconee. As a result of this promotion we will be able to attract more patrons 
to our shows, increasing revenues for local businesses as a result of our patron's theatre 
activities. For every dollar spent at the theatre our patrons spend five times that amount 
at local hotels, restaurants, and shops. 

How many visitors/participants attended the event last year and are anticipated 
this year? 
We drew over 1800attendees this past 2011-2012 Season. We anticipate a return to at 
least our average this 2011-2012 Season of 1800 attendees. 

How many of the visitors/participants were from beyond a 50 mile radius of 
Oconee County last year and are anticipated this year? 

On average we have 1800 patrons per season, and 20% of those are from out of town. 
Attached is a copy ofour 2011-2012 mailing list highlighted in pink are our patrons 
from outside of the area. 

How many overnight stays were created by this event last year and are anticipated 
this year? 

From 2006-2007 Season to the 2007-2008 Season we had a 10% increase. Over the last 
four years we have seen a huge decline in attendance. Although we feel the current 
instability ofthe economy is to blame the other part is our advertising budget was none 
existent. During our 2011-2012 Season we have increase our advertising budget and 
have had a slow increase in attendance. 

See Attached Advertisement Chart 

How do you plan to advertise this event beyond a 50 mile radius of Oconee 
County? 
We are reimplementing our Billboard Campaign, continue our Brochures, and the 
internet website. The Billboards will be in areas that have a high concentration of non­
Oconee county residents. We are also strategically placing season Brochures, and 
sending out OCT postcards. Our goal is to attract more out of county patrons to our 
theatre. We also advertise through radio and television media opportunities not 
included in this grant. 

See attached Brochure 

See attached postcard 


2012 Complete_ A TAX_Application (Repaired) 



See attached photo of past billboards 

What other documentation can you provide demonstrating this event promotes 
Tourism in Oconee County? (i.e. photographs, letters from local chambers of 
commerce, restaurants, shop or accommodations owners) 

See attached letter from the Greater Oconee Chamber of Commerce 

What records will be kept during this event to obtain the above demographic data? 
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising 
demographics) _We will have guest log for patrons visiting the Theatre, phone logs 
from reservation line, the website has a site tracker that will allow me to see the 
demographic patrons who frequent the site. Also have available the demographics for 
our news print advertisements. 

See Attached mailing list 

See Attached General Website Statistics 


VII. AUDIT 

Does your organization perform an independent audit? Yes x No 

Name of the Auditor: Susan Stamey, STANCIL COOLEY ESTEP & STAMEY, 
LLP CERTIFED PUBLIC ACCOUNTANTS P. O. ORA WER 1279, SENECA, S. C. 
29679___ 

VIII. Will your project be using any funds from another group that received AT AX 
funds? 

2012 Complete_ATAX_Application (Repaired) 



-------------

I have read the guidelines for the Oconee County Accommodations Grant Request 
and do hereby agree to comply with all rules and requirements. I understandfailure 
to comply may result in a loss offunding for the project and that all information 
requiredfor final reporting MUST be detailed when project is complete. 

A. Contact N~:CElroy__,...,=--____ Title Executive Director 

Signature ~~~ Date ..<.-.J.:J-/2-=--__ 

Address __P.O. Box 291 Seneca, SC 29679__________ 

E-mail_manager@oconeetheatre.org_Fax: 864-882-1910______ 

Phone Number (s) _ 864-882-1910 Office 864-985-9098 Cell _____ 

B. Alternate Contact_Herschel Harper ____ Title Board President __ 

Address 
 P.O. Box 291 Seneca SC 29679 

E-mail_hharper@oc;~:org____Fax: 864-882-1910_____ 

Signature ~~t:2<~ Date z/?-I,It 2­

Phone Number (s) __864-882-1910 office or 864-723-7131 _____ 

-9 
Oconee AT AX Grant Application 



OCONEE COUNTY AT AX GRANT 

APPLICATION FORM 


FOR TOURISM RELATED PROJECTS 


I. APPLICANT 

B. Address 

II. FlINDS REQUESTED 

A. ATAX Funds Requested $ \. Y~ q. 	q g 
'mafi~~~~~~ FU~~~~£¥ndt~i~JC~1~reH. 

1 
 '(J'qc. Estimated percentage of costs directly attributed to attracting or serving tourists? 1(j ~ II 
D. Funds furnished by your organization ---<0'____ 

Matching Grant Source"-_______________ 
Matching Grant Source:::..-_______________ 
Othcr Funding Source"'-________________ 
Other Funding Source"--_______________ 

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX 
funds wi II be spent. THIS IS REQUIRED. attach on a separate sheet 

III. NARRATIVE PROJECT DESCRIPTION 

A. Project Title 
--~~~~~~~~~---~~~~~~~~-------

IV. 
 DATES OF PROJECT 
EndingBeginning a\~ ,c:J: 	 rebruQ ry ~O i3 

I 
V. APPLICANT CATE ORY 

Government Entity: 	

Non-profit Organization: Incorporationldate 	 Mat la, lqq q 
Eleemosynary Organization under IRS Coqe: IRS # 31 - )~(o 5047 
Date of Determination Letter JiJQ, lL1, 8,OO'7'lQr"'-'L......---'-O..................'---I.4--­



------------------

VI. DEMOGRAPHIC DATA 
Ho ' will the project influence tourism in Oc' " 	 \,,: 	 I' " ' ,I 

A How many vjsilo~s/part!<;ipants attended the event last year and are anticipated this year? 
;, aloft> :=rn'hJ I \1 j.> f-tVf5 

B, Ho~ many of the visitors/participants were from beyond a 50 mile radius of Oconee County 
last year and are ant,icipated this year? 

Last Year I \ ~2S' 
Th is Year -'-,I'-I,&....,Q""'O""'--___ 

c. 
 Ilow many ov~mi9ht stays were created by,this event last year and are anticipated this year? 
Last year: QHt aoes lb+ :knck 41!'. Il'fo 

This Year: . __­

D, isc this event beyond a 50 mile radius 
, , I, ~ , 

e 

E. 	 What other documentation can you provide demonstrating this event promotes 
Tourism in Oconee County,? (Le. photographs. letters from lo~al charpbers 

J 

~f 

commerce. restaurants, shop or accommodations owners) ­
\ 
 \ 'st+ Of, 

F. 	 W at records will be ept uring thiS event to obtain the above demographic data? 
(i.e. guest logs. ph~ne lo~s. accommodatiqns c,?otracts: website ~its. fldvertising 
demographics) [1!e~+ 108S) t;Jtb ~de hi!'>; vl<J±or ,Urvfys. 

VII. 
AUDIT , / 
Does your organization perform an independent audit? Yes __ No ~ 
Name of the Auditor: 

~------------------------------------

VIII. 
 :ViII ~~urmeet be using any funds from another group that received A TAX 
funds. , 

I have read the guidelines for the Oconee County Accommodations Grant Request and tU} hert:b), agree to 
comply with all rule.~ and re'luirement.~ I understandfailure to come.1y may result in a loss o/Jundlng/or 
the project. I will complete tnterim rep(}rl!f every sixty days and twollnal reports at completion ofproject. 
All information required for final reporting MUST be detailed when project is complete . 

A. .~~~-%::: lP;tr~~wc 

B. 	 A/temate Ctmtact Name: Title 
Signature Date 
Address --------------------------- -------------------------
Email Fax No. 
Phone.T~ru-m'hre-r'('~.---------------



OCONEE COUNTY ATAX GRANT 

APPLICATION FORM 


FOR TOURISM RELATED PROJECTS 


L APPLICANT 

A. Name of Organization Pendleton District Commission 

B. 	 Address POBox 565 

Pendleton SC 29670 


ll. FUNDS REQUESTED 

A. AT AX Funds Requested $ 15,000 
--~------------

B. How will ATAXFunds be used? 

C. Estimated percentage of costs directly attributed to attracting or serving tourists? --=-;::..::..;:~___ 

D. 	 Funds furnished by your organization $30,000* 
Matching Grant $15,300 _S~o~u~rcl::.:ie::....T~A~G::':'--...l::S~C~P~R!:..o!!T~_______________ 
Matching Grant Source"'----________________ 
Other Funding 	 Source......_________________ 
Other Funding Source"-::<--.....--_--:-~_;____:__.,._-..,.....___:_...,....-__;I:'----

*These matchins funds must cover the cost of all associated costs for advertising & 
Marketing, which mcludes our F AMs and Travel Writer Press Trips. 

Provide an itemized total budget ff..hl0ur event and an itemized budget only reflecting 
how AT AX funds will be spent. S IS REQ"'Ui'kED, attach on a separate sheet 

(This request is not for an event but for tourism advertising. See Comprehensive Budget 
- Attachinent A & Oconee County AT AX Budget - Attachment B). 

m. 	NARRATIVE PROJECT DESCRIPTION 

A. Project Title Pendleton District Tourism Advertising 

B. Description ofproject: 

Pendleton District Commission has secured a reimbursable Tourism Advertising Grant from SC 
Department of Parks. Recreation. and Tourism in the amount of $45.000 to fund specified 
advertisements to bring tourists into our region. All advertisements feature prominently the 
natural beauty of Oconee County and its tourism assets as enticement for these potential visitors. 
Each dollar of the grant must be matched by a dollar from local sources to be eligible for 
reimbursement. 
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In addition to the paid apace advertising outlined below for which we are reQuestin~ Oconee 
County Accommodations Tax funds. Pendleton District Commission will bring travel writers and 
welcome center F AM tours to the region, and Oconee County will be partners in each F AM. The 
advertisements for which we reQJlest Oconee County Accommodations Tax funds to match are: 

1. 
 Monthly Hearst Media Press Release Service - each month three press releases. with one 
allotted to Oconee County events. will be distributed to 8,000 News Outlets and 30.000 
journalists through the Hearst Media service. Through Google. we will track stories 
produced on the subject of each press release to hone our advertising and help us produce 
more stories about the region. 

2. 
 GoQgle Adwords Campaign - Adwords selected for relevance to the tourism product and 
attractions in our region (i.e. waterfalls. hiking, camping, outdoor adventure. whitewater 
rafting, etc.) will be targeted to 250 potential tourists per month. Google tracks Internet 
users' preferences through the sites each consumer visits. the amount of time spent on the 
site. and the "height" of their interest in the topic. (This tracking explains why you might 
see a pop-up or banner ad for a topic you searched yesterday. but do not happen to be 
searching at the moment!) These targeted adwords will be placed in front of the 250 
consumers whose interests are aligned with the adwords selected. Thus, this campaign 
puts our message - the place "Where Water Falls and History Calls TM" - in front of those 
most likely to respond. 

3. 
 Facebook Ads - Ads targeting "Bluegrass," our indigenous music. and the leisure visitor 
will be placed during the months ofMarch and May 2013 to bring visitors attention to the 
region when they are planning summer get-aways. 

4. 
 Outdoor Adventure Billboards - From January through June 2013, our message of 
Outdoor Adventure will be seen by inbound tourists in an average of 38.400 vehicles per 
day, which translates to approximately 60.000 people per day (38,400 x 1.57 people per 
vehicle). The timing is selected to draw the attention of potential visitors when they are 
tired of being indoors and ready to get out and experience our region's tourism assets 
(outdoors.. festivals, etc.). The billboard will feature the region's outdoor adventure. 
small towns. and scenic beauty. which are the signature features of Oconee County. A 
unique urI will enable us to track the effectiveness of this billboard, with follow-up 
interviews being conducted to assess the return on investment via phone and in-person 
traffic to our Visitor Center. 

5. 
 Hearst Media Women's Travel Group - A 1/6 pa~e advertisement will run in County 
Living, Good Housekeeping, and Women's Day in Spring 2013 in each magazine's 
South Carolina Targeted Travel Directory to attract visitors when Springtime in the South 
beckQns them to plan vacatiQns. Hearts Women's Travel Group readers spent more than 
$25 Billion on domestic travel. accounting for lout of every 5 dollars spent in the US on 
vacation travel. We will specifically target the 19 Million readers within 350 miles of 
South Carolina with a total circulation of 1.24 Million and readership of 5.3 Million. 

6. 
 Pendleton District Commission will produce a 30-second commercial featuring fishing 
and hunting within our region to run for one month on Fox Sports Net South and on local 
broadcast markets during the Bob Redfern Outdoors hunting and fishing show seen by 
625,000 viewers each week (Nielsen 2012). Lake Hartwell, the body of water connecting 
all three counties promoted by our regional tourism office, will be the main focus for 
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these commercials. The commercial will promote outdoor adventure, scenic beauty. and 
local festivals will to these prime outdoor enthusiasts, 

IV. DATES OF PROJECT 
Beginning Upon notice of funding Ending: June 30. 2013 

V. 
 APPLICANT CATEGORY 

Government Entity: 

Non-profit Organization: Incorporation date 
---.-----------------'" 

X 
 Eleemosynary Organization under IRS Code: IRS # 57-0479280 
Date of Determination Letter - 1966 ---.--------- ­

VI. DEMOGRAPHIC DATA 
How will the proj ect influence tourism in Oconee County? 

A. 
 How many visitors/participants attended the event last year and are anticipated this year? 
Not an Event. 

B. 
 How many of the visitors/participants were from beyond a 50 mile radius of Oconee 
County last year and are anticipated this year? 

Last Year - Not an event. but 100% of our advertising is placed outside a 50-mile radius 
of the region. 

This Year - These paid advertisements will reach 43.4 Million potential tourists beyond 
a 50-mile radius of Oconee County. 
C. 
 How many overnight stays were created by this event last year and are anticipated this 

year? 
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Last year : Our 2011-2012 marketing plan produced 36,191 requests for information 
about our reiion. Each inquiry received follow-up information to draw them to the reiion. 
Those who agreed to have their names added to our distribution list now receive a monthly 
newsletter that includes a calendar of events being held in the region in the coming month. 

This Year: The billboard, Hearst Media Women's Travel, and Bob Redfern Outdoor 
teleyjsion advertisements for which we have requested Oconee County Atax Funds will place 
the message of great outdoor adventure and small town festivals in front of 43,400,000 
potential visitors, The Adwords campaign will target 3,000 visitors who have already shown 
interest in our product Our Facebook ads will produce 2,150 click-throughs who will be 
targeted in our future e-newsletters. The Press Releases will place our message in the hands 
of 8,000 media outlets and 30.000 journalists. 

D. 
 How do you plan to advertise this event beyond a 50 mile radius of Oconee County? 

Not an event. However ALL advertisements outlined in this request will be placed beyond a 
50-mile radius of Oconee County. 

E. 	 What other documentation can you provide demonstrating this event promotes 
Tourism in Oconee County? (i.e. photographs, letters from local chambers of 
commerce, restaurants, shop or accommodations owners) 

This request is not for an event. However. I will share a bit of our "tourism record" for your 
consideration, Pendleton District Commission is the oldest of the state's reiional tourism 
promotion offices, founded in 1966, We saw the benefit of making Stumphouse Tunnel and 
Issaqueena Falls into a park and convinced Clemson University to lease the property to us for 
that purpose when they ceased to use it for cheese production. When staffing and funding 
issues required that we pass the park to others, it was signed over to the City of Walhalla, 
Without the groundwork done by Pendleton District Commission. tourism in our region of 
the state might look very different today than it does. Along with many others several years 
a.iQ, we implored the City of Walhalla to consider the .conservation of that tract of land 
surrounding the Tunnel and the Falls. It is our hope that our record of building tourism in the 
reiion will speak for itself. 

F. 
 What records will be kept during this event to obtain the above demographic data? 
(Le. guest logs, phone logs, accommodations contracts, website hits, advertising 
demographics) 

Every phone call, visitor in our center. request for information from our website, web hit. and 
lead produced by advertisements is logged in our database. Each phone caller and visitor to 
our Visitor Center is interviewed to assess our marketing's effectiveness. 

VII. AUDIT 

Does your organization perform an independent audit? Y es ="'""'===~ 
Name of the Auditor: Tim Cornelison, CPA, Irmo SC 
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Vill. 
 Will your project be using any funds from another group that received ATAX 
funds? 

Our overall marketing projects will be funded in part by a $10,000 Pickens County 
Accommodations Tax Grant. however we are reQllesting only Oconee County Atax Funds for 
these particular advertising elements outlined in this request. 

We are also applying to Anderson County for matching funds for other elements of our total 
$45,000 grant match, but will not have confirmation of that grant until a later date. 

I have read the guidelinesfor the Oconee County Accommodations Grant Request and do 
hereby agree to comply with all rules and requirements. I understand failure to comply may 
result in a loss offunilingfor theproject I will complete interim reports every sixty (lays and 
two final reports at completion olproject. All information requireafor final reporting MUST 
be detailed when project is complete. 

A. Contact N~ 	 Title: Executive Director 

Signature ,(, . 
 August 15,2012
A~ess ~~-ox~~~e~~ct~o~n~~2~~~ 

Email VIC :pen cton Istnct.org ax No. 864.646.7768 
Phone NUmber sLWork: 864.646. 3!:i,78,...,.2.----C~~el~,:~~8674:;-:..3~7:!i;6;,.:..;.8!;-;5:-;;8~0------

B. Alternate Contact Name: ~L~e::.!s...:.M=cC:.::.a!:!o!l",,-l______Title - Curator of Collections 

.----- ­Sig~atu~e ':..,/7'~z--/'?4~ Date August 15, 2012 
Addr~ ~e__~~~~_______~~__~~~~~__________ __ 
Email esca1petid1etondistrict.orcz.g_____Fax No. 864.646.7768 
PhoneNumoer(~~8~6~4.~64~6~.3~7~8~2__________________________________ 

http:Istnct.org


AUG/14/2012/TUE 09:23 AM 
 FAX No. ? 002/010 

fJedrtEEcOUNTY ATAXGRANT 	
APPLICATION FORM 	

FOR TOURISM RELATED PROJECTS 	

I. APPUCANT 

A. Name of Organization S"tC!t A)OM41) 's Ck 6 
B. Address 

, 
D.FUNDSREQUESTED 

A. ATAX Funds Requested $ //25'." 
B. 
How will ATAXFunds be used? Ilhtdf,i'1 !4",~b!j - #e/,;,I.eJJ,	

&~"f e;Awu -=-~ liiil-el'l!..A) 	
C. Estimated percentage ofcosts directly attributed to attracting or serving tourists? I «J 't. 

D. 
Funds furnished by your organivrtion .K (IJ s: ... 	
Matching Grant V' source!f.7 /;,Jf - (fe,.<t!t!A, SC)	
Matching Grant 
 Somce:...-._____________ 
Oili~~mng Soore~~____________________ 
Olli~F~mng S~~~___________________ 

Provide an itemized total budget for your event aad an itemized budget only reflecting how ATAX 
funds will be spent. TBlS IS REQUIRED, attadl 08 a separate sheet . 

m 
NARRATIVE PROJECT DESCRIPTION 

A. Project Title CAI'/Jb.1AJ Pi"" #null. - nJliUt!/ 4J~eJ: 
I 

B. Description ofproject (veil t 46.1'111<1 " "'~ hud.rM 1>11 hi,/~ 
SO 1'1;1t:. II"II(J,ur 

C. Who will bcnditfrom this project? Ut4r,:sf.r - #. ,4,1,(" - IU'J,fl.l~1I fr .... 	
I{'~il MY'"' 	 = 

IV. 
DAnS OF PROJECT 
Beginning At.. -<. :Jo/~ Ending Ptc. . .2, .Rf)/~..,J 

V. APPLICANT CATEGORY 

Government Entity: 	

V Non-profit Organization: IncorporatiODidate 	

FJeemosynary Organization undcT IRS Code: IRS #I 	
Date ofDerermination Letter ------- ­



AUG/14/2012/TUE 09:23 AM 
 FAX No. P. 003/010 

A. 	 How many visi~cipIuID 8ltcndc:d the event last year and are an1icipattAI this year'! 
MIt! (",it - :l-o "",J't''i-.~ 

B. 
How JIWIY ofthe 'Yisi1DrSlpanicipants were from beyond a SO mile nldius ofOoonee County 
last yelP" ..iR antic::i.pated this ~ 


Last Ycar N/It 	
This Year / !lj­

c. 
How maay OYfmisht stays wa-c acared by this eveat lastyear and are aoIicipau:d this yt:aJ'1 
Last year : N 111 
This Year: ; ,/Jit 

D. How do JtU pia to advertise this ew.m beyoad a 50 mile radius ofOcooec County? 
I!rllli IJJCtb li ~;f'N. '. 

E. 
 What other'doc::umeatatiOD can you provide demODStrating this event promotes 
Tourism in Oconee Coum:y? (i .e. phoIDgr'apM. lerrets from local cb.a:mbeB of ) 
commerce, restaurants.. shop or acoommodatiODS 0WDeI"S} (...fie ,f/bllf,k-P

j 

F. 
 What records wiD be kqJt cturiDg 1bis event to ob1ain the above demognpbic data? 
(i.e. goest logs.. phoqe 1..aceommodarions COIltfaCb., websi1e hits. advedisiug 
deDlO8t*Pbi~) eli.,,, f ,(gid,r 

VB. AUDIT 
Does your ~i7atjOll~ an ~t audit? Yes / No 
Nameaf'the ~ditor: Cl,ery I 'I3rQ(.k - NU-';;;:;,ctel", ,5'( 

vm. 	Wtll yourprbject be using my funds from auother group that received ATAX 
funds? /V, 



----------------

OCONEE COUNTY ATAX GRANT 	
APPLICATION FORl\1 	

FOR TOURISI\'1 RELATED PROJECTS 	

L 
AI)PLlCA\T 

.\, \al11l? ofOrganiz<llion 34th Annual Walhalla Chamber Oktoberfest 

105 West South Broad Street PO Box 512 

Walhalla, SC 29691 

H. 
FU\DS REQlJESTED 

;\.. \TAX Funds Ih:qlli..'~ti..'d S 12,043,93 

H. 
 How will ATAX funds be USL'U'.' Advertising outside of Oconee County including, but not limited 

to Greenville, SC, Georgia, North Carolina. Used for TV, Radio and print media 

C. 
 Lstill1at~d p~rc~ntag~ or co~h directly a\lrihut~d to attraL'ling or s~n ing tOllrisl:-'.' 100% 

D. 
 Funds furnished hy Vlllll' Ol'l.!lllllZlIlIon 4,377. 75 
~111tchinl! Grant . .~ Sourel? 	
~latehin~ (irant ~---------------------

Oth~r Fllndin!! 	
Other Funding Soun:L_' _ .. ___________________ 	

Pnnide an itcl11iz~d total bud!!ct for your l?wnt and an it~mlzL'd Dudud onl, n:l1ectin!! 110\\ :\TA.\ 	
rllnd~ will h~ ~pL'nt. THIS IS~REQl'IREI). attach un a M.'paratl' sht't't' ~ 


III. 
\ARR\TlVE PROJECT DESCRIJ)TIO\ 

A. ProjL'et Titk 2012 Walhalla Chamber Oktoberfest 

B. 
Description or projed German Family Festival celebrating Walhalla's German heritage. The events 
take place on Sertoma Field and Main Street In Walhalla. 

C. 
 Who \\ ill Dendit Ihllll this project'! Chamber of Commerce, our merchants, vendors, hotels, B&Bs, 
restaurants, our state parks and surrounding cIties. m 

IV. DATES OF PRO.JECT 
Beginning October 19, 2012 I-nding October 21, 2012 

\. 
AI'PLlC\\T CATEGORY 

(jO\L'rnI11I.:111 Entity: 

Non-profit Organization: Incorporatiol1loalL' April 20, 1992 ____ 

Eleemosynary Organization ulH.iL'r IRS CO(.k: IRS it 24015769-1 
DatL' or tklermillatioll LL'ltL'1' 2, 1985 

--~--------------



---------------------------------

\'1. DE:\IOGR.\PIHC OAT;\ 
IIt)\\ \\illth~ projc~t inl1t1elH:~ tourism in Oconce COlillty? 
The goal is to promote tourism, increase revenue of merchants and vendors and celebrate the town's 
German heritage while showing all that Walhalla has to offer. 

A, 	 Ho\\' many visitofsnarlicinants attcnded the c'cnt last veal' and are anticipatcd this veal",'
2011 >20,000 2012<25,000 -
 ­

B, 1I0w many of the visitorsparticipanh \\ ere rnllll hl':olld a 50 mill.' radius tll'( k\lIl~e COllnty 
last year and afC anticipatcd this year'! 

Last Year 42% 2011 

This Year 2012 

('. 	How many on.'rniuht stays WCIT creal\.'d hv this l'\ ent last H:ar and arl' anticilxlh:d this \\.'ar'.' . 200 ~. ., ­
Last ycar :...'_________ 

This YI.'ar: 250 

D. 
 Ho\\' do you plan to ad\crtisc this e\ \.'l1t heyond a 50 mill: radius or Ocon~e ('ounty,! 
TV, radio, newspapers, magazines outside a 50 miles radius, 

L::. \Vhat othl.:r documentation can you pn1\ide <.il:monstrating this e\~nt promoks 
Tourism in (kon~~ ('oullty') (i,e. photographs, Idt~rs from ]\Kal chamhlTs PI' 
l'ommefce. restaurants. shop nr accommodations o\\lll'rs) Brochures in rack card style Will be 

at visitors and welcome centers Across the state and hotels outside the 50 mile radius. 

F. 	 What r~cords will b~ kept dlll'ing this C\l'l1t toobtain the "how demographic data'.' 
(i.e, guest logs. plHlIlC IOj!s. an:omnHldaliolls contr~ll'h, \\ehsitl' hih. a<.h~rtlsing 
dCll1ographil's) Clmn<;on ",!lIden!s 01 CommunI!y TOUflsm PeveloprTIf~nt WIll pNform StJlW!y ,howlng er:nnomlr: Impfl(:t fI., wpll ,,!,,> 

CVfl on ",Ie 10 re"emch PCOIlOlll!( dAtiill<;Clmnson m,,,rlwlrmn 

\'11. .\LDIT 
Docs your organization perform an indcpcndl'nt audit',) Yes X r\o 
\iame or the .\nditor: H&R BLOCK- Helen Westmoreland 

\'111. 
 Will your project be lIsing any funds Ihltll another group that recci\ed :\'1:\,\ 
Illll<.b'! NO 

--------.~------------------------------~-----------

111I1\'e retll/I"e gllit/e1ille... jt}1' Ihe Ol'Ollel' COIIII~r .k(,(JlIIIIl(}(/uliom Crt/III Reqlle,\1 allt/ i/O Ilert!hy agrel' 10 
(,(}IIlP~J' w;III till /"II/e... alUl reqllirellll'III.... IllIIdl'r.\'ttllldfuilllre to l'OIllP~1' lIIay Tl','i/til ill a /O.H (~/jillulillg for 
the proje(:t. 1 will complete illierim report,,, ewt:r ...ix~r day... ami two jimll report'" a/ comple/io/l (~l/lrojec/. 
All iI~fimllati(J/1 reqllirt'dfor./iml/ reporti"g JIl'5iT he t/etai/cil WIIl'1I prt~ie('1 i ... ('ol1lph,te. 

A. 	 COlitact Sallie: Vanessa Penton Tilh' Executive Director of Chamber 
SiglUlIlIre ~<~ 	 [hUe 
Allt/r('",... 105 W, South Broad St., Walhalla, SC 29691 
Email director@walhallachamber.com Fax ,\'0. 

Plume S"mher (,\}""__8_64_-_6_3_8_-2_7_2_7__________________________ 

B. AIlerllllt£' COlllact StllIIl!: _D_u_a_n_e_W_ils_o_n____.____ Til/e Oktoberfesl chairman 
1,2012 	

Addre.\,'i 371 Holloway SI Walhalla, SC 29691 	
Emui! w_duane@bellsQuth-,n=-=e:7t-----/'i'.....{l-x-.T'\"o-.----------------- ­
Plume Sumber (\) 8_6_4_-7_1_0_-2_6_7_0______________________ 


S~r.:Il11lllre 	 Date 

mailto:director@walhallachamber.com


III 

I. 	 Applicant 
A. 
 Name of Organization: Walhalla Civic Auditorium, Inc. 
B. 
 Address: PO Box 523, Walhalla, SC 29691 

II. 
 Funds Requested 
A. 
 ATAX Funds Requested $22,921.00 
B. 
 How will A TAX funds be used? To purchase advertising in print/online (Greenville 

News) and radio (WNCW, Spindale, NC and WESC Greenville, SC) and our 2012­
13 Season Brochure distributed to all welcome centers in SC. This marketing 
program is designed to stimulate and increase tourist interest and participation via 
attendance at WCA events. 

C. 
 Estimated percentage of costs directly attributed to attracting or serving tourist 100% 
D. 
 Funds furnished by your organization 	

Matching Grant Source 	

Narrative Project Description 

A. 
 Project Title WCA 2012/13 Performance Season 
B. 
 Description of Project To promote our 2012/13 season of shows from 9/1/12 through 

6/30/13. These funds will be used to purchase advertising in Western NC and 
Greenville, SC and print our 2012-13 brochure to be used at SC Welcome Centers. 

C. 
 Who will benefit from this project? Increased out of county attendance for our shows 
will directly contribute to tourism dollars spent in Oconee County hotels, 
restaurants, retail shops and convenience stores. 

m. 
 Dates of Project 	
Beginning 9/1/13 Ending 6130/13 	

IV. 	 Applicant Category 

X 
 Non-profit Organization: Incorporation date June 16,2003 

VI. 
 How will the project influence tourism in Oconee County All ATAX fund will be used to 
advertise our shows outside of Oconee County. Approximately 31% ofour audience 
would now be classified as 'tourist' by the 50 mile radius definition. Through this 
marketing program we hope to increase our tourism percentage to 35%. What will 
make this increase even more significant is the fact that we have increased our 
performance dates from 30 per season to 45. 

How many visitors/participants attended the event last year and are anticipated this year. 
L Y 5545 TY 8000 

A. 
 How many visitors/participants were from beyond a 50 mile radius of Oconee County last 
year and are anticipated this year? LY 31 % or 1719, TY 35% or 2285 

B. 
 How many overnight stays were created by this event last year and are anticipated this 
year? LY 98 TY 132 

C. 
 How do you plan to advertise this event beyond the 50 mile radius of Oconee County. 
Print ads, brochure and radio in Western NC & Greenville, sc. See budget sheet for 
specifics on media buys. 

D. 
What other documentation can you provide demonstrating this event promotes Tourism in 
Oconee County? The WCA is a destination venue that has the capability of drawing 
patrons within a 100 mile radius of Walhalla. Last season we produced 30 shows 
that generated approximately $112,900.00 in ticket revenue. For venues such 
as ours the historical multiple factor is for every dollar our patrons spend 
with us they spend three times that amount at our local restaurants, shops, 

http:112,900.00
http:22,921.00


hotels and convenience stores. Using that number our economic impact for 
Oconee County was $338,700.00 last year. 
Using the same formula for our upcoming season we are planning 45 shows 
that will generate $158,000.00 in revenues for us and in turn will generate an 
additional $474,000.00 for our local economy. Tourism's economic impact 
will account for 35% or $165,900.00 of that total. 

E. 
 What records will be kept during this event to obtain the above demographic data? 
For our type of venue attendance/ticket sales is the measure we use to track 
our success. We keep detailed records of our attendance for each show we 
produce. This includes general admission sales, season ticket sales and comps. 
We budget for each show based on our expected costs and anticipated 
receipts. We use a greeter at all our shows who is responsible for obtaining 
the zip codes of all attendees as they enter our facility. This provides us with a 
tracking mechanism to determine where our patrons are coming from. It will 
also position us to track the success of this seasons marketing campaign in 
increasing our out of county attendees. 

V. 
 Audit 	
Does your organization perform an independent audit? No 	

VI. 
 Will your project by using any funds from another group that received AT AX Funds? 

I have read the guidelinesfor the Oconee County Accommodations Grant Request and do hereby agree 
to comply with all rules and requirements. I understand failure to comply may result in a loss of 
funding for the project I will complete interim reports every sixty days and two final reports at 
completion ofproject All information required for final reporting MUST be detailed when project is 
complete 

A. 

B. 

http:165,900.00
http:474,000.00
http:158,000.00
http:338,700.00


OCONEE COUNTY ATAXGRANT 

APPLICATION FORM 


FOR TOITRISM RELATED PROJECTS 


I. APPLICANT 

A. Name of Organization: WALHALLA PARTNERS FOR PROGRESS 

B. Address: P.O. BOX 815, WALHALLA, SC 29691 

II. FUNDS REQUESTED 

A. ATAX Funds Requested $10,000.00 

B. How will ATAX Funds be used? Rehabilitation of Old S1. John's Meeting House (abbr. OSJ). 

C. Estimated percentage of costs directly attributed to attracting or serving tourists? 100% 

D. Funds furnished by your organization: 

Matching Grant: $10,000.00 Source: SC Heritage Corridor (pending available funds) 

Other Funding: $12,000.00 Source: Local Donor (name if needed) 

Other Funding: $5,000.00 Source: Individual gifts and fundraising 

Provide an itemized total budget for your event and an itemized budget only reflecting how ATAX funds 
will be spent. THIS IS REQUIRED, attach on a separate sheet 

III. NARRATIVE PROJECT DESCRIPTION 

A. Project Title: Rehabilitation of Old S1. John's Meeting House 

B. Description of Project: Ceiling and Beams: Apply two coats of satin poly to new ceiling boards and 

to existing scissors trusses. Interior Walls: Remove loose paint and apply two coats of premium latex 

paint. Exterior Doors: Purchase and install double entry door and single rear door. 

C. Who will benefit from this project? OS1's Meeting House is the only example of "Carpenter Gothic" 

architecture left in Oconee County; therefore, both Oconee County and the State of South Carolina will 
benefit from the restoration and preservation of this historic structure. 

IV. DATES OF PROJECT 
Beginning: September 2012 Ending: March 2013 

V. APPLICANT CATEGORY 

Government Entity: 
Non-profit Organization: X Incorporation date: JANUARY 24,2003 

Eleemosynary Organization under IRS Code: IRS # 48-1295938 

Date of Determination Letter: SEPTEMBER 24,2004 

http:10,000.00


VI. DEMOGRAPHIC DATA 
How will the project influence tourism in Oconee County? Visitors to Historic Sites account for 9% (Old 
Homes 4% & Churches 5%) of In-State domestic trips annually in SC and 15% of Out-of State visits (Old 
Homes 6% & Churches 9%). The video, "Oconee: Land Beside the Water," intended to promote tourism 
in Oconee County, inc1uded video from three historic church sites (Old Stone Church, Bethel Presbyterian 
and S1. John's Lutheran Church) and numerous historic sites. 

A. How many visitors/participants attended the event last year and are anticipated this year? nla 

B. 
How many of the visitors/participants were from beyond a 50 mile radius of Oconee County last year 
and are anticipated this year? nla 

C. 
How many overnight stays were created by this event last year and are anticipated this year? n/a 

D. 
How do you plan to advertise this &¥efH historic site beyond a 50 mile radius of Oconee County? After 
rehabilitation is completed in 2013, we will apply to have it included on the Mountain Lakes Region of 
the SC Heritage Corridor and the National Register for Historic Places, and websites. 

E. 
What other documentation can you provide demonstrating this historic building promotes Tourism in 
Oconee County? (i.e. photographs, letters from local chambers of commerce, restaurants, shops or 
accommodations owners) The Oconee County numbers from 2006 to 2007 show a nearly 8% increase in 
tourism, with the contribution to the local economy rising to $46.9 million from $43.5 million. Tourism 
directly supports about 450 local jobs (Bethel Presbyterian Church has on average over 200 annual non­
worship visitors through family reunions). As already mentioned, OSJ's Meeting House, built in 1889 by 
John Kaufmann, is the only example of "Carpenter Gothic" architecture left in Oconee County. Letter 
From Leslie White, Arts and Historical Manager, Oconee County. 

F. 
 What records will be kept during this event to obtain the above demographic data? (i.e., guest logs, 
phone logs, accommodations contracts, website hits, advertising demographics) Both guest logs and 
phone logs will be used and currently tracking hits to the WP2 website. City of Walhalla will log users 
of the building. 

VII. AUDIT 
Does your organization perform an independent audit? Yes X No 
Name of the Auditor: WES BILLINGSLEY 

VIII. Will your project be using any funds from another group that received A TAX funds? NO 

I have read the guidelines for the Oconee County Accommodations Grant Request and do hereby agree to comply 
with all rules and requirements. I understand failure to comply may result in a loss offunding for the project. I 
will complete interim reports every sixty days and two final reports at the completion ofproject. All information 
requiredfor final reporting MUST be detailed when project is complete. 

A. Contact Name: REV. FRANK STRICKLAND Title: PROJECT MANAGER 
Signature:P!~cf~ Date: AUGUST 14,2012 
Address: 442 DICKARD RD., SENECA, SC 29672 
Email franklin29672@bellsouth.net Phone Number: 864-784-7268 

B. Alternate Contact Name: JANET NEVILLE Title: TREASURER 
Signature Date: AUGUST 14,2012 
Address: 402 S. COLLEGE STREET, WALHALLA, SC 29691 
Email janetn-calyxfarm@att.net Phone Number: 864-903-2840 

mailto:janetn-calyxfarm@att.net


OCONEE COUNTY ATAXGRANT 

APPLICATION FORM 


FOR TOURISM RELATED PROJECTS 


I. APPLICANT 

A. Name of Organization WESTMINSTER CHAMBER OF COMMERCE 

B. 	 Address P.O. Box 155 

Westminster, SC 29693 

II. FUNDS REQUESTED 

A ATAX Funds Requested $14,350.00 

B. 	 How will A TAX Funds be used? ADVESTISING & MARKETING AND 
BROCHURES 
PROMOTING THE 3rd ANNUAL MAyBERRy COMES 10 WESIMINSIER 

C. 	 Estimated percentage of costs directly attributed to attracting or serving tourists? _____ 
100% 

D. 
 Funds furnished by your organization 21,000 00 	
Matching Grant 10,000 Source CITY OF WESTMINSTER 	
Matching Grant Source 	
Other Funding t ] ,000 Source C;""?<O"T<R"""P""'O'""'R:-1A'""'T"""E"&~B""I'"""JS"'"IN~E""S""Sr--------

SPONSORSHIP 
Other Funding Source=---_______________ 

Provide an itemized total budget for your event and an itemized budget only 	
reflecting how A TAX funds will be spent. THiSIS REQUIRED, attach on a 	
separate sheet 	

III. NARRATIVEPROJECT DESCRIPTION 

A Project Title "MAYBERRY COMES TO WESTMINSTER" 

B. Description of project ---'S::::.;e::.;:e:....:a=tt=ac=h=e=d___________________ 

c. 	Who will benefit from this project? 
See attached 

IV. DATES OF PROJECT 
Beginning APRIL 25,2013 Ending APRIL 2013 

V. 
APPLICANT CATEGORY 

Government Entity: 	

X 	 Non-profit Organization: Incorporation date April 23, 1985 

http:14,350.00


-------------

X Eleemosynary Organization under IRS Code: IRS # 57-0801881 
Date of Determination Letter 
 -------- ­

VI. DEMOGRAPHIC DATA 
How will the project influence tourism in Oconee County? 

THE MAYBERRY FAN BASE COVERS A WIDE DEMOGRAPHIC; YOUTH TO 
SENIORS AS SHOWN BY OUR GUESTS IN 2011 & 2012. OUR MAYBERRY 
FESTIVAL ALLOWS US TO SHOWCASE THE VENUES IN OCONEE COUNTY 
AND AGAIN BRING A LARGE INFLUX OF PEOPLE INTO THE AREA. ALSO 
THERE'S NO COUNTY OR CITY WITHIN A 200 MILES RADIUS PRODUCING 
ANY OTHER TYPE OF MAYBERRY EVENT. 

A. 	 How many visitors/participants attended the event last year and are anticipated 
this year? 

12.000 in 2012 at least that number, ifnot more in 2013 
B. 
 How many ofthe visitors/participants were from beyond a 50 mile radius of 

Oconee County 
last year and are anticipated this year? 

Last Year 700 -1000 	
This Year 1 - 1 	

-----:--.:---- ­
C. 	 How many overnight stays were created by this event last year and are anticipated 

this year? 150 (2012) 
D. 
This Year: 200 (2013) 

E. 
 How do you plan to advertise this event beyond a 50 mile radius of Oconee 
County? 

TELEVISION AND BILLBOARDS IN THE GREENVILLE. 
SPARTANBURG, ASHVILLE AND MARKETS; ALSO 
UTILIZING SEVERAL STATE WIDE AND REGIONAL 
PUBLICATIONS GEARED TOWARD TOURISM; BROCHURES 
IN WELCOME CENTERS IN SC & NC. 

F. 
 What other documentation can you provide demonstrating this event promotes 
Tourism in Oconee County? (i.e. photographs, letters from local chambers of 
commerce, restaurants, shop or accommodations owners) See attached 

G. 
 What records will be kept during this event to obtain the above demographic 
data? 
(i.e. guest logs, phone logs, accommodations contracts, website hits, advertising 



--------------------------------------

demographics) Phone logs from the Chamber of Commerce; web site hits, guests 

surveys during the event. 


VII. 	AUDIT 
Does your organization perform an independent audit? Yes No X 
Name of the Auditor: 

VIII. 	 Will your project be using any funds from another group that received ATAX 
funds? NO 

~~---------------------------------------------------------

I have read the guidelines for the Oconee County Accommodations Grant Request and 
do hereby agree to comply with all rules and requirements. I understand failure to 
comply may result in a loss offundingfor the project. I will complete interim reports 
every sixty days and two final reports at completion ofproject. All information 
requiredfor final reporting MUST be detailed when project is complete. 

A. Contact Name: )'~RUSJ\. ~~'~_ 	 Title: Event Chairman 
Signature ~ZL_£'/ Date 0;Nt hL-	
Address 136 Jeff'iOiloa, estUnion, SC 29696 
 I 

Email: rusk ellsouth.net Fax No. 
PhoneNum er s~~~~~~~~~~~-----------------------------

,-r;;pr".~~~.....'"-::::__~---Title: Assit. Event Chairman 
Date 0 iTkJlhL 

~~~~~~--~~~~~'29672--~·~~1~~-----------

Fax No. 

http:ellsouth.net

